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THIS  ONE  IS  BIG. 


No-one  beats  Radox  in  the  bath  addi- 
tives market.  Despite  all  the  recent  entries 
into  the  market,  Radox  Herbal  Bath  has 
not  only  kept  brand  leadership  but  our 
market  share  is  actually  growing . .  * 

Now,  the  trend  is  about  to  accelerate. 
We're  launching  New  Radox  Herbal  Bath 
with: 

new  packaging 
new  formula 

new  herbal  fragrances 

AND  a  massive  £1.5  million  of  totally 
new  TV  advertising  to  make  all  four 
variants  sell  off  the  shelves  even  faster. 

Give  the  No.l  brand  the  shelf  space  it 
deserves.  Make  more  room  for  Radox 
Herbal  Bath  -  and  maximise  your  profits! 

Radox  -  N?l  AT  BATH  TIME 


THIS  ONE 
WILL  BE  MASSIVE 


rah 
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♦  Source:  A.C  Nielsen/T.CP.I. 
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COMMENT 


Deuce  describes  the  state  of  play  in  the  keenly 
contested  AAH/Unichem  match.  AAH  gained 
advantage  following  the  DTI's  ruling  on  the  co-op's 
promotion  of  the  scheme,  and  the  OFT's  launch  of  an 
investigation  into  alleged  anti-competitive  practices; 
Unichem  drew  level  last  week  with  an  overwhelming  show 
of  member  support  for  their  share  scheme. 

The  scheme  will  not  be  "official"  till  a  ballot  is 
organised;  the  validity  of  which  is  now  being  questioned  by 
Unichem.  The  society  also  delayed  John  Newbould's  call 
for  an  EGM  proposing  immediate  flotation  on  similar 
grounds  —  the  validity  of  the  votes.  However,  it  would  be 
proper  for  both  matters  to  be  put  to  the  membership.  Just 
as  the  pro-Unichem  camp  argued  at  the  AGM  against  the 
rule  allowing  ten  people  to  enforce  a  ballot,  so  might  those 
seeking  that  ballot  question  its  cancellation  because  of  the 
rule  book.  Unichem  tread  dangerous  ground  if  they 
frustrate  the  wishes  of  their  members. 

The  AGM  provided  members  with  the  long  awaited 
opportunity  to  discuss  the  scheme  —  now  Unichem  are 
sure  of  their  ground  the  board  should  welcome  a  ballot  and 
allow  Mr  Newbould's  motion  to  be  discussed.  The 


nuisance  and  cost  factor  apart,  it  would  give  Unichem  the 
advantage  of  the  unarguable  support  of  their  members. 

Macarthy's  takeover  bid  was  not  raised  at  the  AGM  — 
a  surprise,  particularly  for  the  company.  It  seems  to  reflect 
their  sidelining  in  this  match.  With  their  share  price 
touching  its  lowest  level  this  week  and  new  reports  of  loss 
of  accounts  and  redundancies  at  wholesale  depots  (pi  070) 
it  seems  that  unless  they  have  an  ace  in  hand,  there  is  no 
chance  of  a  bid  being  accepted.  Macarthy  welcomed  what 
they  saw  at  the  AGM  as  an  apparent  wish  by  Unichem 's 
members  to  go  public  as  a  step  in  the  right  direction. 

Unichem  have  said  the  Board  and  their  members  are 
not  yet  committed  to  flotation,  seeing  it  as  a  matter  for 
1990.  When  pharmacists  questioned  new  members' 
"quick  gain"  motive,  Unichem 's  board  advocated  keeping 
hold  of  shares  —  flotation  or  not  —  they  obviously  see  the 
gain  and  added  strength  in  a  built  up  market  share.  They 
continue  to  say  trade  now,  be  bonussed  later,  a  motto 
which  has  served  them  well  to  the  delight  of  most  members 
and  the  chagrin  of  competitors.  However,  we  question  the 
longer  term  benefits  for  pharmacy  of  giant  wholesalers, 
friendly  or  not. 
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Pharmacists'  babymilk  supply 
role  under  discussion 


The  role  of  the  pharmacist  and 
retail  pharmacies  in  the  sale  of 
babymilks  "needs  to  be 
clarified". 

That  is  one  conclusion' 
contained  in  the  first  report  of  the 
independent  Code  Monitoring 
Committee  for  the  Marketing  of 
Infant  Formulae  in  the  UK. 

The  position  of  pharmacists  in 
the  babymilks  supply  chain  is 
confused  by  the  World  Health 
Organisation's  International  Code 
of  Marketing  of  Breastmilk 
Substitutes  which  specifically 
excludes  "pharmacies  and  retail 
outlets  "  from  the  definition  of  the 
health  care  system. 

When  the  UK  decided  to  adopt 
a  self-regulatory  approach,  the 
Code  of  Practice  drawn  up  by  the 
then  Food  Manufacturers 
Federation  did  not  cover 
pharmacy. 

In  its  report  the  Committee 
decided  to  follow  the  WHO 
definition,  but  it  says  that  the 
Royal  Pharmaceutical  Society  has 


expressed  concern  over  the 
interpretation  of  the  FMF 
definition,  and  the  matter  is  now 
being  discussed  with  the  Society 
and  the  DHSS  "with  a  view  to 
recommending  a  possible 
amendment  of  the  FMF  Code." 

In  the  report,  the  Committee 
highlights  a  number  of  practices 
which  have  ceased  as  a  result  of  its 
action.  Manufacturers' 
statements  on  labels  and  literature 
have  been  completely  revised  to 
emphasise  the  advantages  of 
breastfeeding.  And  company  cot 
tags  and  gifts  to  health 
professionals  bearing  product 
names  have  been  discontinued, 
the  Committee  says. 

The  report  also  recommends 
that  Government  should  take 
responsibility  for  providing 
educational  material  on 
breastfeeding,  so  there  is  less 
reliance  on  manufacturers' 
material,  while  the  responsibility 
of  the  publishers  of  baby 
publications  in  the  advertising  of 


infant  formulae  to  mothers 
through  the  health  care  system  is 
said  to  warrant  further  inquiry. 
The  ban  on  general  advertising 
should  continue,  the  Committee 
recommends. 

On  the  tricky  question  of 
samples,  the  Committee  says  the 
DHSS  should  remind  the  NHS  of 
its  guidelines  that  samples  should 
not  be  handed  out  to 
breastfeeding  mothers  leaving 
hospital.  "A  decision  by 
Government  on  the  role  and  usage 
of  these  packs  by  the  NHS  should 
be  taken  as  soon  as  possible. ' ' 

The  Committee  also  proposes 
that  the  marketing  of  bottles  and 
teats  should  be  controlled  in  a 
similar  way  to  infant  milk  formula. 

The  Code  Monitoring 
Committee  has  four  members 
from  the  industry  and  eight  lay  and 
professional  members  with  an 
independent  chairman.  Its  first 
report  (£1)  is  available  from  the 
Food  and  Drink  Federation,  6 
Catherine  Street,  London. 


ABPI  issues  representative  advice 


The  relationship  between  the 
medical  profession  and  the 
pharmaceutical  industry  is  the 
subject  of  19  new 
recommendations  from  the 
Association  of  the  British 
Pharmaceutical  Industry. 

They  cover  unreasonable 
demands  made  by  doctors  for 
gifts,  payment  for  equipment  and 
the  problems  of  industry 
sponsorship  of  non-scientific 
events  and  entertainments. 

The  ABPI  points  out  that  its 
Code  of  Practice  prohibits  the 
provision  of  gifts  or  inducements 
for  the  purposes  of  sales 
promotion  except  in  the  form  of 
inexpensive  promotional  aids 
relevant  to  medical  or  pharmacy 
practice.  "It  is  therefore  essential 
that  doctors  and  pharmaceutical 
companies  are  continually  aware 
of  their  mutual  obligations  neither 
to  demand,  nor  offer,  nor  yield  to 
demand  for,  unreasonable  or 
extortionate  payment,"  the 
recommendations  say. 

It  recommends:  "Save  in 
exceptional  circumstances, 
support,  sponsorship,  or 
entertainment  of  doctors  at  non- 
scientific  events  or  non- 
promotional  meetings  should  be 
avoided."  Payment  for 
accompanying  persons  to 
independently  organised  and 
overseas  meetings  is  the  subject 


of  a  similar  recommendation.  And 
there  is  a  reminder  of 
responsibilities  to  respective 
official  professional  bodies. 

In  a  second  document 
launched  this  week,  the  ABPI  sets 
clinical  research  guidelines  which 
define  the  conduct  of  clinical  trials, 
providing  standards  of  practical 
use  for  the  pharmaceutical 


companies  and  doctors  conducting 
research.  "Guidelines  in  good 
clinical  research  practice"  gives 
advice  on  contracts,  trial 
protocols,  monitoring,  evaluation 
of  results  and  responsibilities  to 
volunteers.  Together  the  two 
complete  the  Compendium  of 
Pharmaceutical  Industry 
Guidance. 


CITCOM 

wants  injury 
law  reform 

A  major  new  campaign  has  been 
launched  to  press  for  law  reform 
to  enable  personal  injury  claimants 
to  obtain  "fair  and  prompt 
compensation  at  reasonable 
cost." 

Campaign  organisers  Citizen 
Action  argue  that  most  people 
should  be  able  to  achieve 
satisfactory  compensation  for 
personal  injury  without  resorting 
to  the  present '  'daunting  litigation 
procedure".  The  new  campaign 
arises  out  of  concern  for  the 
problems  faced  by  the  Opren 
claimants  in  conducting  a  case 
against  Eli  Lilly. 

The  campaign,  which  is 
headed  by  the  recently  retired 
Lord  of  Appeal  Lord  Scarman  as 
president,  with  erstwhile 
campaigner  Des  Wilson  as 
chairman,  is  backed  initially  by 
vice-chairman  property  developer 
Godfrey  Bradman,  who 
underwrote  the  legal  costs  of 
many  Opren  claimants. 

CITCOM  eventually  hopes  to 
sponsor  a  private  members' 
Citizen's  Compensation  Bill, 
proposing  reforms  including  a 
Compensation  Advisory  Board  to 
review  guidelines  for  the 
determination  of  compensation 
awards  and  recommend 
appropriate  compensation  levels. 

Other  suggested  reforms 
include  a  more  "imaginative"  and 
generous  approach  to  legal  aid  in 
personal  injury  cases  and  the 
introduction  of  class  actions  in 
Britain.  Publicly  funded  judicial 
inquiries  would  deal  with  basic 
questions  of  causation  and  blame. 


Roussel  lose  on  appeal 


Roussel  Laboratories  and  their 
medical  director  Dr  Christopher 
Good  have  lost  their  appeals 
against  fines  totalling  £21,000 
imposed  18  months  ago  for 
misleading  advertisements  for 
Surgam. 

Last  Friday,  three  Appeal 
Court  judges  rejected  claims  by 
the  company  and  Dr  Good  that  the 
Old  Bailey  jury  who  tried  the  case 
had  been  misdirected. 

But  Mr  Justice  Peter  Pain, 
sitting  with  Lord  Justice  Watkins 
and  Mr  Justice  Hollings,  called  for 
greater  particularisation  of 
charges  levelled  under  the 
Medicines  Act  1968  in  relation  to 
advertisements,  in  future 
prosecutions. 


The  judge  noted  that  this  had 
been  the  first  prosecution  on 
indictment  under  Section  93  of  the 
Act,  and  said  it  was  important  that 
the  prosecution  should  be 
precisely  stated  in  trials  of  medical 
issues. 

Roussel  had  been  fined 
£20,000  after  conviction  on 
December  19,  1986,  on  four 
counts  of  issuing  a  false  and 
misleading  advertisement  relating 
to  a  medicinal  product.  Dr  Good 
was  fined  £1,000  for  consenting 
and  conniving. 

There  was  no  dispute,  said  the 
judge,  that  Surgam  was  a  useful 
drug.  But  the  case  had  arisen  out 
of  Roussel '  s  claim  in  a  campaign  in 
1983  in  the  British  Medical 


Journal  that,  as  well  as  inhibiting 
the  chemicals  that  caused  pain,  it 
also  caused  less  gastric  irritation. 
Most  of  the  drugs  used  to  treat 
arthritis  had  a  side-effect  of  gastric 
disorder,  said  the  judge. 

Mr  Justice  Pain  said  the 
summing-up  in  the  case 
concentrated  on  the  main  issue 
whether  the  claim  made  in 
advertisements  was  misleading. 
He  added:  ' 'The  jury  left  the  court 
with  a  clear  direction  placed 
before  them  as  to  the  steps  to  be 
taken  in  logical  order  before 
arriving  at  a  verdict.  None  of  the 
criticism  which  has  been  directed 
at  the  summing-up  can  be 
justified,  and  the  appeals  must  be 
dismissed." 
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Doctors  add 
voice  to  PI 
concerns 

Doctors  have  expressed  concern 
about  the  effect  that  a  sudden 
increase  in  dispensing  of  parallel 
imported  drugs  would  have  on 
efficacy  of  treatment. 

'  'We  are  worried  mainly  about 
the  conditions  that  drugs  bought 
abroad  are  stored  in,  because  of 
the  effect  this  would  have  on  their 
quality  and  their  therapeutic 
effect,"  a  spokesperson  for  the 
British  Medical  Association  told 
C&D. 

The  GMSC's  prescribing 
subcommittee  has  been 
investigating  reports  of  problems 
associated  with  parallel  imports. 
Chairman  Dr  Jane  Rogers 
questioned  whether  licensing 
regulations  can  adequately  control 
the  quality  of  imports  and  said  they 
were  concerned  over  efficacy  and 
bioavailability  of  cheaper  drugs. 


Have  illness, 
will  travel 

The  fourth  Marplan  opinion  poll  on 
the  NHS,  conducted  on  behalf  of 
the  National  Association  of  Health 
Authorities  and  the  Health  Service 
Journal  showed  that  significant 
numbers  of  people  were  prepared 
to  travel  anywhere  in  fhe  UK  for 
quicker  hospital  treatment. 

The  poll  questioned  1,500 
adults  of  whom  40  per  cent  said 
they  would  travel  "long" 
distances  to  avoid  waiting. 

When  asked  where  extra 
finance  for  the  NHS  should  be 
raised,  nearly  one  third  said  they 
wanted  money  to  be  raised  from 
lotteries,  however  the  poll  was 
conducted  during  the  week  that 
the  National  Hospital  Trust 
scheme  was  launched.  And  two 
thirds  were  in  favour  of  taxation  as 
a  source  of  more  money  for  the 
NHS.  Of  those,  49  per  cent 
favoured  the  present  system  of 
general  taxation  and  15  per  cent 
thought  that  there  should  be  a 
separate  health  tax. 

People  in  general  had  a  good 
overall  opinion  of  the  NHS  (67  per 
cent).  Some  (8  per  cent)  thought 
it  was  extremely  good  and  more 
than  a  fifth  (21  per  cent)  thought  it 
was  very  good. 

However,  of  those  who  had 
been  treated  in  the  NHS  or  who 
had  had  a  member  of  their  family 
treated  either  as  an  in-patient  or 
an  out-patient  in  the  last  two 
years,  (87  per  cent)  were  satisfied 
with  such  treatment. 


Minister  'partially  allays7  PGC  fears 


Fears  that  new  legislation  would 
enable  health  boards  to  establish 
their  own  pharmacies  have  been 
only  "partially  allayed"  by 
Scottish  Health  Minister  Michael 
Forsyth. 

The  Pharmaceutical  General 
Council  wrote  to  Scottish 
Secretaryof  State  Malcolm  Rifkind 
in  March  expressing  concern  that 
such  a  development  appeared 
possible  under  Clause  4  of  the 
Health  and  Medicines  Bill, 
currently  before  Parliament. 

In  a  letter  on  April  18  Mr 
Forsyth  said  the  fears  were 
"largely  unfounded".  Clause  4 
was  intended  to  provide  health 
authorities  with  powers  for 
income  generation,  but  it  also 
contains  "a  specific  safeguard  to 
ensure  that  no  proposals  will  be  to 
the  detriment  of  existing  NHS 
provisions,"  ht-  added. 

PGC  chairman  Ian  Mullen  this 


week  said  that  he  was 
"reasonably  happy"  with  Mr 
Forsyth's  assurances.  "But  lam 
still  concerned  that  this  answer 
appears  to  allow  the  operation  of 
community  pharmacies  on  health 
board  premises  by  other  parties. 
Tins  would,  in  my  opinion, 
undermine  the  rational  location 
provisions  of  the  new  contract  and 
it  would  seem  neither  'necessary 
nor  desirable'  for  Pharmacy-only 
medicines  to  be  sold  in  hospital 
premises. 

"In  health  centres  we  would 
be  very  surprised  if  there  was  any 
change  to  the  present  local 
practice  where  pharmacies  may 
be  run  by  a  consortium.  Mr 
P'orsyth  appears  to  preclude  the 
establishment  and  operation  of 
community  pharmacies  within 
health  centres  by  health  boards 
themselves." 

In  his  letter  Mr  Forsyth  also 


said:  "Any  application  to  dispense 
NHS  prescriptions  within  NHS 
property  will  be  dealt  with  in  the 
same  way  as  any  other  application 
for  a  pharmacy  dispensing  NHS 
prescriptions  and  will  be  subject  to 
the  same  controls." 


Lottery  off 

The  National  Hospital  Fni-i 
scheme  for  a  lottery  to  help  fund 
the  health  service  was  called  off  on 
Tuesday,  just  two  hours  before 
the  first  draw  was  to  be  made. 

Doubts  over  the  legality  of 
giving  a  maximum  first  prize  of 
£200,000  led  to  the  cancellation. 

This  week  the  Trust  was  going 
to  submit  details  of  proposals  for 
selling  coupons  in  pharmacies,  to 
the  Royal  Pharmaceutical 
Society's  Council. 


Society  and  GMSC  join  up 
to  question  OPD  delays 


Professional  bodies  representing 
pharmacists  and  doctors  have  got 
together  to  express  concern 
about  the  lack  of  progress  of 
original  pack  dispensing. 

In  a  letter  to  the  president  of 
the  Association  of  the  British 
Pharmaceutical  Industry,  Mr 
David  Godfrey,  the  Royal 
Pharmaceutical  Society  and  the 
General  Medical  Services 
Committee  of  the  British  Medical 
Association  say  they  both  support 
OPD  in  the  interests  of  patient 
care. 

"We  believe  pack  sizes  should 


be  standardised  and  have 
recommended  that  the  pack  size 
for  regular  treatment  should  be  28 
units."  the  two  say,  accepting 
that  special  treatment  packs  for. 
say,  antibiotics,  will  be  needed. 

The  letter  goes  on  to  express 
regret  that  the  ABPI  has  been 
unable  to  agree  these 
recommendations.  "The  result  of 
this  appears  to  be  that  members  of 
the  ABPI  are  producing  original 
packs  with  no  agreement  as  to 
how  many  days'  treatment  should 
be  covered. 

"Consequently,  many 


different  sizes  are  becoming 
available  and  we  are  concerned 
that  this  may  lead  to  patients  being 
supplied  with  fractions  of  packs." 
If  this  were  to  continue,  the 
advantages  to  patients  of  OPD  will 
be  lost,  say  the  Societv  and 
GMSC. 

The  two  have  also  approached 
Health  Minister  Tony  Newton, 
saying  they  agree  with  the  28-unit 
recommendation  of  the  DHSS 
Joint  Standing  Advisory 
Committee's  subcommittee,  and 
asking  him  to  intervene  by  giving 
a  view  of  OPD' s  future. 
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Lords  rule  trade  marks  not  DHSS  PL(PI)  concern 


The  House  of  Lords  last  week 
dismissed  an  appeal  by  the 
Wellcome  Foundation  aimed  at 
compelling  the  Department  of 
Health  to  refuse  parallel  import 
licences  for  drugs  in  known  cases 
of  trade  mark  infringement. 

By  a  unanimous  decision,  five 
Law  Lords  refused  to  rule  that  the 
DHSS  must  take  trade  mark 
issues  into  account  when  granting 
licences. 

Wellcome 's  legal  action  had 
been  aimed  at  curbing  alleged 
trade  mark  abuse  of  Septrin, 
which  has  a  turnover  of  £9. 5m  a 
year.  The  Foundation  complained 
that  importers  were  bringing  in 
the  product  from  EEC  countries, 
where  it  was  sold  more  cheaply 
under  the  name  Eusaprim,  and 
selling  it  to  UK  pharmacists  for 


supply  on  prescription  as  Septrin, 
which  was  the  UK  trade  mark.  It 
contended  that  where  the  DHSS 
knew  that  the  sale  of  a  product 
under  the  name  specified  in  a 
licence  application  would 
indisputably  result  in  a  breach  of 
UK  trade  mark  rights,  it  should 
refuse  to  grant  a  licence. 

Lord  Ackner  said  that,  while 
sympathising  with  the  frustration 
Wellcome  must  feel  when  trying 
to  track  down  and  sue  importers 
who  were  infringing  their  trade 
mark,  they  were  "making  a 
mountain  out  of  a  molehill". 
Instead  of  expecting  the  DHSS  to 
police  possible  infringements,  all 
Wellcome  needed  was  to  be 
informed  whenever  a  licence  was 
granted  for  Septrin  or  Septrin 
Forte,  what  was  the  country  of 


origin.  Since  the  DHSS  had 
offered  to  supply  that  information, 
which  would  allow  Wellcome  to 
get  effective  and  speedy 
protection  for  their  trade  marks 
from  the  courts,  there  was  an  "air 
of  unreality"  about  trying  to  read 
some  obligation  into  the 
Medicines  Act. 

Lord  Ackner  said  the  granting 
of  licences  did  not  absolve  the 
licence  holder  from  complying 
with  the  civil  law.  That  had  been 
made  clear  in  a  leaflet  and  circular 
letter  issued  by  the  DHSS. 

There  was  no  warrant  for 
Wellcome's  suggestion  that 
Parliament  had  intended  that  the 
DHSS  should  concern  itself  not 
only  with  issues  of  safety,  efficacy 
and  quality  of  medicinal  product, 
but  with  third  party  rights  relative 


to  the  product. 

Lord  Ackner  also  suggested 
that  it  might  be  wise  to  add  to  the 
standard  letter  sent  by  the  DHSS 
when  a  licence  was  granted,  the 
statement  "The  UK  licence 
holder  has  been  informed  of  the 
granting  of  this  licence  and  the 
country  or  countries  of  origin  of 
the  product." 

"This  should  go  a  long  way 
towards  inhibiting  importers  from 
applying  for  licences  in  a  particular 
product  name  so  as  to  facilitate 
infringements  of  trade  mark 
rights,"  he  said. 

Lord  Bridge,  Lord  Elwyn- 
Jones,  Lord  Brandon  and  Lord 
Brightman  agreed  in  dismissing, 
with  costs,  Wellcome's  appeal 
against  the  Appeal  Court's  refusal 
to  grant  them  a  declaration. 


Sterling 
Health  CARE 
for  you 

Pharmacists  and  their  assistants 
are  being  offered  information  on 
minor  illness  and  appropriate  OTC 
medication  in  a  programme  from 
Sterling  Health  called  Co- 
ordinated Approach  to 
Relationships  and  Education,  or 
CARE. 

Spearheading  the  CARE 
programme  is  a  series  of  Educare 
leaflets,  the  first  of  which  covers 
analgesics.  Other  leaflets  will 
cover  compound  analgesics, 
gastrointestinal  problems  and 
feminine  disorders,  says  the 
company. 

Another  part  of  the 
programme  —  "See  Britain  in 
action"  —  will  allow  pharmacists 
and  Sterling  Health  staff  to  get 
together  at  meetings  around 
Britain. 

"See  Britain  in  action  gives 
Sterling  Health  management  a 
chance  to  talk  to  people  who  are 
absolutely  key  to  our  business  and 
it  allows  pharmacists  the 
opportunity  to  air  their  views  and 
really  get  to  know  the  company 
and  its  staff ' ,  says  sales  director 
Tony  Philip. 

A  series  of  evening  roadshows 
aimed  at  pharmacy  assistants  is 
also  planned  for  major 
conurbations  around  the  UK.  The 
Educare  principal  assistants 
programme  has  already  been 
trialed  in  Guildford  and  is  designed 
to  improve  staff  awareness  of 
minor  ailments  and  appropriate 
remedies,  say  Sterling  Health. 

Details  are  being  circulated  to 
pharmacies  by  company  sales 
representatives. 


Vestric  launch  new  discount  scheme 


Vestric  have  hit  back  in  the 
wholesaler  battle  with  a  new 
customer  OTC  discount  scheme 
tied  in  to  the  launch  of  a  new 
monthly  product  price  listing 
(PPL). 

The  new  PPL  is  described  as 
an  updated  product  and  pricing 
reference  booklet  and  replaces 
the  Vestric  PLOF  price  listing  and 
order  form,  which  has  become 
virtually  obsolete  as  in-pharmacy 


computer  systems  have  taken 
over,  the  company  says. 

The  new  PPL  features 
alphabetical  listing  and  a  reference 
product  group  listing,  which 
Vestric  say  is  ideal  for  in- 
pharmacy  stock  checks. 

Under  the  PPL's  new  discount 
scheme  OTC  products  will  be 
subject  to  an  8  per  cent  discount  if 
bought  by  the  outer.  Vestric  are 
also     abolishing  minimum 


quantities  on  counter  medicines. 
In  addition,  a  new  Vestric  stock 
listing  has  been  introduced  on  a 
monthly  rather  than  six-monthly 
basis.  It  includes  branch  ethicals 
and  surgical  stores  lines, 

Vestric 's  managing  director 
David  Taylor  explains:  "Our  new 
OTC  discount  scheme  is  part  of 
the  overall  OTC  package  we  are 
developing,  and  is  a  significant 
improvement  in  discount  terms. ' ' 


New  oxygen  fees  agreed 
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New  fees  for  oxygen  services 
have  been  described  as  "very 
satisfactory"  by  Pharmaceutical 
Services  Negotiating  Committee 
financial  executive  Mike  Brining. 

The  new  fees  are  effective 
from  June  1 . 

The  new  agreement  includes  a 
small  reduction  in  set  and  stand 
rentals,  due  to  lower  interest 
rates  in  1988-89.  Set  rentals  drop 
3p  to  £1.62  per  month,  stand 
rentals  are  down  lp  to  £0.35  a 
month. 

The  tables  above  and  right, 
which  give  the  new  fees  and 
percentage  increase,  relate  to 
Part  XB  of  the  Drug  Tariff, 
paragraph  4c  (professional  fees). 
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Crowborough 
problems  for 
Safeway 

Safeway,  who  in  1984  called  in  the 
Health  Sen-ice  Ombudsman  over 
delays  in  granting  a  pharmacy 
contract  for  their  store  in 
Crowborough,  have  objected  to 
plans  for  a  new  pharmacy  in  the 
East  Sussex  town. 

The  town  is  currently  served 
by  four  pharmacies,  all  located  in 
its  centre.  An  application  to  open 
a  pharmacy  injarvis  Brook,  one 
and  a  half  miles  from  the  centre 
and  close  to  the  railway  station, 
will  be  considered  by  the  Rural 
1  )ispensing  Committee.  It  has  the 
support  of  Eastbourne 
Community  Health  Council. 

Pharmacy 
appeal  won 

Pharmacist  Saihou  John  has  won 
Iris  fight  to  open  a  pharmacy  in  the 
villae  of  Bagillt  in  Clwyd.  The 
original  decision  of  the  Clwyd 
pharmacy  practice  subcommittee 
not  to  allow  Mr  John  to  open  a 
pharmacy  has  been  reversed. 

Local  residents,  community 
and  borough  leaders  had  joined 
forces  to  press  for  an  appeal  after 
Mr  John  was  turned  down. 

C&D  understands  that  the 
village  has  a  population  of  4,000, 
and  patients  have  had  to  travel 
2 ,3m  to  Flint  or  2 .6m  to  Holywell 
to  the  nearest  chemists. 
□  Doctors  in  Lytchett 
Maltravers  in  Hampshire  have 
appealed  against  a  Rural 
Dispensing  Committee  decision  to 
allow  a  pharmacy  to  open  there. 

Doctors  from  the  Adam 
Practice  maintain  that  a  health 
centre  dispensary  would  have  to 
close  if  the  pharmacy  opened, 
according  to  the  Portsmouth 
Evening  Echo. 

Gobbledegook 

Those  Plain  English  Campaigners 
are  on  the  lookout  for  more 
examples  of  gobbledegook  for  the 
1988  Golden  Bull  Awards. 

Three  prizes  of  £25  are  on 
offer  for  the  senders  of  the  worst 
examples,  and  pharmacists  might 
particularly  be  on  the  lookout  for 
contenders  in  the  health  and 
health  education  category. 

Entries  —  closing  date 
September  15  —  should  be  sent  to 
Awards  '88.  Plain  English 
Campaign,  Outram  House, 
Whaley  Bridge  SK12  7LS. 


TOPICAL  REFLECTION 


Oxygen  again 

I've  had  a  busy  week,  so  put 
off  writing  until  the 
weekend.  I  had  to  really, 
because  there  were  so 
many  items  of  interest  I  had 
to  have  time  to  mull  them 
over  in  the  subconscious. 

The  first  to  grab  me  was 
a  headline  which  said  BOC 
were  considering  the  supply 
of  domiciliary  oxygen  direct 
to  the  patient,  without 
pharmaceutical 
involvement.  Since  I  have  a 
fair  number  of  sets  in 
constant  use,  and  have 
always    maintained  a 
personal  delivery,  fitting, 
and  collection  service,  I 
take  a  dim  view  of  this. 
Apart  from  the  obvious  (and  over-rated) 
direct  financial  aspect,  I  know  perfectly 
well  the  quality  of  service  I  give  is  a 
valuable  extension  of  my  professional 
responsibility  to  the  patients.  It  is  a  most 
useful  point  of  contact,  reassuring  to 
patient  and  carer,  in  that  the  pharmacist 
can  and  nearly  always  does  talk  to  the 
patient  and  note  any  problems  concerning 
treatment,  with  follow  up  to  the  GP,  if 
needed. 

Once  before,  BOC  made  this  same 
suggestion  of  take-over.  My  view  then,  as 
now,  is  that  a  vanman,  with  or  without 
training,  is  no  substitute  for  the  patient's 
regular  pharmacist,  who  quite  apart  from 
his  qualification,  can  deliver  from  stock 
immediately.  Many  pharmacists  "went 
off' '  BOC  because,  as  a  virtual  monopoly, 
they  showed  a  degree  of  commercial 
arrogance  which  was  unacceptable  to 
reasonable  men  and  women.  The  prices 
for  their  sets  were  far  higher  than  the  one 
other  supplier  while  set  repairs  cost 
double.  Deliveries,  too,  were  inflexible.  Is 
it  any  wonder  many  of  us  greeted  the  first 
viable  competition,  Medigas,  with  cries  of 
delight? 

But  because  of  the  good  reasons  which 
exist  for  maintaining  direct  pharmaceutical 
involvement  with  delivery,  I  am 
profoundly  disturbed  to  hear  Lloyds  group 
have  contracted  out  their  oxygen  service 
to  Medigas,  who  are  doing  the  very  thing 
we  so  opposed  in  BOC.  I  consider  it  a 
breach  of  honour,  a  sloughing  off  of 


■ 


-J 


1 


responsibility,  which  will 
destroy  our  legitimate  claim 
to  specialist  service. 

I  regret  that  unless  we 
hear  this  contract  has  been 
cancelled  within  a  month  I 
shall  cease  to  deal  with 
Medigas.  I  suggest  you  do 
the  same.  Maybe,  in  the 
meantime,  BOC  will  have 
reconsidered  their  trading 
policies? 


Royal 


revamp 

Dr  Hopkin  Maddock  has 
done  us  all  a  big  favour  (last 
week  p997).  He's  made  a 
positive  criticism  of  the  way 
our  Society  is  set  up. 
He  then  suggests  how  it  could  be  tailored 
to  perform  better. 

You  may  have  noticed  I  did  not  exhort 
you  all  to  read  the  limited  biographical 
notes  given  in  the  official  handout  by  our 
prospective  Council  members,  nor  even 
to  vote  in  the  recent  election.  No 
oversight  this,  merely  a  form  of  near 
despair  at  the  apparent  immutability  of  our 
system.  The  best  idea  I  could  come  up 
with  was  for  Council  members  to  be 
elected  on  a  regional  basis  so  that  we 
might  just  possibly  be  acquainted  with 
them  and  might  even  be  able  to  make  a 
valid  value  judgment  between  two 
candidates! 

As  things  are  at  the  moment,  voters, 
if  basing  their  decision  on  the  scrag  end  of 
information  supplied  by  the  handout,  are 
about  as  well  informed  as  the  blindfold  kids 
who  try  to  pin  the  tail  on  the  donkey.  It's 
no  wonder  only  a  quarter  of  those  eligible 
bother  to  play  the  meaningless  roulette. 
As  for  the  single  transferable  vote  —  an 
academic  nuisance. 

I  remember  years  ago  I  was  told  at  a 
branch  reps  meeting  by  a  most  senior 
official  that  his  was  a  permanent  position, 
the  appointment  being  made,  and  there 
was  nothing  I  could  do  about  it.  Control  is 
out  of  our  hands  and  I  resent  it  bitterly.  To 
his  credit  Dr  Maddock  stayed  in.  I  got  out. 

But  at  base  we  employ  an  executive. 
If  our  constitution  has  allowed  it  to  become 
too  powerful  then  we  must  alter  it.  I 
commend  Dr  Maddock 's  paper. 
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Retin-A 
0.025pc 

Retin-A  cream  is  now  available  in 
a  strength  of  0.025  per  cent  w/w 
tretinoin. 

The  cream  comes  in  a  60g 
tube  (£5.65  trade)  which  provides 
a  complete  course  of  treatment.  It 
is  indicated  for  use  in  mild  to 
moderate  acne  and  should  be 
applied  once  or  twice  a  day  for  at 
least  eight  weeks,  say  suppliers 
Ortho-Cilag  Pharmaceutical. 

The  0.025  per  cent 
Prescription  only  cream  is 
particularly  suitable  for  patients 
sensitive  to  tretinoin  therapy  or  as 
a  starter  dosage  before  moving  to 
the  higher  strength  cream,  says 
the  company.  The  new 
formulation  may  also  be  suitable  as 
an  adjunct  to  other  acne 
treatments  or  as  long  term 
maintenance  dose,  say  Ortho- 
Cilag  Pharmaceutical  Ltd.  Tel: 
0240  24  3541. 
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New  Tariff 

dressings 

Squibb  Surgicare '  s  Granuflex  and 
Steriseal's  Sorbsan  are  the  first  of 
a  new  generation  of  woundcare 
products  that  will  be  prescribable 
on  FPlOs  from  July,  for  the 
treatment  of  leg  ulcers  and 
pressure  sores. 

Granuflex  is  a  hydrocolloid 
dressing  and  will  be  available  in  a 
10  by  10cm  pack.  And  Sorbsan, 
the  seaweed  dressing  made  from 
calcium  alginate  extracted  from 


PT  SPECIALS 


seaweed,  will  be  allowable  as  5  by 
5cm.  Inadine,  a  povidone-iodine 
dressing  made  by  Johnson  & 
Johnson  will  be  prescribable  from 
June  1.  Squibb  Surgicore.  Tel:  051 
6772207. 


Granuflex 


paste 


Squibb  Surgicare  are  introducing 
Granuflex  paste  for  use  with  other 
Granuflex  dressings,  in  exuding 
ulcers. 

By  absorbing  excess  exudate, 
the  paste  helps  to  extend  the  life  of 
the  dressing  and  reduces 
frequency  of  changes,  says 
Squibb.  Granuflex  Paste  (30g 
£2.61  trade)  will  not  be 
prescribable  on  FPlOs.  Squibb 
Surgicare  Ltd.  Tel:  051  6772207. 


Unichem 
dressings 

Unichem  are  introducing  their 
own  brand  of  Jelonet  and 
Bactigras  dressings. 

Both  dressings  have  been 
formulated  in  conjunction  with 
Smith  &  Nephew,  and  will  be 
available  from  June  1. 

Unichem 's  Bactigras  retails  at 
£4.97  for  10  dressings  (10  by 
10cm)  and  a  10  dressings  pack  of 


Jelonet  retails  at  £2.30. 

Jelonet  is  available  in  both 
interleaved  and  non-interleaved 
format,  and  Bactigras  comes  in 
packs  of  10  and  20  dressings. 
During  June,  there  is  an 
introductory  discount  of  10  per 
cent,  say  Unichem. 

From  June  1,  Unichem  will  be 
offering  members  two  dressings 
parcels:  parcel  A  will  contain 
Melolin,  Micropore,  Tegaderm 
and,  from  July,  the  newly- 
launched  Bactigras  and  Jelonet. 
Pharmacists  ordering  a  total  of 
£100  or  more  of  parcel  A 
dressings  will  receive  a  15  per 
cent  discount,  those  ordering  £50 
or  more,  10  per  cent. 

The  remaining  dressings  from 
Unichem's  parcel,  now  termed 
parcel  B,  will  qualify  for  15  per 
cent  discount  on  £50,  and  10  per 
cent  on  £25,  say  Unichem  Ltd. 
Tel:  01  391 2323. 


Clinimed 


wipes 


Clinimed  have  introduced  barrier 
wipes  for  use  on  the  skin  around 
stomas.  They  contain  polyvinyl 
acetate  which  forms  a  protective 
layer  of  plastic  when  wiped  over 
the  skin. 

Clinimed  barrier  wipes  are 
individually  wrapped  in  foil  (50s  £8 
trade)  and  are  listed  in  the  Drug 
Tariff,  dimmed  Ltd.  Tel:  0494 
444027. 


Middlesborough  pharmacist  Douglas  Brown  and  assistant  Mandy 
Finningham,  accept  the  £1 ,000 holiday  vouchers  prize  for  the  Warner 
Lambert  window  competition ,  from  Warner  Lambert 's  Bob  Errington. 
Since  the  winning  window  was  created  by  Mandy,  her  boss  is  giving  her 
the  prize. 


Squibb  add 
ostomy  bags 

Colodress  Plus,  a  one-piece 
closed  pouch  will  be  added  to  the 
Squibb  Surgicare  range  of 
colostomy  equipment  from  June. 
It  will  be  available  in  clear  and 
opaque  versions  and  there  are  six 
sizes  ranging  from  19mm  to 
50mm  (30s  £44.49  trade).  Squibb 
Surgicare  Ltd.  Tel:  051  6772207. 


Alkeran  inj 

Alkeran  injection  is  again  available. 
The  injection  now  has  a  solvent 
volume  of  1 .8ml  instead  of  1ml  and 
it  should  not  be  refrigerated. 
Revised  instructions  for 
reconstitution  are  included  in  the 
pack.  Calmic  Medical  Division  of 
Wellcome  Foundation  Ltd.  Tel 
0270583151. 


BRIEFS 


Squibb  apologise  for  any 
inconvenience  caused  by 
problems  in  supplying  Nystan 
pessaries.  Stocks  should  be  back 
to  normal  within  eight  weeks,  say 
E.R.  Squibb  &  Sons  Ltd.  Tel:  051 
6772201. 

Lasix  20mg  tablets  and  Lasilactone 
tablets  will  be  available  in  packs  of 
28  from  June  (£0.99  and  £5.04, 
both  prices  trade).  Hoechst 
Pharmaceuticals  Ltd.  Tel:  01-570 
7712; 

Retrovir  capsules  are  now  available 
in  packs  of  5  blister  strips  of  8  x 
250mg capsules  (£114.60  trade). 
Wellcome  Foundation  Ltd.  Tel: 
0270583151. 

Lagap  are  introducing 
chlordiazepoxide  capsules  5mg 
(500s  £7.05)  and  lOmg  (500s 
£8.80)  and  sulphasalazine  500mg 
tablets  (100s  £8.75  500s  £43.75, 
all  prices  trade).  Lagap 
Pharmaceutical  Ltd.  Tel:  04203 
8301. 

The  yellow  colour  has  been  removed 
from  Burinex  lmg  tablets  and 
cartons  are  marked  "now  without 
colour".  Leo  Laboratories  Ltd. 
Tel:  08444  7333. 
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STAND  BY 
FOR  A  HUGE  LEAP 


SALES. 


Stand  by  for  the  Kleenex*  tissues  FREE  GIFT  SELECTION, 
Another  exciting  promotion  designed  to  help  you  make 
money  when  you  stock  Kleenex*  facial  tissues. 

There's  a  great  range  of  attractive  free  gifts  on  offer 
to  your  customers. 

Cameras,  sunglasses,  hairdryers,  clocks,  watches, 
the  colourful  bathtime  frog  and  lots  more  besides. 

The  whole  promotion  is  fully  supported  by  consumer  press  advertising. 
So  watch  out  for  the  special  Kleenex*  tissues  FREE  GIFT  SELECTION 
packs,  they're  bound  to  make 
a  splash. 


BE  ASSURED  By  THE 


Kimberly-Clark 

*  Registered  Hade  marl  ol  the  Kimberly  Clark  Corp 


RPOMTS 


'Ulcer' 
display  from 
Rinstead 


Kirby- Warrick  have  just  launched 
a  new  advertising  campaign  for 
Rinstead  mouth  ulcer  products. 

The  £350,000  programe  will 
run  throughout  the  year  in  national 
dailies,  Sunday  Press  and 
women's  magazines,  say  Kirby 
Warrick. 

A  transparent  vertically 
stacked  unit  holding  14  packs  of 
pastilles  and  12  packs  of  gel  is 
available.  It  features  the  message 
"Fast  relief  for  sore  mouths  and 
mouth  ulcers."  Kirby -Warrick. 
Tel:  0638  716321. 


-  —  MiM i 


Hismanal  goes  from 
POM  to  P 


Hismanal  is  now  available  for 
counter  prescribing  for  hay  fever 
only  in  adults  and  children  over  12 . 

Pharmacy  packs  contain 
astemizole  lOmg  (10s  £2.99)  and 
the  recommended  dose  is  one 
tablet  daily,  one  hour  before  food. 

An  insert  is  included  that 


warns  patients  about  the  danger  of 
overdose.  Hismanal  is  contra- 
indicated  in  pregnancy  and  women 
of  childbearing  age  are  advised  to 
take  contraceptive  precautions 
during  therapy.  Janssen 
Pharmaceutical  Ltd.  Tel:  0235 
772966. 


New  push  for  Kwai 


Lichter  Pharma  have  introduced  a 
consumer  leaflet  with  dispenser 
for  Kwai  highly  concentrated 
garlic  tablets. 

The  brand  will  also  be  backed 


by  a  second  burst  of  advertising 
activity  in  the  national  Press  and 
consumer  magazines.  Available 
from  De  Witt  International  Ltd. 
Tel:  01-441  9310. 


YOU  CAN'T  RECOMMEND 


A  BREAKTHROUGl 


PAIN  RELIEF 


Get  away 
to  Norway 

Seven  Seas  are  running  an  in- 
store  competition  offering  a 
holiday  for  two. 

The  competition,  entered  by 
sending  the  flap  top  from  a  box  of 
Pulse  fish  oil  capsules,  correctly 
filling  in  a  crossword  and 
completing  a  slogan  tie-breaker. 

All  entrants  will  receive  a 
voucher  for  50p  off  Pulse,  and  a 
voucher  for  £1  towards  the  cost  of 
Dr  Caroline  Shreeve's  book  on 
fish  oils  "A  Healthy  Heart  for 
Life"  by  Thorsons  at  £3.99. 

The  pharmacy  where  the 
winning  competitor  entered  will 
also  win  a  trip  for  two  to  Norway 
and  all  stockists  will  be  entitled  to 
a  copy  of  Dr  Shreeve's  book. 
Seven  Seas  Health  Care  Ltd.  Tel: 
04872  75234. 

On  bonus 

Until  July  31  Coda-Med  is  on  trade 
bonus  of  24  packs  for  the  price  of 
12  to  promote  the  reduced  retail 
price  of  £1.89  for  24  tablets.  The 
better  value  packs  are  being 
advertised  in  women's  and 
regional  Press,  say  Dep  (UK)  Ltd. 
Tel:  0753  820743. 


Andrew* 

wfrni  MM 

4ndrews  Andrews 


Whale  of  a  time 


Sterling  Health  are  offering  coffee 
mugs  with  Jonah  and  the  Whale  on 
the  side  at  £2.99  to  consumers 
buying  Andrews. 

The  offer  runs  until  June  next 
year  and  POS  material  is  available 


to  support  it. 

The  design  on  the  mug  is  heat 
sensitive  and  the  whale  turns  from 
green  to  blue  when  hot  liquid  is  put 
in  the  cup,  say  Sterling  Health. 
Tel:  0483  65599. 


Bio  Zinc  from  Blackmore 


Blackmore  are  launching  Bio  Zinc 
(84  tabs  £5.25)  mineral  formula 
containing  Vitamins  A  and  B6  . 

It  is  free  from  sugar,  yeast, 
wheat  and  corn  starch,  gluten, 
preservatives,  artificial  colours 


and  flavourings.  Dosage  for  adults 
is  one  tablet  per  day  and  for 
children  (6-12  years),  one  tablet 
every  second  day.  Blackmores 
Laboratories  Ltd.  Tel:  0753 
683815. 


Rennie  TV  ads 

Nicholas  Laboratories  are  backing 
Rennie  and  Rennie  Plus  with  a 
Summer  television  campaign. 

Starting  in  June,  the  campaign 
forms  part  of  a  total  support  spend 
on  the  brand  of  £2m.  Nicholas 
Laboratories.  Tel:  0753  23971 . 


BRIEFS 


Larkhall  Laboratories'  main  telephone 
number  is  changing  to  01  874 
1130.  Their  direct  trade  number 
stays  the  same,  at  01  874  0401. 

Cox's  Decongestant  tablets  will  be 
known  as  Mackenzies 
Decongestant  tablets  from  June, 
say  Cox  Pluirmaceuticals  Ltd.  Tel: 
0271  75001. 

Ciba  Vision  say  their  Contactasol 
hard  lens  wetting  solution  is  now 
colourless  because  packaging 
changes  mean  a  dye  is  no  longer 
needed  to  distinguish  it  from  the 
other  products  in  the  range.  The 
move  is  also  in  response  to  the 
disapproval  of  the  DHSS  of  dyes  in 
contact  lens  solutions.  Ciba  Vision 
Contactasol  Ltd.  Tel:  04892 
87916. 

Bonus  deals  are  now  available  from 
the  Windsor  Pharmaceutical 
Territory  Managers  on 
Conotrane.  Windsor 
Pharmaceuticals  Ltd.  Tel:  0344 
424600. 


yAORE  EFFECTIVE  R^IN  KILLER 


In  the  last  eighteen  years,  ibuprofen  has  brought  pain  relief  to  millions. 

Originally,  as  a  prescription-only  painkiller.  And  in  the  last  five  years,  over 

the  counter  through  pharmacies  as  Nurofen. 

Nurofen  is  now  recommended  by  more  pharmacists  than  any 

other  analgesic  brand. 

It  contains  only  ibuprofen.  And  clinical  studies  have  proved  it  to  be  generally 
superior  to  both  aspirin  and  paracetamol,  in  the  treatment  of  mild  to 
moderate  pain. 

Compared  with  aspirin,  it  is  gentler  on  the  stomach. 

Unlike  paracetamol,  and  codeine,  it  is  effective  in  reducing  inflammation. 
Finally,  Nurofen  is  the  only  OTC  analgesic  which  carries  The  Queen's  Award  for 
Technological  Achievement. 

This  was  awarded  to  the  Research  Department  of  our  parent  company  for  the 
development  of  ibuprofen. 

With  such  a  distinguished  commendation,  Nurofen  is  one  painkiller  you  can 
recommend  with  the  utmost  confidence. 


WHO'S 
DONE  YOUR 
HOUDAY 

PACKING 
FOR  YOU. 


ALKALINE  BATTERIES 


p  oi  mmfs 


Here's  a  perfect  combination 
for  you:  'Kodacolor'  GOLD  200 
Film  with  24  exposures  and  four 
'Kodak'  PH0T0LIFE  batteries  in  a 
special  holiday  pack  at  a  special 
holiday  price  of  £4.99.  And 
there's  a  coupon  on  each  pack 
worth  25p  towards  the  next 
purchase  of  'Kodak'  PHOTOLIFE, 
XTRALIFE  or  ULTRALIFE  batteries. 

With  an  advertising  cam- 
paign for  PHOTOLIFE  batteries 
appearing  in  leading  consumer 
photographic  magazines  in  the 
summer  months,  your  customers 
will  be  asking  for  them  by  name. 
This  eye-catching  promotional 
pack  means  they  get  the  best 
of  everything  and  you  get  the 
best  promotion  ever. 

For  more  information  about 
'Kodak'  batteries  and  promotions, 
contact  Debbie  Inglis,  Ultra 
Technologies,  A  Division  of  Kodak 
Ltd.,  PO  Box  66,  Station  Road, 
Hemel  Hempstead,  Herts  HP1 1JU. 
Tel  0442  61122. 


Kodak 


£3 


,SE  BUT 'KODAK' BATTERIES. 


re 

JjgJ  POWER  THAT  LASTS  ■  AND  LASTS 

Kodak,  Photolife,  Xtralife,  Ultralife, 
Kodacolor  and  Gold  are  trade  marks. 


Keep  cool 

Alberto  Culver  are  running  a 
summer  promotion  on  4711  Eau 
de  Cologne,  offering  a  cool  bag. 

A  selection  of  4711  Ice  range 
products  -  24  x  five-pack 
colognettes,  12  x  solid  Ice  cologne 
Sticks  and  12  x  Ice  Mint  Dab-Ons 
will  be  presented  in  a  special  471 1 
Ice  Cologne  package  (£39.75 
trade).  Also  included  in  the  parcel 
is  a  selection  of  point  of  sale 
material,  including  an  Ice  shelf 
edger  and  consumer  "Cool  Bag 
Offer"  leaflets. 

Customers  buying  any  two 
4711  Ice  products  can  forward  the 
till  receipt  plus  £1.95  to  receive 
their  Cool  Bag.  Alberto-Culver 
Co.  Tel:  025657222. 

All  in  one 
from  Kanebo 

Kanebo  have  introduced  Total 
Finish,  a  make-up  that  combines 
foundation  and  pressed  powder  in 
a  mirrored  compact. 

It  is  applied  as  a  base  with  a 
damp  sponge  and  for  touch  ups 
during  the  day  can  be  applied  like 
ordinary  powder,  the  company 
says. 

Total  Finish  comes  in  six 
shades  (£9.40,  refill  £6.05).  And 
there  is  a  Super  Enriched  variant 
for  dry  skins,  in  five  shades 
(£13.95  refill  £6.05),  which  is 
applied  with  a  drv  sponge. 
Kanebo.  Tel:  0635  46362. 

Nail  news 

Richards  and  Appleby  are  backing 
the  Nailoid  range  with  Press 
advertising  this  year. 

Advertisements  will  appear  in 
national  daily  and  Sunday 
newspapers,  and  women's  Press 
titles  such  as  Annabel,  People's 
Friend,  My  Weekly,  19,  Woman 's 
World,  Cosmopolitan,  Family 
Circle,  Just  Seventeen  and  Mizz. 
Richards  and  Applebv.  Tel:  0695 
20111.  

Mavala  bonus 

Mavala  are  offering  bonuses  to 
retailers  who  stock  the  leading 
items  from  the  Eye-Lite  range, 
namely  Double  Lash  and  the 
waterproof  mascaras. 

The  bonuses  are  based  free- 
of-charge  deals  for  the  retailers 
and  will  be  backed  up  by  in-store 
and  POS  activity. 

A  new  promotional 
programme  is  now  underway  for 
both  products.  Mavala 
Laboratories  Ltd.  Tel:  0732 
459412. 


A  new  Image 


New  to  this  country  from  the  US 
is  a  range  of  beauty  products  for 
dark  skins,  endorsed  by  La  Toya 
Jackson,  sister  of  Michael. 

Mahogany  Image  is  a  complete 
collection  of  beauty  products, 
comprising  hair  and  skin  care, 
fragrance,  an  extensive  line  of 
colour  cosmetics  (including  26 
shades  of  lipstick  and  nine 
foundations)  and  a  selection  of 
brushes  and  applicators. 

Prices  are  around  £3.50  for 
most  of  the  haircare  products  and 
£5.75  for  all  skincare  items,  with 
cosmetics  ranging  from  £2.50  for 
nail  polish  to  £6.25  for  foundation 
and  £7.50  for  loose  powder.  The 
fragrance  collection  starts  at 
£3.75  for  a  purse  spray,  and 


includes  bath  products.  UK 
distributors  Sebco  International 
say  the  range  is  completely  oil  free 
and  "primarily  manufactured  from 
natural  ingredients".  Packaging  is 
in  black  highlighted  with  silver, 
and  a  range  of  display  units  are 
available. 

Advertising  and  consumer 
leaflets  will  feature  La  Toya 
Jackson,  who  acts  as  the  brand's 
international  spokeswoman  and  is 
involved  in  product  development. 

The  brand  is  currently  sold 
mainly  in  department  stores  and 
hair  salons  but  the  company  is 
looking  to  set  up  chemist  outlets 
during  the  Summer.  Sebco 
International  Ltd.  Tel:  0638 
716962. 


M&M  add  more 


M&M  Products  are  introducing 
four  new  lines  to  their  haircare 
range  this  Summer. 

Sof'n'Free  oil  moisturiser  is  a 
creamy  lotion  designed  to  protect 
hair  from  excessive  dryness,  and 
comes  in  three  sizes. 

Sof'n'Free  styling  gel  is 
designed  for  maximum  styling 
control  and  can  be  used  for  wet 


setting  or  blowdrying  hair.  It  gives 
sheen  as  well  as  hold. 

Sof'n'Free  relaxer  styling  kit 
is  now  available  in  super  as  well  as 
regular  strength. 

Finally,  new  to  the  Curly  Perm 
range  is  oil  sheen  and  comb  out 
conditioner  moisturiser,  to  add 
shine  and  softness.  M&M.  Tel:  01 
9988872. 


Innoxa  hit 
the  beach 

This  Summer's  range  from  Innoxa 
includes  waterproof  cosmetics 
and  zinc  sunblocks. 

The  Golden  Waterproof 
collection  is  designed  to  enhance 
a  tan  and  includes  Active  Skin  Tint 
(£2.95),  a  tinted  moisturising 
cream  with  a  sunscreen.  Cheeks 
are  highlighted  with  golden  shinier 
waterproof  blusher,  and  there  is  a 
choice  of  three  eye  colours: 
brillian  bronze,  golden  sand  and 
golden  oyster  (all  £2.50),  with 
golden  lashes  waterproof  mascara 
(£2.25).  And  for  lips  golden  kisses 
is  a  shimmering  gold  waterproof 
lipgloss  which  can  be  worn  alone 
or  over  lipstick  (£1.50). 

For  the  slopes  as  well  as  the 
beach,  Leichner's  Sun  'n'  Ski  Zinc 
Block  (£2.50)  comes  in  bright 
orange,  pink,  purple,  blue,  white 
and  aqua  and  is  totally  waterproof. 
Leichner;  Tel:  0323  641244. 


It's  Simple 

Albion  are  launching  a  new 
addition  to  their  Simple  skin  care 
range  —  a  foaming  facial  wash 
(100ml  £1.35). 

The  colour  and  fragrance  free 
wash  is  aimed  at  the  younger 
woman  who  is  looking  for  an 
alternative  to  soap,  but  who  also 
seeks  a  mild  product.  Simple  facial 
wash  has  a  foaming  action  on 
application  and  is  mixed  with 
warm  water  and  applied  with  the 
finger  tips. 

It  will  be  offered  at  an 
introductory  price  of  £1.19  while 
stocks  last.  Albion  Group  Ltd.  Tel: 
01-941  4105. 


Finale  ads 

This  week  sees  the  start  of  the 
second  burst  of  television 
advertising  for  Clairol  Finale. 

Advertisments  will  run  on 
Ulster,  Central  Scotland.  Border, 
Tyne  Tees  and  Grampian  until  the 
end  of  June.  Bnstol-Mvers  Co  Ltd, 
Tel:  0895  639911. 
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87%  IN  FAVOUR 
OF  UNICHEM  SCHEME 


"We  are 
absolutely  delighted  with 
this  overwhelming 
response" 

■■'      r  Doddt  Chief  Executive- 


OTHER  KEY  POINTS 

0  Trading  thresholds  to  remain  unchanged  until  meeting  in  1990 

%  Special  consideration  for  loyal,  long-standing  Members  reaching  retirement 

%  Proposal  to  reduce  initial  share  allocation  to  new  Members  by  200  shares 

These  announcements  were  made  at  the  recent  meeting  of  UniChem 
Members  held  at  UniChem  Ltd,  Cox  Lane,  Chessington,  Surrey. 

UniChem 

Action  for  Pharmacy 

This  advertisement  has  been  issued  by  UniChem  Limited  ("the  Society")  in  order  to  promote 
its  scheme  for  the  increase  by  Members  of  their  shareholdings  in  the  Society.  It  has  been  approved 
by  Phillips  &  Drew  Securities  Limited  which  provides  corporate  finance  services  to  the  Society.  If 
you  are  in  any  doubt  about  the  implications  of  the  Share  Scheme  you  are  recommended  to  obtain 

the  advice  of  your  investment  advisers. 
Under  the  Society's  rules  the  shares  may  not  currently  be  transferred  or  sold  to  any  third  party. 
The  shares  will  only  become  transferable  if  the  Society  is  converted  into  a  Public  Limited  Company 
following  an  appropriate  resolution  of  the  Members  in  General  Meeting. 


Cussons 
challenge 

The  relaunched  Cussons  Gold 
range  is  being  supported  with  a 
"money-back  challenge"  and  a 
price-mark  promotion. 

Throughout  June,  Gold  packs 
will  carry  an  on-pack  collar  with 
the  special  price  and  details  of  the 
"Luxury  Challenge".  If 
consumers  are  not  completely 
satisfied  with  the  results  after 
using  new  Gold,  Cussons  will 
refund  the  full  purchase  price  plus 
postage.  However,  contented 
customers  can  make  use  of  a  20p 
off  next  purchase  coupon. 

The  promotion  will  be  followed 
by  women's  Press  advertising. 
Cussons  (UK)  Ltd.  Tel:  061  792 
6111. 


Take  a  stand 

Potter  and  Moore  are  planning  to 
expand  their  distribution  to  60 
new  accounts,  including  gift  shops 
and  independent  chemists. 

As  an  incentive,  the  company 
are  supplying  the  accounts  with  a 
wicker  stand,  especially  designed 
for  outlets  that  may  not  otherwise 
have  the  shelf  space  to 
accommodate  the  range.  Potter 
and  Moore.  Tel:  0733  76266. 


Pretty  Polly 
party  on 

Pretty  Polly  are  repeating  the 
' '  Party  Night ' '  promotion  run  for 
the  first  time  last  year. 

The  company  will  be  linking  up 
with  local  independent  radio 
stations  to  produce  a  series  of 
evenings  of  entertainment  in  22 
venues  around  the  country.  Radio 
promotion  tapes  will  be  played 
heavily  for  three  weeks  leading  up 
to  every  show,  and  competitions 
will  be  organised  with  local 
newspapers.  Pretty  Poll  v.  Tel: 
0623552500. 


Free 
Stowaway 

Simplicity  Stowaway  is  being 
backed  by  an  added  value 
promotion. 

Consumers  will  be  offered  12s 
packs  for  the  price  of  10s  and  24s 
for  the  price  of  20s,  between  now 
and  July.  The  company  say  further 
promotions  will  follow.  Kimberly- 
Clarke  Ltd.  Tel:  0622  77700. 


It's  a  gift 
from  Kleenex 


Kimberley-Clark  are  launching  a 
gift  catalogue  promotion  for  the 
Kleenex  brand. 

Until  the  end  of  the  Summer  all 
packs  of  Kleenex  for  Men, 
Kleenex  Super  3,  and  Kleenex 
Regular  will  carry  details  of  how 
purchasers  can  save  tokens  and 
claim  up  to  five  free  gifts.  By 
calling  a  number  given  on  the 
packs  consumers  will  receive  a  12 
page  catalogue  featuring  over  20 
gifts.  Each  pack  has  a  token  worth 
three  points  towards  the  value  of 
the  gifts  to  be  stuck  on  the 
application  form  in  the  catalogue. 

For  18  points  there  is  a  choice 
of  pot  plants,  Matchbox  miniature 


cars,  tights,  a  toilet  bag, 
calculator,  watch  or  car  cleaning 
kit.  For  30  points  the  choice  is 
between  a  calculator,  dried  flower 
kit,  bath  toy,  Polaroid  sunglasses, 
or  face  mitt  while  for  the 
maximum  36  points  there  is  a 
fashion  watch,  cool  bag,  Vivitar 
110  camera,  two  hand  towels, 
Clairol  hairdryer  or  alarm  clock. 

Up  to  five  gifts  can  be  chosen 
—  one  from  the  36  points  level  and 
two  from  each  of  the  lower  value 
groups.  The  promotion  will  be 
supported  in  selected  magazines 
by  advertisements  featuring  a 
starter  token.  Kimberley  Clark 
Ltd,  Tel:  0622  77700. 


Soft,  strong,  and  very 
artistic:  Andrex 


Scott  Ltd  are  moving  Andrex  into 
'  'fine  art" ,  with  a  consumer  offer 
of  two  specially  commissioned 
watercolours  featuring  the 
Andrex  puppies  in  scenes 
reminiscent  of  the  brand's 
television  advertisements. 

There  is  a  choice  of  a  set  of 
two  fine  art  prints,  reproduced  on 
quality  heavyweight  paper  for 


£1.95,  or  framed  miniatures  for 
£12.95  both  plus  postage  and 
packing.  Both  offers  require  one 
proof  of  purchase  of  any  Andrex 
pack  and  the  offer  will  be 
advertised  to  the  consumer 
breaking  mid  May  in  Peoples 
Friend.  Woman's  Weekly, 
Woman  and  Sunday  magazines. 
Scott  Ltd.  Tel:  0342  27191. 


New  way 
to  Givup 

A  new  product  for  people  who 
want  to  give  up  smoking  has  just 
been  launched  on  the  UK  market . 

Givup  (500ml  £12.99)  is  an 
antiseptic  mouthwash  that  reacts 
with  tobacco,  but  does  not  affect 
the  taste  of  food  or  drink.  If  the 
consumer  attempts  to  smoke,  the 
product  produces  a  nasty  taste, 
which  lasts  for  about  15  minutes. 
Distributors  M&D  say  the  effect 
of  each  rinse  lasts  for  five  to  six 
1  r  s 

The  product  contains  0.2  per 
cent  silver  acetate:  analytical 
chemists  Dr  Augustus  Voelcker 
and  Sons  says  it  is  safe  for  its 
intended  use,  provided  the 
cautionary  statements  "Do  not 
swallow"  and  "Keep  out  of  reach 
of  children"  are  clearly  marked  on 
the  label. 

The  product  is  available  from 
John  Bell  and  Croyden.  Tel: 
01-935  5555  or  direct  from  M&D 
Marketing  Consultancy ,  27 
Parkside  Wav,  North  Harrow. 
Tel:  01-4276580. 


Sweeten  up 

Bayer  Consumer  Products  are 
backing  Natrena  Sweetener  with 
a  new  television  advertising 
campaign. 

The  campaign,  based  around 
the  "no  pleasant  aftertaste"  claim 
will  run  until  mid-June  in  the 
following  areas:  Yorkshire, 
Lancashire,  Granada,  HTV, 
TSW,  TVS,  STV,  Tyne  Tees  and 
Grampian.  Bayer  Consumer 
Products.  Tel:  063539000. 


Sensitive 
give  20p  off 

Beecham  Toiletries  are  backing 
Macleans  Sensitive  toothpaste 
with  a  promotion  flashed  on  the 
cartons  of  the  50ml  and  75ml 
tubes  and  100ml  pump. 

The  promotion  offers 
consumers  a  20p  off  coupon  for 
any  pack  of  Macleans  Sensitive 
plus  unconditional  money-back 
guarantee  if  dissatisfied. 

Beecham  say  the  anti- 
sensitivity  sector  of  the  UK 
toothpaste  market  is  expanding  at 
the  rate  of  10  per  cent  per  year, 
and  is  expected  to  turn  over  £12m 
(rsp)  during  1988.  Of  the  30  per 
cent  of  adults  who  suffer  on 
occasion  from  sensitive  teeth, 
only  one-third  currently  use  an 
anti-sensitivity  toothpaste,  they 
claim.  Beecham  Toiletries.  Tel: 
01-560  5151. 
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MACARTHY  MEDICAL 


A  MAJOR  FORCE  IN  BRITISH  HEALTHCARE 


HOSPITAL  SERVICES 

•  Pharmaceutical  Supplies 

•  Contract  Supply 

•  Surgical  Supplies 

•  Surgical  Instruments 

•  Dialysis  Supplies 

•  I  )ialysis  Home  Delivery 
Service 

•  Oncology 


RETAILER  SERVICES 

•  Pharmaceutical  Supplies 

•  OTC  Supplies 

•  Chemist  Sundries 

•  Surgical  Sundries 

•  Marketing  Support 

•  Shop  Development 

•  Label ler  Systems 

•  Finance  Assistance 


OTHER  SERVICES 

•  Veterinary  Supplies 

•  Contract  Manufacturing 

•  Health  Foods 


For  further  details  please  contact  Geoff  Haselden  MPS  at: 

Macarthy  Medical  Limited 
Chesham  House,  Chesham  Close,  Romford  RM 1  4JX 

Telephone  0708  46033 


COUNTERPOINTS 


Free  pack  of  three 
with  Durex 


Into  Summer 
with  Kodak 

Kodak  are  adding  further  cameras 
to  their  range  and  promoting  film 
with  television,  Press  and  radio 
advertisements  through  the 
Summer. 

The  11(1  Graffiti  camera 
(£19.95)  joins  Kodak's  coloured 
models  aimed  at  younger  users. 
The  camera  comes  in  six  colours 
and  is  packaged  in  a  long  tube  with 
wrist  strap,  film  and  batteries.  It  is 
to  be  available  from  July.  In  the 
"S"  series  of  cameras,  the  S100 
now  comes  in  red,  white  and  blue. 

Three  new  compact  35mm 
cameras  are  to  be  available  from 
the  middle  of  next  month.  The 
S300MD  (£49.95)  features  motor 
wind  and  rewind,  fixed  focus  lens 
and  easy  film  load  plus  built-in 
flash.  The  S900T  (£129.95)  is  a 
dual  lens,  autofocus  camera,  and 
the  top-of-the-range  SI  10XL  has 
multi-spot  auto-focussing  allowing 
it  to  fix  on  the  nearest  object  to  the 
lens,  so  helping  avoid  subjects 
being  out  of  focus.  It  also  has  auto 
exposure  and  an  LCD  information 
display.  An  unusual  feature  is  the 
"stalk"  which  holds  the  flash 
above  the  camera  helping  to  avoid 
"red  eye". 

National  television  advertising 
for  Kodak  film  runs  until 
September,  national  Press  until 


November,  radio  until  July  and 
enthusiast  Press  until  December. 

From  June  to  September 
Kodak  plan  to  give  away  50,000 
prizes  from  their  Olympic  Gold 
collection  in  a  free  consumer 
draw. 

A  Summer  version  of  the 
Olympic  Gold  Collection  catalogue 
also  promotes  the  prize  give-away 
and  is  to  be  distributed  at  point  of 
sale  and  through  the  Mail  on 
Sunday's  You  magazine,  the 
Observer  Sunday  magazine  and 
enthusiast  photographic  Press. 

To  promote  reversal  film 
there  is  to  be  a  chance  to  win 
£1,000  worth  of  photographic 
equipment  in  a  "spot  the 
difference"  competition 
promoted  via  counter  displays. 
Kodak  Ltd.  Tel:  0442  61122. 


Jump  stand 

A  stand  is  now  available  to  display 
Konica's  Jump  camera.  The  stand 
features  a  shot  from  the 
advertising  campaign  for  the 
camera.  A  showcard  featuring  the 
same  shot  is  also  available.  Konica 
(UK).  Tel:  01-751  6121. 


Ilford  are  discontinuing  their  range 
of  colour  films  so  they  can 
concentrate  on  their  monochrome 
and  Cibachrome  business.  Ilford 
Ltd.  Tel:  01-636  7890. 


LRC  are  running  an  added  value 
bonus  this  month. 

A  free  pack  of  Durex  Elite  3s 
worth  £0.79p  will  be  given  with 
each  purchase  of  Nu-Form  18s  to 
stimulate  trial  of  Elite. 

The  offer  will  involve  special 
banded  packs  of  Durex  Nu-Form 
Extra  Safe  18s,  giving  the 
consumer  an  opportunity  to 
purchase  21  Durex  condoms  for 
the  price  of  18. 

LRC  say  their  recent  research 
has  shown  that  regular  users  of 
condoms  prefer  to  purchase  them 


G  TV  Grampian 
B  Border 
C  Central 
CTV  Channel  Isl 
LWT  London  W 
C4  Channel  4 


Amplex: 
Anadin: 

Askit  powders: 
Badedas: 
Clairol  Nice'n'Easy: 
Epilady: 

Finale  hairspray: 
Gillette  Gel: 
Natrel  Plus: 
Panadol: 

Reach  toothbrushes: 
Right  Guard: 
SOS  cleaning  products: 
Stickers  false  nails: 
Tandem  IQ: 


in  large  pack  sizes,  and  they  say 
the  18  packs  of  Nu-Form  Extra 
Safe,  introduced  in  January,  have 
been  very  successful. 

The  company  have  announced 
that  the  Durex-sponsored 
International  AIDS  day  concert 
has  been  cancelled  by  the 
organisers  due  to  lack  of  support 
from  artists.  LRC  have  offered  to 
meet  the  costs  of  cancellation,  and 
will  also  be  sponsoring  an 
alternative  series  of  concerts  in 
the  coming  months.  LRC 
Products  Ltd.  Tel:  01  5272377. 


LWT.CTVS.Y.G 
All  areas 
GTV.STV 
TVS,TVam 
TTV.C.G.Y.STV.TT.G.TVam 
G.C.TVS.TTV 
U.STV.B.TT.GTV 
C.LWT.TTV.C4 
All  areas 


C.A.TVS.LWT.TVam 
All  areas  except  CTV.TTV.&C4 
All  areas 
All  areas 
TVam 


TiycArcuER 


Prejart  ® 

IT'S  DESTINED  TO  BE  A  NATURAL  WINNER 


ON  TV  NEXT  WEEK 


ands 
eekend 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
Bt  TV-am 


STV  Scotland 

(central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


GTV.STV.G.Y.A.HTV.TSW.TVS.TTV 
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COUNTERPOINTS 

Cussons  babycare  promotion 
offers  pushaway  prize  for  mums 


( aissons 
Babv  Range 

WIN 

A  SUPER 
PUSHCHAIR 


Prevent 

4  The  first  natural  dual  action  insect 
repellent/insecticide. 

Active  insredients  -  pyrethrum. 

♦  400  concentrated  metered  sprays, 
with  unique  locking  device. 

♦  Supported  by  a  heavyweight 
national  press  advertising  campaign. 

Competitively  priced  at  £2.95  R.S.R 

4  Destined  to  be  a  natural  winner. 


AVAILABLE  NOW  FROM: 

DAVID  ANTHONY  PHARMACEUTICALS 
Speke  Hall  Industrial  Estate  Liverpool  L24 1VA 
Telephone  051-486  7117 

Prevent  is  an  approved  product  under  the  food  and  environmental 
protection  act  1985. 


1 

Si 

Q 


Cussons  are  running  a  promotion 
on  their  baby  range  throughout 
July  and  August,  offering 
consumers  the  chance  to  win 
Bebe  Confort  baby  equipment 
through  in-store  raffles  and 
competitions. 

The  prizes  are  designed  to 
generate  in-store  displays  and 
features,  and  raise  consumer 
awareness  of  the  range,  say 
Cussons. 

Two  alternative  promotions 
are  running  side-by-side  —  a  free 
raffle  draw  to  win  a  Bebe  Confort 
baby  buggy  worth  £75,  and  a 
simple-to-enter  competition  to 
win  a  complete  set  of  Bebe 
Confort  baby  equipment 
comprising  baby  buggy,  baby 
bouncer  and  high  chair,  worth 
£150.  Both  promotions  will  be 
supported  by  point  of  sale 
material. 

At  the  same  time,  consumers 
can  take  advantage  of  a  special 
promotional  pack  of  two  200ml 
baby  baths  for  the  price  of  one 
(min  RSP  £0.74).  Cussons  (UK) 
Ltd.  Tel:  061  792  6111. 


Maws  Press 

Maws  are  supporting  their  feeding 
products  range  with  a  £500,000 
Press  campaign  breaking  this 
month. 

Four  full-colour  double  page 
spreads  will  appear  in  the 
women's,  professional  and  baby 
Press,  until  the  end  of  the  year. 
Ashe  Consumer  Products  Ltd.  Tel: 
0372376151. 


Ad  awards 

A  Macleans  Milk  Teeth 
advertisement  has  won  two 
categories  in  the  first  ever  Argus 
Best  Advertising  for  Babies 
(BABS)  Awards. 

The  advertisement, 
encouraging  parents  to  look  after 
their  children's  first  teeth,  won 
the  BABS  1988  "Best 
advertisement  of  the  year"  and 
"Best  new  product  launch" 
awards.  Cow  &  Gate  won  the 
"Best  copy"  award  from  their 
"Pure  Juices  —  without  E223" 
advertisement,  while  Windsor 
Pharmaceuticals  Uvistat  was  the 
subject  of  the  "best 
advertisement  aimed  at  mothers 
with  children  over  two"  award. 


Farley's  go 
bananas! 

Farley's  are  launching  a  new 
variant,  Banana  Rusk,  onjune  1, 
to  complement  their  existing 
Rusks  range.  The  new  flavour  has 
been  developed  to  keep  ahead  of 
consumer  demands  and  to  ensure 
that  Farley's  retain  their  position 
as  market  leaders,  the  company 
says. 

Stephen  Martin,  group 
product  manager  says  the  results 
of  Farley's  research  showed  that 
the  most  popular  flavour  for  a  new 
rusk  would  be  banana  and  also  that 
banana  scored  higher  in  terms  of 
taste  than  any  other  product  on 
the  market. 

Farley's  will  be  supporting 
Banana  Rusk  in  their  £2m 
advertising  campaign  which  runs 
throughout  1988  on  television  and 
in  consumer  Press.  In  addition, 
Banana  Rusk  will  be  sampled  free 
to  250,000  parents.  Crookes 
Healthcare  Ltd.  Tel:  0602507431 


Free  wipes 

Lewis  Woolf  Griptight  are  running 
a  10  per  cent  free  offer  on  Nursery 
Wipes,  with  special  packs 
containing  110  tissues  instead  of 
100  (around  £1.47).  The 
dispenser  bears  a  special  flash 
highlighting  the  offer.  Lewis  Woolf 
Griptight  Ltd.  Tel:  021-414 1122. 


String  along 

The  First  Years  are  introducing 
the  Tot-Link  safety  wrist 
attachment. 

The  adjustable  webbing  band 
has  a  loop  at  each  end,  one  for  the 
child  and  one  for  the  adult,  so  the 
child  is  always  within  reach  but 
does  not  have  to  be  held  by  the 
hand,  limiting  its  movement  and 
the  adults.  Distribution  by:  A.L. 
Simpkin  &  Co  Ltd.  Tel:  0742 
348736. 
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Big  wipes,  Big  value 


NOW  ROBINSONS  HAVE 
PI  IT  THEIR  SO  POP  PETS 
BABYWIPES  IN  A  NEW 
SPARKEING  WHITE 
PLASTIC  TUB 


POPPETS  STILL  HAVE 
LANOLIN  FOR  DEEP  DOWN 
SOFTNESS.  BUT  NOW  YOUR 
CUSTOMERS  CAN  BUY 
THESE  VERSATILE,  HIGH 
PERFORMANCE  WIPES  IN 
AN  EXTRA  CONVENIENT 
PACKAGE  FOR  SEALED-IN 
FRESHNESS 

AND  THAT  MEANS  BIG 
VALUE  FROM  THEIR 
FAVOURITE  BIG  WIPES 


Poppets 

80  BABYWIPES 


Moisturised  with  Lanolin 
*  Extra-large  Wipes 


FPoppets 


100  NAPPY  LINERS 


Poppets 

SO  BABYWIPES 

i 


I  Poppets  j 

25  BABYWIPES 


SO  INTRODUCE  YOUR 
CUSTOMERST(  VI  III 
IMPROVED  POPPE1  S 
RANGE.  DISPLAY  YOUR 
POPPETS  PLASTIC  Tl  IRS 
NEXT TO  1  HI  RESEALABLE 
BABY  WIPE  SAc  I II  I  S  AND 
SOFT,  STRONG  NAPPY 
LINERS  AND  MALI  SURE 
YOI I  HAVE  SUFFICIENT 
STOCKS  TO  Ml  I  I 
DEMAND. 
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Robinsons  of  Chesterfield  &:  % 


COUNTERPOINTS 


Peach  of  an  idea 
from  Christy 


Christy 


,,.  .  ,  Christy  .  Christy 
Christy  Christy 


Thomas  Christy  are  aiming  to 
create  a  new  sector  in  the 
skincare  market  with  the  launch  of 
the  Peach  range,  a  co-ordinated 
face  and  body  care  regime.  The 
range  consists  of  a  facial  scrub,  a 
body  scrub,  a  moisturising  mask, 
and  a  facial  wash  cream. 

Peach  facial  scrub  (125ml 
£1 .95  and  9g  sachets  £0.49)  is  an 
exfoliator  suitable  for  all  skin  types 
—  frequency  of  use  depends  on 
the  individual's  skin  type.  The 
body  scrub  (125ml  tube  £2.95)  is 
an  all-over  exfoliator  containing 
synthetic  beads  that  remove  dead 
cells  and  polish  skin  surfaces. 

The  moisturising  mask  (50ml 
tube  £1.95)  is  applied  like  a  face 
pack  and  left  on  for  fifteen  minutes 
and  the  excess  rinsed  off.  And  the 
facial  wash  cream  (125ml  tube 


£1.95)  is  used  as  a  rinseable 
cleanser. 

All  producers  include  natural 
peach  ingredients  and  the 
packaging  is  illustrated  in  peach 
pastels.  A  merchandiser  is 
available,  which  holds  50  sachets 
and  six  tubes  of  facial  scrub,  six 
tubes  of  facial  wash  cream,  eight 
of  moisturising  mask  and  eight  of 
body  scrub. 

Marketing  manager,  Steve 
Barker  comments:  "I  am 
convinced  that  product  ranges 
which  offer  the  consumer  a  co- 
ordinated face  and  body  skincare 
regime  are  the  products  of  the 
future.  The  Christy  Peach  range 
will  provide  a  top-to-toe  skincare 
routine  at  affordable  prices." 
Thomas  Christy  Ltd.  Tel:  0252 
29911. 


Rimmel  go  for 
beach  credibility 


Rimmel  are  introducing  a  Summer 
collection  to  their  Ultra  Colour 
cosmetics  range. 

The  Beachwise  collection 
comprises  four  products  designed 
particularly  for  holiday  use. 

Zingy  Zinc  (£1.99)  is  described 
as  "a  sporty  accessory  and  a 
cosmetic  in  one",  and  is  a  zinc 
sunblock  in  a  twist-open  compact, 
attached  to  a  colour-matched  coil 
bracelet.  Water-resistant,  it 
comes  in  a  choice  of  three  pastel 
shades:  classical  opal,  a 
translucent  oyster;  mother  of 
pearl,  a  pastel  pink,  and  ice  cool,  a 
baby  blue. 

Ultra  Colour  (£1.39)  is  a 


waterproof  eye  colour-crayon 
with  a  soft,  waterproof  formula,  in 
three  shades:  lilac  bud,  a  light 
purple;  kiwi  fruit,  an  ocean  green; 
and  cool  customer,  an  electric 
blue. 

Ultra  Colour  gloss  stick 
(£1.29)  is  a  twist-up  wand  of 
moisturising  lip  glaze  with 
sunscreen,  in  rosebud,  a  fuchsia 
pink;  classical  opal,  and  mango 
fruit,  atangy  orange. 

Finally  the  Ultra  Colour  mirror 
(£1.99)  is  a  novelty  item  with  a 
plain  and  a  magnifying  side  in  a  slim 
compact,  in  pink  or  black  livery. 
Rimmel  International  Ltd.  Tel:  01 
6371621. 


Remington's  removal  business 


This  Summer  Remington  are 
adding  two  new  products  to  their 
range  of  shaving  equipment. 

The  Lady  Remington  Smooth 
and  Silky  hair  removal  system 
(HR1)  is  an  electrical  depilator  for 
women,  that  extracts  the  hair  by 
the  root,  which  Remington  say 
dramatically  shows  down 
regrowth.  A  patented  rubber 
roller  with  tiny  grooves  cut  into  it 
plucks  the  hairs  out  by  the  root 
while  the  roller  is  rotating. 

The  Smooth  and  Silky 
(£29.95)  can  be  used  on  legs,  fore- 
arms, and  the  bikini  line. 
Remington  say  it  is  lightweight 
and  quiet,  and  comes  complete 


with  a  soft  pouch  tor  storage  or 
travel,  and  an  additional  colour 
coded  rotating  roller  for  hygienic 
use  by  another  person.  Additional 
rollers  can  be  purchased 
separately,  packed  two  in  a  blister 
(HR05). 

And  for  men,  the  company 
have  produced  the  Moustache 
Trimmer  (MT2)  which  is  designed 
for  men  with  a  moustache  but  no 
beard.  Styled  in  dark  grey  to  co- 
ordinate with  the  rest  of  the 
grooming  range,  the  Trimmer 
(£14.95)  has  a  3V  motor  which  is 
powered  by  two  small  AA 
batteries.  Remington  Consumer 
Products  Ltd.  Tel:  01-9429361. 


Gillette  take  Contour 
Plus  into  systems 


Gillette  UK,  are  aiming  to  grow 
the  systems  razors  market  with 
the  introduction  of  a  new  razor  — 
the  Contour  Plus  System  (£1 . 59) . 

Last  year,  nearly  half  a  billion 
blades  were  sold  in  the  UK  of 
which  the  systems  sector 
accounted  for  25  per  cent. 
However,  in  sterling  terms, 
systems  account  for  the  lion's 
share  with  46  per  cent  of  a  market 
worth  £57. lm.  (Source  Nielsen). 

Gillette's  new  Contour  Plus 
System  razor  incorporates  a  twin- 
blade  and  Lubrastrip,  with  a 
balanced  handle  design.  The 
handle  features  matt  black  and 
silver  chrome  styling  with  a 
special  lattice  effect  grip  for 
shaving  comfort  and  ease  of  use . 

During  the  launch  period  there 
will  be  a  special  introductory  price 
of  £1.15.  Special  offers  are  also 
available  on  cartridges,  with 
extra-value  packs  on  tens  and  a 
price  promotion  of  fives. 

Merchandising  material 
includes  a  floor  stand  and  a 
counter  unit.  Educational  leaflets 


/-*'- 


Bin 


have  also  been  produced,  which 
will  be  displayed  on  both 
merchandisers. 

Gillette  are  supporting  the 
launch  with  an  advertising 
campaign  worth  £2. 5m  and 
combining  national  television 
advertising,  colour  and  national 
Press.  Gillette  UK  Ltd.  Tel: 
01-5601234. 
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PHARMAX 


HEALTHCARE 


Sudoctitr 


Sudocren 


ANTISEPTIC  HE  A I  I     i  CRI 

Napkin  Rash.  Eczema,  Beil 

HfiTISEPTIC  HEALING  Cfl| 

Napkin  Rash.  Eczema.  Bed 

I 


Sudocren 


^WTISEPTIC  HEAI  INk.CRB 

Napkin  Rash.  Eczema.  Bel  Sores,    |   |   ANTISEPTIC  Ml-  Ai  i  CHUN 
IfeiStllKeVUou  M ~!^^ 


Our  new  arrival 
is  putting  on  weight 

Since  Sudocrem  was  included  in  the  Pharmax 
portfolio  the  brand  has  been  growing  steadily. 

NEW  SIZES 

With  250g  and  400g  tubs  joining  the  range 
(replacing  the  325g  size)  we're  encouraging  your 
customers  to  trade-up  in  easy  stages. 

NEW  TOPS 

Securely-sealed,  yet  easy  to  open,  our  new 
tamper-evident  tops  give  added  reassurance. 

NEW  LABELS 

Tidier  and  clearer  to  stand  out  even  more  on 
your  shelves. 

NEW  OPPORTUNITIES 

Sudocrem  is  brand  leader  in  the  nappy  rash 
market.  With  a  rationalised  range,  new,  modern 
packaging  plus  increased  promotional  support  it's 
the  brand  to  choose  for  heavyweight  sales. 


BOURNE  ROAD  BEXLEY  KENT 


DA5  1NX  TELEPHONE  0322  91321 


Diotah 

Compound  Sodium  Chloride  and 
Glucose  Powder  BP 


PROTECT  AGAINST 
ID   AND  ELECTROLYTE 


NEW! 

> 

_ 
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Outside 
pressures  in 
supervision 

debate 

The  conclusions  of  Council  on 
supervision  were  a  result  of 
pressure  from  outside  the 
profession  rather  than  within. 

This  was  the  view  of  Mr  Alan 
Nathan,  Council  member  and 
member  of  the  Young 
Pharmacists  Group  in  his  address 
at  the  YPG  regional  meeting  held 
in  Birmingham  on  May  15. 

Before  Nuffield,  Council 
looked  at  a  number  of  topics 
including  preregistration  and 
technician  training  and  the 
standard  of  premises,  said  Mr 
Nathan. 

However,  the  changes  in 
supervision  would  soon  seem 
insignificant  and  in  ten  years  time 
"we  would  wonder  what  all  the 
fuss  was  about". 

Historically  it  would  be  seen  as 
an  attempt  at  self  protection  by  a 
profession  that  saw  itself  under 
threat  from  a  government  that 
was  opposed  to  publically  funded 
services  and  was  determined  to 
cut  spending  to  a  minimum. 


Former  Pharmaceutical  Society  president  Jim  Bannerman  and  wife 
Margie  (left)  pictured  on  the  Chemist  &  Druggist  Scotchem  stand  with 
C&D  publisher  Ron  Salmon  and  Christine  Glover  and  Sheila  Watt 
(far  right),  both  proprietor  pharmacists  from  Edinburgh.  Some  640 
attended  the  show,  run  for  the  first  time  by  MGB  Exhibitions  —  350 
were  'qualified  buyers ' 


Pharmacy  was  a  prime  target 
because  of  advances  in  technology 
which  appeared  to  reduce  the 
professional  output  needed  in 
dispensing,  said  Mr  Nathan. 

And  he  said  that  the  profession 
responded  by  conceding  enough 
reassessment  in  practice 
procedures  to  appease  the 


government,  without 
surrendering  its  rights  to  the 
monopoly  of  dispensing  and  sales 
of  pharmacy  medicines. 

Other  topics  discussed  at  the 
meeting  included  the  proposed 
changes  in  preregistration 
training,  and  assessment  of 
pharmacists  after  registration. 


Government  media  campaigns  on 
crime,  AIDS  and  heroin  ma>  In- 
counter-productive  ,  claims  a 
report  published  by  the  Social 
Affairs  Unit. 

Campaigns  are  tricky  matters, 
the  report  argues.  They  may  not 
work  or  they  may  backfire  and 
cause  harm.  Ministers  should  ask 
themselves:  Will  a  campaign  reach 
those  at  risk?  Will  effects  last?  If 
the  subject  is  contentious,  are 
diffenng  views  represented  fairly? 
Is  there  not  enough  information 
already? 

The  report  questions  the 
assumption  that  all  problems  are 
caused  by  lack  of  information  and 
can  be  solved  by  more.  Some 
researchers  argue  that  most 
heroin  users  know  about  the 
dangers  before  the  start  —  their 
problems  come  from  other 
sources. 

The  AIDS  campaign,  by 
suggesting  that  AIDS  is  caused  by 
unsafe  sex  rather  than 
promiscuity,  has  settled  for  a 
"second  best"  message  that 
destroys  the  morality  needed  to 
avoid  the  disease  in  the  long  term. 
"The  Megaphone  Solution ' '  (£3), 
Social  Affairs  Unit,  9  Chesterfield 
Street,  London  WIX  7HF. 


SORRY,  No  Films  or  Batteries 
No  Disney  Toiletries 
No  Perfumes 


We  can  only  offer; 

—  The  widest  available  range 

—  The  most  professional  and  efficient  service 

for  Parallel  Imported  Pharmaceuticals 


Stephar(UK)  Ltd 
Freepost 

n  mo ^'Lo  LEADING  THE  INTERNATIONAL  FIELD  IN  PARALLEL  IMPORTS 

Norfolk  NR31  8BR 
Tel:  0493-650069 
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PANY  I»R0FILE 


Denroy  Plastics  MDJohn  Rainey,  top  hairstylist  Joshua  Galvin  and  Denroy  Plastics  chairman  Max  Rainey  get  set  to  celebrate  the  compan  v 
Golden  anniversary 


The  Midas  brush 


The  story  begins  with  Irishman  Jack  Denman 
Dean,  who  in  February  1938  applied  for  a 
patent  on  his  easy-to-clean  rubber  cushion 
hairbrush.  The  patent  was  accepted  on 
August  8:  26  days  later  war  was  declared  and 
hairbrushes  would  have  been  the  last  thing  in 
Jack's  mind.  That  could  have  been  the  end  of 
the  story  for  the  Denman  brush:  in  fact  it 
provided  the  first  key  to  the  product's 
success. 

Jack's  top  secret  war  work  as  an  engineer 
took  him  to  America,  where  he  came  into 
contact  with  a  new  material  that  had  just  been 
discovered  by  Du  Pont.  The  product  was 
nylon,  and  Jack  immediately  recognised  its 
potential  as  an  alternative  to  bristle  for 
Denman  brushes. 

When  Jack  returned  to  England  aboard  the 
Queen  Mary,  his  cabin  baggage  included  1  ton 
of  nylon  —  the  first  to  be  imported  into  Britain. 
Soon  a  factory  had  been  opened  in  Welwyn 
Garden  City,  and  Denman  hairbrushes  were 
born.  By  the  '60s  the  range  had  been 
extended,  with  the  help  of  top  stylists  such  as 
Freddie  French,  thus  beginning  a  relationship 
with  the  hairdressing  profession  which  was  to 
pay  dividends  later. 

The  product  range  also  began  to  diversify 
slightly  to  include  combs  —  one  of  them,  a 
three-row  model,  was  named  the  Mary  Ann 
after  the  factory  cat! 

When  health  problems  forced  Jack  Dean  to 
sell  his  business  in  1966,  and  he  retired  to  his 
place  of  birth  in  Cushendall,  Northern  Ireland, 
his  company  ended  up  following  him  home. 
The  English-based  purchasers  Lindsay  and 
Williams  relocated  the  company  in  another 
concern  within  their  group  —  Ulster  Plastics 


Take  one  ton  of  nylon,  a  challenge  from  the 
East,  a  couple  of  flamboyant  hairdressers 
and  a  good  dose  of  Irish  luck,  and  what  do 
you  have?  The  recipe  for  a  product  flat  this 
year  celebrates  its  50th  birthday:  the 
Denman  hairbrush. 


Jack  Denman  Dean,  the  man  behind  the 
brush 


of  Belfast. 

The  business  moved  to  its  present  home 
of  Bangor  in  1969,  but  three  years  later  went 
into  voluntary  receivership.  In  June  1972  they 
were  taken  over  by  Martin  Rainey  Ltd, 
amalgamating  the  two  companies  under  the 
present  name  of  Denroy  Plastics  Ltd,  and 
beginning  the  second  stage  of  the  Denman 
brush's  history. 

No  sooner  had  the  champagne  corks 
stopped  popping  than  the  new  company  faced 
problems:  earlier  in  the  year,  the  Denman 
patents  had  expired,  and  tooling  was  already 
being  laid  down  to  make  copies  in  Hong  Kong. 
Consultants  advised  Denroy  to  forget  about 
Denman:  they  were  told  they  could  never 
hope  to  compete  with  cheap,  oriental  imports. 
The  advice  was  ignored,  in  fact  it  was  accepted 
as  a  challenge. 

The  company  decided  to  protect  itself  by 
making  sure  that  they  could  not  be  beaten  on 
quality  even  if  they  could  on  price.  At  the  same 
time  they  put  into  practice  the  then  advanced 
marketing  concept  of  creating  a  strong  brand 
image  based  on  the  Denman  logo. 

Thus  armed,  the  company  was  prepared  to 
do  battle,  when  an  unexpected  ally  appeared 
on  the  scene.  Vidal  Sasson,  then  in  his  heyday, 
had  created  a  new  styling  technique  that  was 
to  become  a  cornerstone  of  modern 
hairdressing:  the  blow-dry.  Vidal's  young 
assistant  Joshua  Galvin  had  seen  the  Denman 
brushes  used  during  his  time  with  Freddie 
French.  When  he  showed  them  to  Vidal  the 
flamboyant  stylist  immediately  recognised 
their  suitability  for  the  new  styles  he  was 
creating. 

Other  stylists  adopted  the  technique,  and 
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Allereze  £f«? 


NOW  JOINED  BY  Aller-eze  PI 


'STREAMING  HAYFEVER' 


'CONGESTED  HAYFEVER' 


Sales  of  original  Allereze  for  'Streaming  hayfever '  are  now  equalled  by  Aller  eze  Plus 
for  'Congested  hayfever'. 

Not  forgetting  Aller  eze  Elixir  especially  for  children  makes  the  Aller  eze  range  your 
best  selling  and  most  comprehensive  range  of  hayfever  remedies. 

This  summer  the  Allereze  range  will  be  supported  by  the  biggest  advertising  campaign: 


National  Television  June  and  July 
London  Tube  Cards 


Local  Radio 
National  Press  on  'high  peak'  pollen  days 


Aller*eze 


LONG  LASTING  ALLERGY  RELIEF 


r 


GIVES  EFFECTIVE  RELIEF  FROM 

•  HAY  FEVER  •  SNEEZING 

•  ITCHY  WATERY  EYES 

•  RUNNY  NOSE  AND  OTHER 
ALLERGY  SYMPTOMS 


Aller*eze  Plus 


ALLERGY  RELIEF  +  DECONGESTANT 


FOR  FAST  RELIEF  FROM 


i  NASAL  AND  SINUS 
CONGESTION 


•  HAY  FEVER  AND  OTHER 
ALLERGY  SYMPTOMS 


A  full  range  of  display  material  and  profitable  stock  and  display  incentives  are  now  available 
from  your  Intercare  Representative.  But  hurry,  high  pollen  starts  happening  in  June! 


A  Men  eze 


Fast-acting,  long -lasting  allergy  relief 


INTERCARE )  Intercare  Products  Limited 
Building  brands  for  you  and  your  customers. 


ALLER  «EZE 

PRESENTATION  Toble 


ALLER'EZE  PLUS 


I  34mgc 


3  500" 


jrgie  USPequi 
astme  base 


astme  basf 


hydrogei 


3500" 


,  Allergic  rhinitis,  including  hay 
•rmotitis  and  other  allergic  derm 


ghta 


USES:  Principal  Action- 
perenniol  rhinitis  and  vasomotor 
Urticaria  Angioneurotic  oedemi 

RECOMMENDED  DOSE  Tablets  Adults  and'ch.ldren  over  12  yeors  1  tablet  n,ght  ond  morning  Children  3-6  yeors 
morning,  7-12  years  ";- 1  tablet  night  ond  morning  Tablets  should  be  token  with  woter  betore  meals  Elixir  Children  3-6  yeors 
before  breakfast  ond  at  bedtime,  7-12  yeors  7";  ml  syrup  betore  breakfast  ond  at  bedtime  Adults  ond  children  over  12  yeors  lw{ 
spoonfuls  night  ond  morning  Children  receiving  this  product  should  be  carefully  supervised  to  avoid  accidental  mishap 
CONTRA -INDICATIONS,  WARNINGS:  Precautions  As  with  other  antihistamines,  patients  should  be  warned  not  to  drive  a  veh.cli 
operate  mochmery  until  the  effect  of  Aller  eze  treatment  isdetermined  Aller  eze  may  potentiate  the  effects  o!  sedatives  ond  alcohol 
product  should  not  be  given  topregnont  or  toctoting  women  without  their  doctor's  consent  Potients  currently  taking  prescribed  medn 
should  be  advised  to  consult  their  doctor  before  tok.ng  Alter  eze 

Sid*  Etfectv  Aller  eze  does  not  cause  drowsiness  for  90S  of  users  In  those  few  cases  -here  it  does  occur  it  ,s  usually  mild  ond  tr< 
and  lessens  or  disappeors  after  two  to  three  days 
PHARMACEUTICAL  PRECAUTIONS  Keep  in  a  cool,  dry  ploi 
LEGAL  CATEGORY:  T 

PRODUCT  LICENCE  NUMBER  Tablets  0255  0016  Elixir  021 


PRESENTATION:  Tablets,  each  tablet  contoms  6?0  micrograms  cl 
clemastine  bose  plus  25mg  phenylpropanolamine  hydrochloride 
USES:  Principal  Action  Clemastine  is  combined  with  the  decongestant  phenylpropanolamine  Indication*  Effective  relief  of  no 
smus  congestion,  hay  fever  ond  other  allergy  symptoms 

RECOMMENDED  DOSE  Adults  One  tablet  every  six  hours  Maximum  of  4  tablets  per  day  Do  not  e.ceed  stated  dose  Childre 
CONTRA-INDf  CAT  IONS,  WARNINGS  Precautions  As  for  Aller  eze  Toblets 

NOTE:  As  with  other  products  containing  phenylpropanolamine.  Aller  eze  Plus  should  not  betoken  by  patients  n 
ogents.  or  wilhm  t  wo  weeks  of  tok  mg  M  A  O  I  s  Caution  is  olso  indicated  in  patients  with  heart  diseose.  nrjn 
stenosmg  peptic  ulcer,  pyloroduodenal  obstruction,  symptomatic  proslotic  hypertrophy,  blodder  neck  obstruct 
uncontrolled  hyperthyroidism 

Patients  currently  taking  prescribed  mediones  particularly  for  the  conditions  listed  abo»e.  should  be  od  vised  to 


Protect  tablets  f  i 


light 


Sid»  Effects  With  Aller  eze  Plus  ot  normal  dosage,  drowsiness  is  seldom  eipenei 
and  often  this  effect  lessens  or  disappeors  after  the  first  few  tablets 
PHARMACEUTICAL  PRECAUTIONS  'eepmocool  dr,  place  Protect  tablets  trc 
LEGAL  CATEGORY  I 
PRODUCT  LICENCE  NUMBER  0255  001" 


ii  does  o 


nvingantihypertensi.e 
.  angle  glaucomo, 
),  diabetes  metl.lus  ond 

muH  their  doctor  before 

uolly  mild  and  transient 


MANUFACTURER:  Intercare  Products  Limited,  Wokingham,  6erk$ 


COMPANY  PROFILE 


with  it  the  brush.  Demand  rocketed,  and  from 
1973  to  1979  production  doubled  each  year. 
The  threat  from  the  East  had  been 
successfully  fought  off,  and  ironically  Denman 
now  export  their  brushes  to  the  very  countries 
that  made  the  original  copies. 

The  1980s  were  a  decade  of  innovation  for 
the  Denman  brand,  with  new  styles  such  as 
the  raidal  "Gripper"  and  the  Freeflow, 
Denman's  answer  to  the  vent  brush,  all 
designed  in  response  to  what  professional 
hairdressers  were  doing. 

In  1982,  chairman  Max  Rainey  was 
awarded  an  OBE  for  his  services  to  industry 
in  Northern  Ireland,  which  he  accepted  on 
behalf  of  all  his  staff. 

Coming  up  to  the  present  day,  the  link  with 
the  professional  hairdressing  trade  is  still  seen 
by  the  company  as  one  of  its  main  strengths, 
and  the  support  is  mutual.  Denman  sponsor 
shows  and  teaching  seminars,  and  run  student 
competitions  throughout  the  UK.  And  it  is 
professional  endorsement  which  they  believe 
has  brought  the  retail  opportunities  they  now 
enjoy.  Their  most  recent  activity  has  been 
designed  to  make  the  most  of  these,  with  the 
range  repackaged  in  a  new  corporate  livery 
that  will  also  be  used  on  everything  from 
literature  to  lorries.  Distribution  has  increased 
as  a  result,  and  this  Summer  they  plan  to 
advertise  to  consumers  in  hair  and  women's 
magazines:  Denman  hairbrushes  have  come  a 
long  way  from  that  first  ton  of  nylon. 


Above  and  below,  the  patent  diagram  i 
specification  for  the  original  brush 


The  original  factory  in  Welwyn  Garden  City 


■  -  i 

1 

mi' 

Top  stylists  like  Freddie  French  (left)  and  Vidal  Sassoon  (right),  adopted  the  Denman 
brush ,  Sassoon  using  it  for  the  then  novel  technique  of  blowdrying  —  now  an  essential 
hairdressing  skill 


Professional  recommendation  remains  important  to  the  company,  and  Denman  are  heavily 
involved  in  sponsoring  hairdressing  events.  Above,  the  company  team  up  with  the  Peter 
Collinge  Hairdressing  Training  Centre,  at  the  Blackpool  Festival  of  Hair  and  Beauty 
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A  SUPER  NEW  PRODUCT 
TO  SOUP  UP  YOUR  SALES. 


Now  there's  a  new  addition  to  the  Build-up  range 
-  Build-up  Fortified  Soups.  They  are  tasty,  nourishing 
soups  that  are  rich  in  protein  and  fortified  with  vitamins 
and  minerals. 

Each  serving  contains  a  quarter  of  the  Recommended 
Daily  Amount  of  key  vitamins  and  minerals  and  provides 
more  energy  than  most  traditional  soups.  Plus  they  don't 
contain  any  artificial  colours  or  preservatives  and  are 
gluten  free.  ^ 

So,  Build-up  Fortified  Soups  are  ideal  as  a  ^ 
nutritious  supplement  for  those  convalescing;  the  Z» 
elderly;  pregnant  women;  nursing  mothers  and  in  fact 
for  anyone  who  needs  extra  nourishment. 

There  are  two  delicious  varieties  -  Chicken  gar- 
nished with  chives,  and  Mushroom  with  real  mushroom 
pieces.  And  they're  quick,  convenient  and  easy  to  make  by 
simply  adding  boiling  water. 


Build-up  Fortified  Soups  are  being  launched  in 
June  1988  with  a  nationwide  advertising  campaign  in  the 
national  press  together  with  high  impact  point  of  sale 
material. 

As  Build-up  Soups  are  exclusive  to  the  Chemist 
trade,  make  sure  you  stock  up  now. 

From  Nestle  Health  Care -Using  Our  World-Wide 
**ht^  Resources  In  The  Pursuit  Of  Excellence. 


FORTIFIED  SOUP 

ONLY  AT  CHEMISTS 


FURTHER  INFORMATION  IS  AVAILABLE  FROM  NESTLE  HEALTH  CARE.  ST  GEORGE'S  HOUSE.  CROYDON.  SURREY  CR9  1NR  CARNATION  BUILD  UP  IS  A  REGISTERED  TRADE  MARK 
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Even  the  toug 
insulin  users  h 
soft  spot  for  our 
syringes. 


Injection  comfort  is  the  first  concern  of  patients  who  use  insulin  every  day.  That's 
why  B-D  insulin  syringes  are  more  recommended  by  hospital  doctors  and  nurses  than 
any  other,  and  why  9  out  of  1 0  patients  prefer  them. 

Only  B-D  insulin  syringes  have  the  unique  Micro-Fine  III  needle,  made  from  the 
finest  28  gauge  tempered  steel.  We  fine  machine  every  tip  with  a  special  finishing 
process.  Then  finally  we  add  a  delicate  film  of  micro-bonded  lubricant.  Quite  simply, 
it  means  that  by  dispensing  B-D  insulin  syringes,  your  customers  get  the  smoothest 
injection  possible. 

We  also  offer  a  nationwide  support  service  to  any  insulin  user  needing  practical 
advice  on  diabetes  care.  Every  week,  more  patients  are  finding  that  there's  a  lot  we  can 
do  to  help.  Because  at  B-D  we  look  after  their  quality  of  life,  just  as 
our  Micro  Fine  III  needles  look  after  their  skin  We're  NO.1  because  patients  put  COmfOrt  ffr8t. 


-Insulin 
Syringes 


MICRO-FINE  m 


DICKINSON   Between  Towns  Road,  Cowley,  Oxford  OX4  3LY 


Available  in  1ml  or  '/2ml  sizes,  in  packs  of  10. 


DIAGNOSTICS 


TESTWG,  TESTWG 


"Prevention  is  better  than  cure"  is  a  maxim 
that  medicine  has  taken  very  much  to  heart 
recently. 

Avoiding  a  health  problem  altogether  or 
catching  it  early  is  usually  better  than  treating 
people  at  an  advanced  stage  of  illness.  And  the 
task  of  discovering  ill  health  early  is  being 
made  ever  easier  with  more  and  more 
sophisticated  analytical  equipment. 

As  technology  advances  "simplified" 
versions  of  various  diagnostic  tools  are 
gradually  finding  their  way  out  of  the 
laboratory  and  into  people's  homes, 
sometimes  via  pharmacists'  dispensaries. 
This  trend  may  well  gather  pace  as  people  are 
encouraged  to  take  more  responsibility  for 
their  own  wellbeing,  and  knowledge  grows 
about  pre-disposing  factors  for  major  diseases 
such  as  cancer. 

Thermometers  have  long  been  available  as 
a  simple  tool  to  diagnose  fever.  Urine  testing 
for  glucose  has  been  carried  out  by  diabetics 
for  a  number  of  years  and  from  Wednesday 


home  blood  glucose  testing  strips  will  be  made 
freely  available  on  prescription  to  those 
dependent  on  insulin.  More  recently  home 
pregnancy  tests  have  been  available  and  last 
year  saw  a  new  area  open  up  with  the 
introduction  of  home  ovulation  test  kits.  It's 
likely  that  with  all  the  publicity  about  the 
importance  of  high  cholesterol  blood  levels  as 
a  risk  factor  for  coronary  heart  disease,  a 
home  test  for  cholesterol  is  just  around  the 
corner. 

Pharmacists  have  already  made  some 
inroads  into  the  diagnostic  arena:  many  offer 
blood  pressure  and  pregnancy  tests;  some 
carry  out  screening  tests  on  urine  samples  and 
recently  C&D  heard  of  a  pharmacist  who  is 
setting  up  a  blood  screening  service  using 
Boehringer  Corporation's  Reflotron  (see 
illustration  on  pl052). 

For  pharmacists,  diagnostic  testing  offers 
a  chance  to  provide  a  valuable  service  which 
lends  itself  naturally  to  allowing  them  to  offer 
patients  related  healthcare  advice.  This  can  be 


done  without  the  worry  of  how  to  finance  the 
service  and  so  the  possibility  that  it  might  have 
to  be  withdrawn  after  a  period  of  time  through 
lack  of  funds,  since  it  is  generally  accepted  that 
testing  is  done  for  a  fee. 

But  diagnostic  testing  should  not  be  done 
merely  for  its  own  sake.  Results  must  be 
interpreted  and  acted  upon  if  the  exercise  is  to 
be  worthwhile.  Some  doctors  have  been 
against  pharmacists  offering  diagnostic  tests 
to  customers  because  they  argue  there  is  no 
clinical  back-up.  In  view  of  these  feelings,  and 
advice  from  some  of  the  manufacturers  C&D 
has  spoken  to,  it  makes  good  sense  before 
setting  up  any  diagnostic  screening  service  to 
consult  with  local  GPs,  firstly  so  they  are 
aware  of  what's  being  done  and  also  to  decide 
on  what  basis  to  refer  patients. 

It  may  also  be  worth  talking  to  a  local 
hospital  laboratory  to  find  out  what  they 
regard  as  normal  values  for  the  tests  being 
offered,  so  at  least  there  is  a  consistent 
approach  within  a  community. 
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Diabetic  care  moves  in 


Diabetic  care  will  come  another  step  closer  to 
community  pharmacists  next  week  because 
from  June  1  blood  glucose  testing  strips  and 
lancets  for  blood  letting  will  be  available  on 
FP10  (see  News  last  week). 

The  Government  announced  the  move  in 
March  at  an  estimated  cost  in  the  first  year  of 
£8m.  It  somewhat  surprised  manufacturers 
and  the  British  Diabetic  Association  that  it  has 
happened  so  soon. 

The  BDA  has  been  trying  for  about  five 
years  to  get  blood  glucose  testing  strips 
allowed  on  prescription,  arguing  that 
measuring  blood  glucose  levels  with  them  is 
more  accurate  than  urine  testing.  This  allows 
better  diabetic  control,  reduces  complications 
in  the  long  term  and  would  therefore  cut  costs 
of  caring  for  such  patients.  But  after  getting 
disposable  syringes  on  FP10  the  Association 
expected  to  have  to  wait  before  test  strips 
were  allowed. 

Clare  Stammer  at  the  BDA's  Press  office 
told  C&D  that  the  change  is  a  big  step  forward 
for  the  UK '  s  750 , 000  diabetics  of  whom  some 
200,000-250,000  are  controlled  on  insulin  and 
will  find  the  blood  glucose  testing  strips  most 
useful. 

The  BDA  is  uncertain  if  there  will  be  a 
sudden  surge  in  demand  for  the  test  strips.  "It 
depends  on  how  many  people  get  to  know 
about  them,"  says  Clare  Stammer. 
Consultants  are  tending  to  encourage  people 
to  use  them  but  it's  mainly  children  who  are 
doing  so  at  the  moment. 

No-one  is  certain  just  how  many  diabetics 
are  doing  blood  glucose  testing  as  opposed  to 
urine  testing.  In  the  past  children  have 
obtained  blood  glucose  strips  from  hospitals 
and  some  people  have  bought  them  direct 
from  manufacturers  or  through  BDA  branches 
buying  in  bulk.  But  a  lot  of  people  will  not  pay 
for  them,  according  to  the  BDA. 

Of  those  diabetics  testing  for  blood  glucose 


Ortho  Diagnostic  Systems  are  hoping  to 
introduce  the  One  Touch  blood  glucose 
monitoring  system  (right)  in  the  UK  in  the 
Autumn. 

The  blood  glucose  meter  has  been  selling 
in  the  United  States  since  November  last  year 
for  around  $250. 

To  use  the  meter  a  test  strip  is  inserted 
and  the  meter  turned  on.  A  blood  sample  is 
applied  to  the  pad  on  the  test  strip,  the  meter 
then  carries  out  the  blood  glucose 
measurement  automatically  which  means  the 
person  using  it  does  not  have  to  time  the  test 
or  remove  excess  blood  from  the  test  strip. 
Results  are  produced  in  45  seconds  and  the 
meter  can  store  up  to  250  test  results  so  they 
do  not  have  to  be  read  immediately. 

Despite  the  cost  of  the  One  Touch  Brian 
Davis,  managing  director  at  Ortho  Diagnostic 
Systems  says  that  because  it  is  so  much  easier 
to  use  people  will  be  willing  to  pay  a  bit  more 
and  is  confident  the  meter  will  prove  as 
popular  as  it  is  in  the  US.  He  sees  pharmacy  as 
a  prime  outlet  for  the  glucose  meter  especially 
as  that  is  where  diabetics  will  be  obtaining  their 
blood  glucose  testing  strips. 


Boehringer  Corporation  *s  Reflotron  can  be 
used  to  test  blood  for  levels  of  cholesterol, 
glucose,  triglycerides,  haemoglobin,  as  well  as 
liver,  heart  and  kidney  indicators.  No 
centnfuging  of  blood  is  needed  as  whole  blood 
is  separated  on  the  test  strip.  Measurements 
are  made  using  reflected  light.  On  the  back  of 
each  test  strip  is  a  magnetic  tape  with 
calibration  information  for  the  machine.  The 
basic  price  of  the  instrument  is  £3,100  + 
VAT.  It  measures  approximately  12  inches  x 
13'/2  inches  x  Y'/s  inches 


the  BDA  thinks  only  a  small  percentage  read 
strips  with  meters  which  Clare  Stammer  feels 
may  be  useful  for  those  with  poor  eyesight  or 
anyone  not  confident  of  getting  the  right  result 
using  the  colour  chart  on  the  bottles  of  strips. 
However,  the  cost  of  the  meters  may  be 
prohibitive;  some  people  borrow  them  from 
hospitals  or  buy  them  with  the  help  of  fund 
raising  events  but  a  lot  of  diabetics  are  happy 
to  use  colour  charts,  says  the  BDA. 

What  the  Association  is  more  worried 
about  is  doctors  training  people  how  to  use  the 
strips.  And  from  pharmacists'  point  of  view  it 
is  essential  that  they  appreciate  the 


differences  between  different  strips  from 
various  manufacturers  and  ensure  that 
diabetics  are  supplied  with  the  ones  they  are 
used  to.  Different  techniques  are  needed  for 
the  different  makes;  used  incorrectly  they  will 
give  the  wrong  results.  Timing  too  is  critical 
to  obtain  accurate  blood  glucose  reading. 

Those  thoughts  are  echoed  by  Dr  David 
Martin,  systems  manager,  diabetes,  Ames 
Company,  division  of  Miles  Laboratories,  who 
also  emphasises  the  importance  of  using  the 
correct  blood  glucose  testing  strips  with  the 
correct  blood  glucose  meters. 

To  help  pharmacists,  their  assistants  and 
consumers,  Ames  produce  a  wealth  of 
information  in  various  forms  about  glucose 
testing  and  management  of  diabetes. 

Boehringer  Corporation  (London)  claim 
that  over  80  per  cent  of  UK  diabetics  who 
monitor  their  blood  glucose  levels  use  BM 
Test  Glycemie  1-44  test  strips. 

The  company  is  extending  its  support 
services  to  the  community  providing  literature 
on  management  of  diabetic  patients  and  has  a 
team  of  diabetic  care  advisors  ready  to  provide 
training  and  education. 

Last  month  Boehringer  introduced  a  new 
version  of  their  blood  glucose  testing  meter  — 
the  Reflolux  IIM,  which  reads  BM  Test 
Glycemie  1-44  strips.  The  meter  has  a  built- 
in  memory  that  can  recall  the  last  30  test 
results. 

Ames  are  continually  updating  their 
Glucometers,  one  of  which  can  be  used  with 
dedicated  software  run  on  a  personal 
computer  to  give  detailed  analysis  of  the  test 
results  it  stores  taken  over  a  period  of  time. 
The  equipment  allows  clinicians  and  diabetics 
to  get  a  more  accurate  picture  of  how  well  they 
are  controlling  their  condition.  The  meter  is 
being  tested  at  Addenbrokes  Hospital  in 
Cambridge  with  pregnant  diabetics  for  whom 
precise  control  is  very  important. 

Pregnancy 
tests  take 
off 

Unipath  claim  brand  leadership  in  the  home 
pregnancy  testing  market  with  50  per  cent 
share  for  Clearblue.  Comparing  Jan/Feb  1988 
with  the  same  time  last  year  Unipath  say 
volume  sales  of  Clearblue  have  increased  by 
44  percent.  The  total  market  grew  by  13  per 
cent  comparing  the  same  two  bi-month 
periods,  says  the  company. 

The  total  market  has  grown  from 
bimonthly  sales  of  approximately  40,000  units 
in  November/December  1984  to  around 
75,000  units  in  January/February  this  year  — 
.growth  of  over  87  per  cent,  says  the  company. 


One  Touch  is  all  it  takes? 


The  ovulation  testing  market  is  still  in  its 
infancy  but  many  are  confident  that  it  has  great 
potential  for  growth. 

At  the  moment  the  key  word  seems  to  be 
education:  many  people  are  still  not  clear  what 
an  ovulation  test  can  tell  them  or  when  they 
should  use  it.  It's  partly  for  this  reason  that 
Medimar  Laboratories,  who  recently  launched 
Ovuquick  from  Monoclonal  Antibodies  in  the 
US  (see  C&D  April  30,  p828),  continue  to 
promote  their  products  through  specialist 
infertility  clinics  rather  than  going  straight  to 
the  public.  Other  manufacturers  are  producing 
educational  material  for  pharmacists, 
pharmacists'  assistants  and  the  public. 

Tambrands  claim  number  one  slot  in  the 
ovulation  test  kit  market  for  First  Response 
which  they  say  has  a  67  per  cent  share. 

Their  refill  pack  containing  three  tests  has 
a  21  per  cent  share,  says  the  company. 

The  ovulation  test  market  for  1988  is 
forecast  to  be  worth  around  £2m,  which  will  be 
approximately  50  per  cent  up  on  1987,  say 
Tambrands. 

Regional  variations  in  the  sales  of  First 
Response  are  still  very  apparent,  with  the 
South,  in  particular  London  and  Anglia,  leading 
the  market.  In  1987  approximately  62  percent 
of  sales  went  through  the  South.  In  the  last 
few  months  of  1987,  however,  this  dropped  to 
55  percent,  indicating  that  sales  in  the  North 
are  now  picking  up. 

Promotional  activity  for  First  Response 
this  year  will  focus  primarily  on  the  pharmacist 
and  pharmacist  assistant.  Secondary  to  these 
will  be  GPs  and  consumers. 

A  new  consumer  leaflet  called  "It  May- 
Take  Time"  has  been  produced  together  with 
Birthright,  the  charity  arm  of  the  Royal 
College  of  Obstetrics  and  Gynaecology  (see 
picture).  The  leaflet  aims  to  reassure  women 
that  it  can  take  time  to  become  pregnant  even 
for  the  healthiest  of  women.  It  also 
investigates  all  aspects  of  pregnancy  from  old 
wives'  tales  to  the  first  steps  to  conception. 
The  leaflet  will  be  available  free  to  pharmacists 
and  doctors. 

Further  combined  promotional  activity 
between  Tampax  and  First  Response  is  also 
being  planned  this  year  which  will  reach 


Chefaro  Proprietaries  are  putting  £0.5m 
support  behind  Predictor  this  year.  The 
majority  of  it  will  go  to  promote  Predictor 
Colourtip.  Poster  advertising  on  the  London 
Underground  ran  in  March  and  April  and 
women's  magazine  advertisements  appeal 
through  the  year. 

Chefaro  agree  the  market  for  pregnancy 
test  kits  has  grown  rapidly  in  the  past  two  or 
thi  'ee  years.  Around  850.000  kits  were  sold  to 
consumers  last  year  (counting  double  tests  as 
one  kit)  and  according  to  Hans  ten  Cate, 
marketing  manager  at  Chefaro  Proprietaries 
who  claim  to  sell  1  in  4  of  the  tests,  numbers 
are  expected  to  grow  by  an  average  of  10-15 
per  cent  a  year  for  the  next  two  or  three 
years.  Independent  pharmacies  take  the  lion's 
share  of  the  market  —  they  supply  80  per  cent 
of  the  tests  bought  in  pharmacies  other  than 
Boots. 

Some  stores  other  than  pharmacies  do  sell 
home  diagnostic  kits  but  Mr  ten  Cate  does  not 
see  any  big  moves  of  product  into  areas  such 
as  supermarkets.  For  one  thing  distribution  in 
pharmacy  is  virtually  100  per  cent  and  the 
geographical  spread  of  pharmacies  is  so  good 
that  we  don't  need  to  go  through  other 
outlets,  he  says:  "and  I  feel  it  should  be 
chemist  only". 

Last  year  pharmacists  did  around  290.000 


A  market 
ripe  for 
development 


Tambrands  are  offering  free  copies  of  their 
'  'Natural  Response ' '  video  produced  last  year 
t<>  the  first  1.1)00  readers  requestinga  copy  from 
First  Response,  Tambrands  Ltd,  Dunsbury 
Way,  Havant,  Hants 


around  25  per  cent  of  the  First  Response 
target  market,  say  Tambrands. 

£0.5m  is  also  being  spent  on  Chefaro's 
home  ovulation  test,  Discretest.  Promotions 
include  advertorials  with  money-off  coupons 
in  women '  s  magazines  through  the  year  and  a 
campaign  on  some  radio  stations,  with  a  bias 


pregnancy  tests  on  behalf  of  customers.  Mr 
ten  Cate  feels  the  number  of  these 
"professional  tests"  will  probably  remain 
static  partly  because  more  and  more 
pharmacists  prefer  to  sell  home  tests:  it  saves 
time,  it's  more  convenient  for  customers 
because  they  don't  have  to  carry  urine 
samples  to  a  pharmacy  and  the  profit  margin 
is  generally  similar.  Balancing  that  trend  there 
are  places  where  pharmacists  are  happy  to  do 
pregnancy  testing  and  are  well  known  to  do 
so.  And  with  the  National  Health  Service 
cutting  down  on  testing  more  people  may  go 
to  their  pharmacy  to  have  one  done. 

In  contrast  Abbott  Laboratories  say  the 
number  of  pharmacies  offering  pregnancy 
testing  has  trebled  since  1986,  and  expect  it  to 
continue  growing. 

The  company  says  its  Testpack  dominates 
the  pharmacy  test  sector  with  a  61  per  cent 
volume  share.  The  test  was  recently 
redesigned  in  a  more  compact  unit.  It  is  to  be 
supported  this  year  with  a  PR  campaign  and 
consumer  leaflets  available  through 
pharmacies,  say  Abbott. 

Evatest  Blue  5  from  Thames  Genelink  is 
being  promoted  through  PR  activity  this  year 
and  a  new  self-merchandising  unit  has  been 
introduced  this  year. 

TGL  say  most  women  do  not  buy 


towards  London  and  the  South  Fast ,  running  | 
until  October. 

There  is  .i  good  deal  of  confusion  anions 

the  public  between  home  ovulation  lost:-  and 
pregnancy  tests,  according  to  Hans  ten  Cat  ?, 
marketing  director  at  Chefaro  Proprietaries. 
People  are  not  dear  what  an  ovulation  test 
tells  them  and  how  it  differs  from  a  pregnancy 
test. 

In  some  ways  the  home  ovulation  test 
market  is  in  a  similar  position  to  that  ol  the 
home  pregnancy  test  market  some  15  years 
ago  -  small,  with  a  great  deal  of  potential  and 
a  need  for  information  about  product  use  and 
benefits.  Mr  ten  Cate  estimates  that  from  its 
present  level  of  around  40,000  45,000units 
the  market  lor  ovulation  tests  could  pass 
100,000  units  by  1992  if  the  first  year's20per 
cent  growth  rate  is  sustained. 

Pharmacists  and  their  assistants  need  to 
ensure  they  are  fully  conversant  with  the  use 
of  ovulation  tests.  This  is  particularly 
important  for  assistants  who  will  probably  sell 
most  of  the  products,  says  Mr  ten  Cate. 

To  help  with  training  Chefaro  are 
( >rganising  sessions  for  pharmacy  staff  via  then 
sales  representatives  initially.  The  <  ompain 
are  offering  pharmacists  and  assistants  an 
audio  tape  with  information  about  ovulation 
testing  on  one  side  and  pregnancy  testing  i  >n 
the  other.  The  need  for  information  about 
home  ovulation  tests  is  probably  greater  than 
it  was  in  the  early  days  of  home  pregnancy 
tests. 

With  the  trend  towards  starting  a  family 
later  in  life  and  people  wanting  more  control 
over  their  lives,  including  when  they  have 
children,  planning  a  family  becomes  more 
important.  Mr  ten  Cate  feels  that  those  factors 
combined  with  the  fact  that  fertility  decreases 
with  age,  mean  being  able  to  predict  peak 
fertility  which  may  give  a  greater  chance  of 
conceiving  at  the  preferred  time  is  being  seen 
as  part  of  that  planning. 

There  can  be  no  guarantee,  however,  that 
using  an  ovulation  test  kit  will  make  a  woman 
pregnant. 

Indeed  trying  to  get  pregnant  has  been 
likened  to  trying  to  throw  a  six  on  a  dice  —  you 
Continued  overleaf 


pregnancy  tests  on  a  regular  basis,  they  are 
usually  an  unplanned  or  emergency  purchase 
and  people  are  not  clear  about  the  relative 
merits  of  different  products;  brand  awareness 
and  loyalty  are  low,  says  the  company. 

Britpharm  Laboratories  recently  launched 
an  improved  version  of  their  pharmacy 
pregnancy  test,  Tandem  Icon  II.  Sensitivity 
has  been  increased  to  20  iu/L.  The  test  now 
includes  an  internal  reference  which 
represents  the  intensity  of  colour  produced  by 
50iu/L  human  chorionic  gonadotrophin.  and 
the  reagents  can  be  stored  at  room 
temperature. 

Evans  International  last  month  launched  a' 
pregnancy  test  to  sell  for  under  £6  —  Just  to 
be  Sure. 

The  company  says  its  aim  in  launching  the 
product  is  to  give  value  for  money. 

The  American-made  pregnancy  test  is 
being  distributed  by  OPD  Laboratory  and  is 
based  on  an  enzyme  linked  immunosorbent 
assay  using  a  dipstick  method  giving  a  result 
on  trie  first  day  of  a  missed  period. 

A  three  minute  pharmacy  test  was 
introduced  this  vear  bv  Alpha  Laboratories 
(see  C&D  March  5.  p414) .  The  CARDS  unne 
pregnancy  test  is  based  on  an  enzyme 
immunoassay  technique  and  is  sensitive  to  20 
iu/L,  says  the  company. 


may  throw  it  20  times  and  not  succeed  but  that 
doesn't  mean  the  dice  is  loaded  against  you. 
The  analogy  is  particularly  apt  because  the 
chance  of  a  normal  couple  succeeding  in 
conceiving  is  reckoned  to  be  about  1  in  6. 

Some  doctors  would  argue  that  timing  is 
not  absolutely  critical  either  because  sperm 
can  survive  in  cervical  mucus  for  about  80 
hours.  So  if  a  couple  is  having  intercourse  at 
least  two  or  three  times  a  week  there  will  be 
viable  sperm  present  when  ovulation  occurs. 

Unipath  are  currently  running  a  trial  in  an 
attempt  to  discover  whether  women  trying  to 
get  pregnant  have  more  success  using  a  home 
test  kit  to  predict  when  they  ovulate  and  so  are 
at  their  most  fertile  than  do  women  who  don't 
use  the  test  kits. 

As  well  as  being  sold  direct  to  consumers 
as  an  aid  to  becoming  pregnant  ovulation  tests 
are  finding  a  part  to  play  in  the  treatment  of 
infertile  patients.  Some  clinics  are  providing 
women  with  the  tests  for  home  use  to  save 
them  repeated  trips  to  fertility  clinics  for 
laboratory  tests  and  treatment. 

At  a  conference  on  management  of 
subfertile  patients  organised  by  Unipath  and 
held  in  London  recently,  Professor  Robert 
Shaw  from  the  Royal  Free  Hospital,  London, 
told  doctors  that  investigations  of  infertile 
couples  and  some  of  the  procedures  used  to 
treat  infertile  women  give  the  best  results 
when  carried  out  at  the  time  of  ovulation. 

For  some  time  it  has  been  possible  to 
detect  the  surge  in  luteinizing  hormone  (LH) 
that  precedes  ovulation  by  36-38  hours  using 
laboratory  radioimmuno-assays  to  monitor  LH 
levels  over  a  number  of  days  around  the  time 
ovulation  is  expected.  But  this  technique 
requires  women  to  attend  a  fertility  clinic  on 
several  successive  days  for  urine  or  blood 
tests.  For  many  women  attendance  at  a  clinic 
may  mean  taking  time  off  work  and  may 
involve  travelling  long  distances. 

A  small  scale  trial  at  the  Royal  Free  has 
shown  that  women  using  ovulation  tests  at 
home  can  pinpoint  the  day  of  ovulation  with  a 
similar  degree  of  accuracy  to  that  achieved  by 
laboratory  methods.  Being  able  to  monitor  for 
the  LH  surge  at  home  means  women  have  to 
come  in  to  a  fertility  clinic  only  on  one  day  for 
the  next  stage  of  their  treatment. 

Dr  Peter  Wardle  from  Bristol  Maternity 
Hospital  told  the  London  conference  that 
there  is  increasing  public  awareness  of  the 
problem  of  infertility  and  new  methods  of 
treatment  have  led  to  increased  expectations 
among  infertile  couples. 

A  study  based  in  Bristol  and  Weston- 
super-Mare  looking  at  couples  reaching 
specialist  clinics  suggests  that  at  least  one  in 
six  couples  needed  specialist  help  at  some 
time  in  their  lives  because  of  an  average  two 
and  a  half  years  infertility.  This  is  similar  to  the 
findings  of  a  nationwide  study  in  the  USA,  and , 
pooled  information  from  specialist  infertility 
clinics,  which  suggest  a  prevalence  of  about  15 
per  cent  of  couples  who  want  children. 

The  commonest  causes  of  infertility  were 
sperm  disorder  (24  per  cent),  ovulation  failure 
(21  per  cent)  and  tubal  damage  (14  per  cent) 
whilst  infertility  was  unexplained  in  28  per 
cent. 

Ovulation  failure  is  successfully  treated  by 
drugs  to  induce  ovulation  except  in  the  1  in  10 
cases  due  to  premature  menopause,  for  which 
egg  donation  with  in  vitro  fertilisation  (IVF)  or 
gamete  implantation  in  the  fallopian  tubes 
(GIFT)  is  the  only  hope.  For  sperm  disorders 
there  is  no  treatment  of  proven  value  and  IVF 
(and  related  treatments)  are  relatively 
unsuccessful  although  of  some  primarily 


DIAGNOSTICS 


diagnostic  value.  Therefore,  there  is  a  big 
need  for  artificial  insemination  by  donor  (AID) 
treatment. 

Tubal  damage  is  also  treated  relatively 
unsuccessfully  because,  despite  the  best 
surgery,  the  critical  factor  is  the  degree  of 
irreversible  damage  to  the  lining  of  the 
fallopian  tubes.  IVF  to  bypass  the  problem 
offers  the  only  realistic  chance  of  success  in 
most  cases. 

For  unexplained  infertility  Dr  Wardle  said 
there  is  no  treatment  of  proven  value  to 
improve  natural  fertility.  In  fact,  most  such 


couples  with  less  than  three  years  infertility 
will  conceive  within  the  next  two  years 
without  treatment  showing  that  for  them  the 
explanation  had  been  mainly  bad  luck. 
However,  after  more  than  three  years,  the 
chance  of  natural  conception  falls  sharply  and 
after  five  years  the  chance  of  conceiving 
amounts  to  only  30  per  cent  in  the  following 
two  years  —  by  then  a  seemingly  unrealistic 
hope.  However,  the  fertilising  ability  of  the 
eggs  and  sperm  remains  normal,  therefore 
IVF  and  GIFT  offer  an  improved  chance  of 
success. 


Question  time 


Companies  selling  ovulation  testing  kits  find 
that  there  is  still  a  good  deal  of  confusion 
among  the  public  about  just  what  the  kits  do 
and  how  to  use  them. 

To  give  pharmacists  an  idea  of  the  sort  of 
things  people  want  to  know  C&D  has 
collected  some  of  the  questions  asked  of 
Monoclonal  Antibodies  in  the  US  and  their 
distributors  Medimar  Laboratories  in  the  UK 
together  with  answers  given. 
Q.  Currently  I  use  the  basal  body  temperature 
(BBT)  method  and  the  mucus  test  for  predicting 
my  fertile  period.  Does  the  Ovuquick  test  replace 
this  method? 

A.  Ovuquick,  like  other  ovulation  tests, 
detects  the  LH  surge  which  precedes 
ovulation  by  up  to  40  hours.  BBT  is  related  to 
progesterone  production  and  does  not  predict 
ovulation.  Temperature  changes  can  occur 
before  or  after  an  egg  is  released.  Mucus 
changes  occur  relative  to  oestrogen 
production.  Mucus  properties  can  be  hard  to 
interpret  and  mucus  changes  can  occur  for 
several  days  in  the  cycle.  Thus  these  different 
methods  all  relate  to  ovulation  in  one  way  or 
another.  Detecting  the  LH  surge  with  an 
ovulation  test  kit  is  probably  the  most  reliable 
of  the  three  methods  for  predicting  ovulation. 
Q.  On  which  day  in  my  cycle  should  I  start 
testing? 

A.  This  will  depend  on  the  length  of  your 
cycle.  The  table  below  can  be  used  as  a  guide 
to  when  to  begin  testing.  Circle  your  usual 
cycle  length  and  day  of  cycle  to  start  testing. 


freeze  it.  For  best  results,  test  your  urine  on 
the  day  it  is  collected  and  try  to  collect  it  at  the 
same  time  each  day,  between  10am  and  8pm. 
Refrigerated  urine  should  be  allowed  to  warm 
to  room  temperature  before  testing.  This 
takes  about  20  minutes. 
Q.  I  have  detected  the  LH  surge  in  the  last  three 
months  and  have  had  intercourse  within  24 
hours  of  the  surge  and  yet  I  have  not  become 
pregnant.  What  shall  I  do? 
A.  Consult  your  doctor  and  ask  at  what  point 
more  follow-up  work  is  recommended.  A 
three  month  trial  may  still  not  be  adequate. 
Intercourse  at  the  optimal  time  of  the  month  is 
not  a  guarantee  of  conception.  Rather,  it 
improves  your  chances  for  pregnancy. 
Q.  If  there  is  no  detection  of  the  LH  surge,  what 
are  the  reasons? 

A.  Listed  below  are  some  of  the  things  that 
may  have  happened  if  you  did  not  detect  an  LH 
surge 

1  You  may  not  have  had  an  LH  surge  during 
this  cycle. 

2  You  may  have  tested  too  early  or  too  late  in 
your  cycle. 

3  You  may  have  collected  your  urine  at  the 
wrong  time  of  day. 

4  The  concentration  of  LH  in  your  urine  may 
have  been  too  low. 

Q.  Instead  of  testing  once  per  day  is  there  any 
advantage  in  earning  out  the  test  twice  a  day, 
say  in  the  morning  or  evening? 
A.  In  most  women,  the  LH  surge  lasts  at  least 
24  hours.  However,  in  some  individuals  it  may 


Cycle 

Day  of  cycle 

Cycle 

Day  of  cycle 

length 

to  start  testing 

length 

to  start  testing 

21  days 

Day  5 

31  days 

Day  11 

22  days 

Day  6 

32  days 

Day  11 

23  days 

Day  7 

33  days 

Day  15 

24  days 

Day  8 

34  days 

Day  16 

25  days 

Day  9 

35  days 

Day  17 

26  days 

Day  10 

36  days 

Day  18 

27  days 

Day  10 

37  days 

Day  19 

28  days 

Day  10 

38  days 

Day  20 

29  days 

Day  11 

39  days 

Day  21 

30  days 

Day  11 

40  days 

Day  22 

Example:  Suppose  cycle  length  is  usually  25  days.  Start  testing  on  day  9  (see  below). 
Days  of  the  Menstrual  cycle 
12  34  56  7891011  12  13  14  15 16 17 18  ..30 


First  day  of  Start  collecting 
menstrual    and  testing  your 
bleeding  urine 

Q .  Must  I  carry  out  the  test  at  the  time  I  collect 
my  urine  sample? 

A.  You  can  store  your  urine  if  you  want  to  do 
the  test  later.  Your  urine  can  be  stored  at 
room  temperature  for  up  to  eight  hours  or  in 
the  refrigerator  for  up  to  24  hours.  Do  not 


be  necessary  to  test  at  more  frequent 
intervals  if  a  short  surge  is  suspected. 
Q.  I  have  ultrasound  tests  carried  out  and  take 
large  quantities  of  water.  Will  this  affect  the 
Ovuquick  test? 

A.  If  the  urine  is  too  dilute,  you  may  have  a 
problem  detecting  your  surge.  Try  to  void 
frequently  after  the  ultrasound  visit  and  then 
collect  your  urine  later  in  the  day  when  the 
urine  will  be  at  a  normal  concentration  again.  If 
the  urine  still  looks  colourless,  you  will  know 
that  it  is  still  too  soon  to  collect. 


1054 


CHEMIST  &  DRUGGIST  28  MAY  1988 


Syndol  helps  untie  the 
knot  of  Tension  Headache... 


and  ties  up  a  h 
profit  for  you. 


althy 


Clinical  observations  of  Tension  Headache 
sufferers  show  Svndol  i*ivin^  initial  relief 
within  30  minutes  in  97%  of  attacks. 

Pharmacists  are  sure  of  100%  support 
from  Merrell  Dow,  with  a  50%  profit  on 
outlay,  before  bonuses  are  offered,  which 
makes  it  well  worth  the  time  and  effort  to 
counter  prescribe  Syndol. 
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Profits 


A    Most  tension  headache 
sufferers  are  female  - 
often  younger  women 
with  children,  o 

A    The  headaches  may  occur 
more  than  once  a  week.  <  1 : 

A    Pain  is  bilateral,  non- 
throbbing  and  may 
radiate  over  the  whole 
head. <  1 ) 

A    Simple  analgesics  may 
give  inadequate  relief.  (3) 
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SPECIALLY  FORMULATED 


Medicines 


Confidence  in  pharmacy 


PROVEN  RELIEF  FROM  THE  PAIN  OF  YOUR  HEADACHE 


Now  the  safest  way  to  sterilise 
is  also  the  simplest 


1 Place  rinsed  bottles  and  teats  (any  size,  any 
make)  in  carrier  and  load  into  Steriliser. 


Replace  Steriliser  lid,  plug  in  and  press 
operation  button  to  start. 


Pour  30ml  of  water  into  Steriliser's 
evaporating  dish  using  measure  provided. 


Six  minutes  later  Steriliser  switches  itself  off 
leaving  sterile  bottles  and  teats  ready  tor  use. 


Sterilising  babies'  bottles  and  teats 
has  always  been  a  rather  hit  and  miss 
affair. 

There's  boiling.  Fine  it  it's  done 
for  long  enough  and  if  there  are  no  air 
bubbles  trapped  in  the  bottles. 

There's  the  cold  method.  It  works 
if  the  concentration  is  right,  but  recent 
worries  about  the  effect  of  sterilisation 
chemical  residues  means  that  rinsing  is 
now  widely  recommended.  This  could 
result  in  a  non-sterile  bottle. 

SAFETY  FOR  MOTHER  AND  BABY. 

Now  there's  the  Avent  Steriliser,  a 
steriliser  which  uses  a  totally  different 
technique  -  steam  sterilisation. 

Steam  sterilisation  is  the  most 
efficient  way  of  destroying  the  harmful 
bacteria  which  can  cause  Gastro-Ententis 
and,  amongst  other  things,  Thrush. 

For  years  it  has  been  the  method 
chosen  by  hospitals  and  now  Avent  have 
developed  it  for  the  home. 

Tried,  tested  and  fully  approved  by 
professionals  in  baby  care,  the  Avent 
Steriliser  is  safe,  easy  to  use  (as  you  can 
see)  and  very  fast.  Up  to  four  bottles  and 
teats  can  be  sterilised  in  just  six  minutes. 

INCREASED  PROFITS  FOR  YOU. 

The  Avent  Steriliser,  retailing  at 
£26.05  (excl  VAT),  has  already  created 
a  great  deal  of  interest  amongst  mothers 
and  is  rapidly  becoming  a  major  selling 
item. 

With  a  trade  margin  in  excess  of 
£5.00  on  each  sale,  that  can  only  mean 
increased  profits  for  you. 

We're  putting  a  lot  of  resources 
behind  it  with  full  colour  informative 
advertising  in  baby  care  magazines  and 
annuals,  plus  merchandising  support  and 
product  demonstrations. 

Don't  be  left  out  with  the  old 
methods  on  your  shelves.  Stock  up  with 
the  safest  and  simplest  steriliser  on  the 
market.  From  Avent. 
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PURELY     FOR  BABIES 

MADE  IN  ENGLAND 

CANNON  BABYSAFE  LTD  IOWER  ROAD.  GLEMSFORD. 
SUFFOLK  OO10  7QS.  TEL:  (II7H7)  280191.  FAX:  I17K7  2H2IWH. 
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Psoriasis:  help  is  at  hand 

In  this  third  article  of  a  series  on  dermatology  Janice  Steele,  principal  pharmacist  (clinical  services, ! 
Stephen's  Hospital,  teacher  practitioner,  Kings  College)  and  Russell  Greene,  lecturer  (clinical  pharmacy, 
Chelsea  Dept  of  Pharmacy,  Kings  College,  London),  look  at  psoriasis. 


Psoriasis  is  a  common  skin  disease  affecting 
approximately  1.5  percent  of  the  population. 
Although  it  is  rarely  life  threatening  it  can 
present  a  major  cosmetic  problem  with 
serious  emotional  and  psychological 
consequences.  Moreover,  some  of  the 
treatments  employed  can  be  toxic  or  damage 
normal  skin;  therefore  it  is  essential 
pharmacists  understand  the  disease  and  its 
management  so  they  can  advise  patients  to 
achieve  maximum  benefit  from  therapy. 


Pathology 


Psoriasis  is  a  chronic  disease  characterised  by 
sharply  defined  erythematous  patches 
covered  with  distinctive  silvery  scales. 
Changes  can  be  related  to  the  disease 
pathology. 

The  basic  pathological  problem  is  a  loss  of 
control  of  the  growth-regulating  mechanisms 
in  the  epidermis.  Epidermis  is  normally 
renewed  every  three  to  four  weeks ,  whereas 
in  psoriasis  the  turnover  time  is  reduced  to 
three  or  four  days.  Consequently  these 
epidermal  cells  do  not  mature  which  results  in 
an  increased  thickness  of  the  epidermal  layer; 
nuclei  are  still  present  in  cells  above  the  basal 
layer  (usually  these  cells  are  dead)  and  an 
abnormal  keratin  layer  forms.  There  is  some 
evidence  that  an  immunological  mechanism 
results  in  this  proliferation  of  cells,  probably 
mediated  by  the  T-lymphocytes.  In  addition, 
the  upper  dermal  blood  vessels  become 
dilated  and  tortuous,  causing  the  erythema. 

The  vessels  also  extend  nearer  to  the 
surface  which  means  bleeding  points  may  be 
revealed  if  the  scales  are  removed.  Later, 
polymorphs  may  infiltrate  the  epidermis  to 
varying  degrees  and  cause  microscopic 
abscesses  or  even,  rarely,  sterile  pustules. 

Similar  changes  also  occur  in  the  nail,  with 
'pits'  being  formed  where  thickened  plaques 
in  the  upper  nail  have  fallen  out. 


Aetiology 


The  precise  cause  of  psoriasis  is  unknown; 
genetic  factors  are  thought  to  be  important. 
Various  trigger  factors  have  been  identified 
which  include  trauma  to  the  skin, 
streptococcal  infections,  certain  drugs  (eg 
lithium,  chloroquine  and,  rarely,  beta- 
blockers),  stress,  hormonal  factors  and 
smoking. 


Clinical  features 


Psoriasis  usually  presents  in  young  adult  life, 
but  it  may  appear  for  the  first  time  at  any  age. 
It  affects  the  sexes  equally. 

Psoriasis  can  be  further  classified  into 
various  types  (see  Table  1)  and  the  clinical 
features  vary  according  to  the  type  and 
severity  of  the  disease. 

In  the  more  common  forms  of  psoriasis 
itching  and  pain  are  rare,  there  may  be  a  family 
history,  and  the  lesions  generally  improve  on 
exposure  to  sunlight. 

The  most  common  sites  of  involvement 
are  the  extensor  surfaces  of  the  elbows  and 


Fig.  1  Typical  lesion  of  psoriasis 

knees,  the  lumbar  region  and  the  scalp.  The 
typical  lesion  of  psoriasis  is  a  sharply 
demarcated,  red,  raised  patch  covered  by 
silvery  scales  (Fig.l).  The  extent  of  the 
disease  can  vary  from  a  few  isolated  patches 
to  involvement  of  the  whole  body. 

The  nails  are  affected  in  about  50  per  cent 
of  patients.  The  commonest  feature  is 
"pitting"  (Fig. 2,  pi 058).  Other  features 
include  thickening  with  separation  of  the  nail 
from  the  nail  bed  (onycholysis)  and  breaking  of 
the  nail  (dystrophy).  Rarely  the  nails  alone  can 
be  affected,  without  any  skin  lesions. 
Similarly,  the  scalp  may  be  affected  with  or 
without  lesions  elsewhere.  Involvement 
within  the  scalp  may  vary  from  a  single  patch 
to  being  totally  affected.  The  scaling  in  the 
scalp  tends  to  be  more  pronounced,  and  thick, 
irregular  bumps  are  formed. 

Guttae  psoriasis  is  a  term  used  to 
denote  the  appearance  of  widespread  small 
pink  macules  resembling  tear  drops,  usually 
on  the  trunk.  It  is  commoner  in  children  and 
young  adults  and  often  follows  a  beta 
haemolytic  streptococcal  infection.  These 
lesions  are  often  self-limiting  and  usually 
disappear  within  three  months. 


Pustular  psoriasis  can  occur  in  two 
forms:  one  is  localised  to  the  palms  and  soles, 
the  lesions  tend  to  be  chronic  and  appear  as 
erythematous  scaly  patches  with  small  sterile 
pustules.  In  the  generalised  form,  pustular 
psoriasis  is  much  rarer.  Patients  may  also 
have  a  fever  and  feel  generally  ill. 

Elexural  psoriasis,  which  affects  the 
axillae,  groins  and  beneath  the  breasts,  the 
lesions  are  well-demarcated  red  areas  with  a 
shiny  surface.  Scaling  is  usually  minimal. 

Erythroderma-  psoriasis  is  the  term 
used  to  describe  psoriasis  affecting  nearly  the 
whole  body  and  may  be  life  threatening. 
Differential  diagnosis  from  other  severe  skin 
disorders  is  often  difficult  as  scaling  is  different 
to  that  seen  m  plaques  of  psoriasis.  These 
patients  are  at  risk  from  hypothermia. 

Approximately  5  percent  of  patients  with 
psoriasis  develop  an  arthropathy.  This  is 
seronegative  but  is  similar  in  its  distribution  to 
rheumatoid  arthritis  except  that  the  distal 
interphalangeal  joint  is  involved  in  psoriasis. 
Psoriatic  arthropathy  may  occur  with  or 
without  skin  lesions  and  does  not  necessarily 
follow  the  same  course  as  the  skin  lesions. 


Prognosis 


Psoriasis  is  .i  relapsing  and  remitting  but 
largely  progressive  disease  with  a  variable 
prognosis.  Some  individuals  may  have  only 
one  episode  while  others  may  have  lesions  all 
their  lives.  It  has  been  estimated  that  40  per 
cent  of  patients  can  expect  spontaneous 
remissions.  Some  patients  have  only  a  few 


Table  1  Classification  of  Psoriasis 

Common 

Chronic  plaque  psoriasis 
Guttae  psoriasis 
Nail  psoriasis 
Sebo-psoriasis 

Rare 

Pustular  psoriasis  a)  soles  and  palms 

b)  generalised 
Erythrodermic  psoriasis 
Arthropathic  psoriasis 
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Fig  2  Nails  are  affected  in  about  half  of  patients.  Pitting  is  common 


small  plaques  whilst  in  others  the  disease 
becomes  more  extensive. 

Management 

General  measures:  It  is  important  to  explain  to 
patients  the  nature  of  their  disease  so  that 
they  have  realistic  expectations  of  treatment. 
A  "cure"  is  not  available  for  psoriasis  but 
generally  the  disease  can  be  controlled,  and 
some  patients  have  spontaneous  remissions. 

Obvious  trigger  factors  should  be  removed 
and  patients  should  be  told  that  sunshine  is 
generally  beneficial  but  sunburn  can 
exacerbate  the  condition.  Reassurance  and 
explanation  helps  most  patients  and  joining  the 
Psoriasis  Association  may  give  the  patient 
support.  It  is  generally  accepted  that  diet  has 
no  affect  on  psoriasis.  Therapeutic  approaches 
can  be  divided  into  three  main  categories: 

i.  topical  —  tar,  dithranol,  corticosteroids, 
keratolyses,  emollients. 

ii.  ultraviolet  radiation  —  UVB  and  PUVA. 

iii.  systemic  therapy  —  methotrexate, 
hydroxyurea,  etretinate. 

Choice  of  therapy  depends  on  how  the 
patient  tolerates  it  and  the  severity  of  the 
disease.  For  example,  it  would  be 
inappropriate  to  use  a  drug  such  as 
methotrexate,  which  has  serious  side  effects, 
in  a  patient  with  a  few  plaques.  The  type  of 
psoriasis  and  the  site  of  involvement  will  also 
affect  the  treatment  chosen. 

Topical  tierapy 

Emollients.  Simple  emollients  such  as 
emulsifying  ointment  can  be  useful  in 
psoriasis.  They  form  a  protective  layer  over 
the  skin  possibly  preventing  new  plaques 
forming.  Additionally,  they  hydrate  the  skin 
which  allows  scales  to  be  removed  more 
easily.  Mild  psoriasis  can  often  be  stablised 
and  may  even  regress  using  emollients. 
Keratolytics:  Keratolytic  agents  such  as 
salicylic  acid  or  propylene  glycol  are  useful  in 
removing  the  excessive  keratin  layer  that 
forms  on  some  plaques,  particularly  on  the 
soles  of  the  feet.  Occlusion  often  potentiates 
these  agents  by  increasing  the  hydration  of  the 
skin;  similarly,  urea  is  often  used  because  it 
breaks  the  hydrogen  bonds  in  epidermal 
keratin. 

Corticosteroids:  The  use  of  corticosteroids  in 
psoriasis  is  controversial  having  both  an 
antimitotic  and  an  anti-inflammatory  effect  and 
also  cause  vasoconstriction.  Patients  often 
find  them  more  cosmetically  acceptable  than 
alternative  therapies.  Short  courses  of  potent 
topical  steroids  are  justified  in  controlling 
severe  psoriasis  but  they  should  not  be  used 
on  the  face  or  in  skin  folds.  Courses  of 
treatment  longer  than  two  weeks  should  be 
avoided  as  adverse  cutaneous  affects  such  as 
atrophy,  striae  and  telangiectasia  may  occur 
with  the  loss  of  effectiveness  (tachyphylaxis) 
and  on  stopping  therapy  rebound  can  occur,  or 
pustular  psoriasis  may  be  precipitated. 
Tar  products:  The  mechanism  of  action  of 
these  agents  is  not  fully  understood,  although 
they  have  been  shown  to  suppress  DNA 
synthesis  when  applied  to  mouse  skin.  Coal  tar 
potentiates  the  action  of  ultraviolet  light  and 
has  mild  antipruritic  activity.  The 
disadvantages  of  coal  tar  products  are  that 
they  are  messy  and  stain  the  skin  and  clothing. 

Coal  tar  combined  with  salicylic  acid  is 
often  effective  in  scalp  psoriasis  and  should  be 
left  on  overnight.  Some  clinicians  add  coal  tar 
to  yellow  soft  paraffin  and  this  should  be  well 
rubbed  in  over  psoriatic  plaques.  There  have 
been  attempts  to  make  coal  tar  preparations 


more  acceptable,  such  as  Meditar  (coal  tar  5 
per  cent  in  a  wax  stick)  which  can  occasionally 
be  used  on  solitary  plaques. 
Dithranol:  Dithranol  is  structurally  related  to 
tars  and  forms  the  mainstay  of  psoriasis 
treatment.  It  has  an  antimitotic  action  and  may 
also  inhibit  the  production  of  some  mediators 
of  inflammation. 

The  main  drawback  with  dithranol  is  that  it 
stains  skin,  clothes  and  bed  linen.  Also  it  is 
very  irritant  to  skin  surrounding  psoriatic 
lesions  and  is  often  formulated  in  stiff  pastes 
so  it  is  retained  at  the  site  of  application;  a  layer 
of  talc  over  the  paste  may  also  help  keep  it  in 
place.  Some  patients  find  applying  vaseline 
around  the  psoriatic  plaque  first,  helps  protect 
the  normal  skin  from  dithranol. 

Dithranol  is  usually  started  at  low 
concentrations  (eg  0.1  per  cent)  and  gradually 
increased  according  to  how  well  patients 
tolerate  it  and  its  clinical  effect.  A  guide  to 
patients'  tolerance  is  how  well  their  skin  tans. 

Dithranol  usually  takes  three  to  four  weeks 
to  clear  psoriasis  and  should  not  be  used  on  the 
face,  genitalia  or  skin  folds. 

A  recent  innovation  in  the  treatment  of 
psoriasis  is  the  introduction  of  short  contact 
dithranol  therapy.  In  this  regimen  relatively 
high  concentrations  of  dithranol  (1  or  2  per 
cent)  are  applied  for  30  to  60mins  only.  The 
rationale  behind  this  is  that  dithranol 
penetrates  psoriatic  skin  much  more  easily 
and  can  then  be  washed  off  without  having 
adverse  effects  on  normal  skin.  The  advantage 
of  this  is  that  patients  do  not  have  to  apply  their 
dithranol  so  carefully  and  can  manage  their 
psoriasis  at  home  without  being  admitted  to 
hospital  for  long  periods .  Control  of  psoriasis 
does  take  a  little  longer  by  this  method  but 
patients  usually  willingly  accept  this  in  return 
for  less  inconvenience. 

Ultraviolet  radiation 

Since  sunlight  was  found  to  improve  psoriasis 
ultraviolet  irradiation  (UVB)  was  tried  and 
found  to  be  successful,  presumably  acting  by 
directly  suppressing  DNA  synthesis.  This 
suppression  is  enhanced  by  dithranol  and  coal 
tar  products.  High  intensity  lamps  are 
required  and  the  "dose"  is  gradually 
increased  according  to  the  erythema  it 
produces.  Twenty  to  40  exposures  are 
necessary  to  obtain  the  best  results.  Once  a 
patient  is  cleared  weekly  maintenance 
treatment  may  keep  them  free  of  lesions. 
Photochemotherapy:  The  initials  PUVA  are 


derived  from  P  for  psoralens  and  UVA  (long- 
wavelength  ultraviolet  light).  Psoralens  are 
photosensitising  drugs  and  UVA  is  used  as  it 
avoids  the  sunburn  effects  of  UVB.  Generally 
methoxypsoralen  is  given  orally  on  a  mg/kg 
basis  two  to  three  hours  before  exposure  to 
UVA.  Methoxypsoralen  can  make  the  patient 
feel  nauseous  and  in  some  anti-emetics  are 
required  prophylatically.  Some  centres  use  a 
methoxypsorslen  lotion  which  avoids  the 
systemic  side  effects.  On  average  25 
treatments  given  two  to  three  times  weekly 
are  required  to  clear  psoriasis,  maintenance 
therapy  is  then  given  weekly  or  fortnightly. 
There  is  some  concern  about  the  long-term 
side  effects  of  PUVA  such  as  cataract 
formation,  carcinogenicity  and  immune 
dysfunction.  Cataracts  are  avoided  by  wearing 
sunglasses  during  and  for  24  hours  after 
treatment.  After  eight  years  experience  with 
PUVA  there  has  not  been  an  epidemic  of  skin 
malignancy  in  long  term  patients. 

Systemic  therapy 

The  following  agents  should  only  be  used 
under  close  hospital  supervision. 

1.  Retinoids:  Etretinate,  a  vitamin  A  analogue, 
has  been  found  to  normalise  keratinisation.  It 
is  effective  in  only  50  per  cent  of  patients .  Its 
major  adverse  effects  include  dry  lips,  hair 
loss,  hepatotoxicity,  hyperlipidaemia  and 
teratogenicity.  Liver  function  tests  and  serum 
lipids  should  be  monitored  during  therapy. 

2.  Methotrexate:  is  the  most  effective  cytotoxic 
agent  used  in  psoriasis.  It  is  an  antimetabolite 
that  slows  epidermal  cell  proliferation.  It  is 
generally  given  on  a  weekly  basis.  Its  major 
adverse  effects  are  bone  marrow  suppression 
and  hepatotoxicity.  Consequently,  blood 
counts  and  liver  function  tests  should  be 
monitored. 

3.  Cyclosporin:  Recently  this 
immunosuppressive  drug  has  been  found  to  be 
effective  in  psoriasis  although  the 
pharmacological  basis  of  its  action  is  unknown. 
It  has  serious  adverse  effects  on  the  bone 
marrow,  liver  and  kidneys  and  the  function  of 
these  organs  should  be  monitored. 

Conclusion 


Psoriasis  is  a  relatively  common  disorder  that 
is  socially  debilitating.  There  are  a  variety  of 
therapies  available  and  a  regimen  should  be 
chosen  according  to  the  severity  of  the  disease 
and  tailored  to  individual  patients'  needs. 
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So  caringly  formulated,  so  beautifully  packaged  and  so  attractively  priced 
-  So  Pure  just  has  to  be  a  major  new  source  of  profit. 


Fragrance  free  with  no 
artificial  colourants 


High-profile,  cosmetic 
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Last  year  Britain 
swallowed  11.  7  million 
gallon**  of  cream, 
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and  more  Rennie  than 
any  other  indigestion  remedy. 


To  be  precise,  over  180  milium  more  Rennie 
tablets.  °  And  we  re  not  only  bigger  than  any 
other  indigestion  remedy,  we're  also  spending 
more.  There  's  £2m  behind  Rennie  and  Rennie 


Rennie  _ 
Rennie  Rennie 
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Pliui  including  a  TV  campaign  starting  in  June. 
(The  kind  of  support  the  competition  might  find 
particularly  hard  to  swallow).  So  while  the 
British  keep  eating,  youd  better  keep  ordering. 


No.  1  in  indigestion  relief. 


•INDEPENDENT  RETAIL  AUDIT. 


Hanging  on 
the  telephone 

With  social  security  regulations 
seeming  to  become  more  complex 
every  week,  employers  are  often 
faced  with  problems  not  covered 
by  the  standard  booklets. 

In  some  areas  writing  for  the 
information  may  mean  long  delays 
and  often  the  local  office  may  be 
almost  unobtainable  on  the 
telephone  due  to  pressure  of  calls. 

The  largest  number  of 
problems  for  employers  arise  on 
national  insurance  contribution 
matters  and  on  Statutory  Sick  Pay 
and  Statutory  Maternity  Pay. 

There  is  now  a  Social 
Security  Advice  Line  for 
employers  which  can  be  called 
free  on  0800  393539. 

Where  there's 


a  will 


Those  who  have  substantial 
holdings  in  a  business,  whether  as 
major  shareholders,  partners  or 
owners  are  reminded  of  the  need 
to  make  a  will. 

If  this  is  not  done,  then  on 
death,  all  these  interests  and 
other  personal  property  could  be 
disposed  of  in  a  way  that  the 
individual  would  not  want.  For 
example,  if  there  are  children, 
then  only  the  first  £75,000  and 
personal  chattels  go  to  a  surviving 
spouse  absolutely.  A  life  interest 
arises  in  half  the  remainder  of  the 
estate  in  favour  of  the  spouse  but 
the  children  take  the  other  half 
absolutely. 

Other  similar  rules  apply  with 
higher  sums  if  there  are  parents  or 
brothers  and  sisters  alive. 

In  these  days  of  rocketing 
property  prices  the  sums 
concerned  can  easily  be  reached 
when  adding  up  a  business 
person's  estate.  With  a  will  you 
can  direct  your  property  and 
business  interests  to  be  disposed 
of  as  you  wish  (although  in 
Scotland  a  widow  has  certain 
rights  in  the  estate,  come  what 
may). 

Traditionally,  solicitors  do  not 
charge  large  sums  for  drawing  up 
a  will,  but  it  is  surprising  how 
many  business  people  neglect  this 
elementary  precaution. 


OFLAW 


It  is  surprising  how  many 
business  people  neglect  this 
elementary  precaution' 


Payments 
limited 

From  April  new  limits  on 
redundancy  payments  came  into 
force,  together  with  a  new  limit  for 
those  who  are  entitled  to 
guaranteed  pay  when  laid  off. 

Employees  who  have 
completed  two  years  continuous 
service  with  an  employer  are 
entitled  to  redundancy  pay  (the 
exceptions  are  Dart-time  staff  and 


those  beyond  retiring  age). 

The  amount  depends  on  the 
ages  during  which  the  employee 
worked  for  an  employer  and  the 
length  of  service.  Between  18  and 
21,  one  half  of  a  week's  pay  is 
given  for  every  year  of  service; 
between  22  and  41,  one  week's 
pay  for  each  year,  and  above  the 
age  of  41,  one  and  a  half  week's 
pay  is  given  for  each  year. 

However,  the  most  years 
service  that  can  be  compensated 
for  is  20  years  and  there  is  a 
maximum  rate  of  pay  laid  for  the 
purposes  of  calculating  a  week's 
pay,  which  has  now  been  raised 


from  £158  to  £164  per  week. 

I  hus,  to  take  an  example,  a 
person  who  has  served  an 
employer  for  20  years  or  more 
aftertiiea.ueof.il  will  be  entitled 
to  a  maximum  payment  of 
30  x  £164  (ie.  2().«  1'  weeks  -  3d 
weeks  x  £1(58)  £4,920.  01 
course,  this  is  a  maximum  sum 
and  will  be  less  if  the  employee  has 
had  less  than  2d  years  service  orj 
earns  less  than  £164  per  week. 

On  guaranteed  payment 
when  an  employee  is  laid  off  for 
five  days  in  any  period  of  three 
months,  the  maximum  payment 
that  lias  to  be  made  has  been 
increased  from  £10.90  to  £1  1 .3( 
per  day  (this  maximum  can  be 
exceeded  if  there  is  a  lay-oft 
agreement  between  theemployei 
and  the  employee  or  the  employe] 
and  a  trade  union). 

The  maximum  compensatory 
award  for  unfair  dismissal 
compensation  has  not  been 
changed  from  £8,500. 

It  should  be  noted  that  an 
employer  of  less  than  ten  staff  can 
claim  35  per  cent  of  the 
redundancy  payment  back  from 
the  government. 


PRP- 
guidance  for 
employers 

Some  time  ago,  this  column 
described  the  Profit  Related  Pay 
Scheme  introduced  by  tin- 
Finance  Act  last  year. 

Under  the  scheme,  an 
employee  who  receives  a  pay 
increase  or  has  an  element  of  his 
pay  related  to  the  profits  of  his 
employer,  half  of  that  increase  or 
element  is  exempt  from  income 
tax.  This  can  be  a  valuable  "perk" 
which  the  employer  can  provide  to 
the  employee  at  no  cost. 

To  qualify,  any  such  scheme 
has  to  be  registered  by  the  Inland 
Revenue.  They  have  issued  notes 
for  guidance  (booklet  PRP2)  and 
have  recently  issued  additional 
notes  clarifying  a  number  of  points 
that  have  arisen.  Copies  can  be 
obtained  from  your  Inland 
Revenue  office. 

An  accountant  can  advise 
about  such  schemes  and  put  one 
into  operation. 


We  provide  the  best  support 


A  new  range  or  Class  I, 
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graduated  support  hosiery  •  Available  from  * 
all  wholesalers  •  Doctor  detailing  •  Pharmacy 
Information  Kit  •  Made  to  measure  service 
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C&D  INTERVIEW 


J  J  At  the  age  of  14  I  wanted 
■  I  '  go  to  sea.  I  was 
interviewed  for 
Dartmouth,  but  I  should  never 
have  applied  really.  They  required 
maths  and  physics  —  not  my 
strong  subjects.  But  I  do  not 
regret  not  having  become  a  sailor. 
I  was  told  I  was  too  cocky 
anyway. . . 

I  went  to  Bath  to  study 
pharmacy.  I  was  in  the  first  year  of 
the  interna]  degree.  It  was  actually 
still  in  Bristol  at  the  time.  I  was  in 
the  same  year  as  C&D's  Edito.-. 
We  both  played  in  the  University 
rugby  team  —  he  was  scrum  half 
and  I  was  hooker.  I  gave  up  after 
I  left  university,  I  wasn't 
physically  big  enough.  Why 
pharmacy?  I  don't  want  my 
reasons  to  seem  flippant.  My  first 
love  at  school  was  veterinary 
work.  Quite  clearly  that  wasn't 
going  to  work  out  though!  My 
father  was  a  pharmacist  so  I  was 
aware  of  it.  I  spent  quite  a  lot  of 
time  in  his  shop  and  liked  the 
general  atmosphere.  I  also 
thought  it  was  a  reasonably 
flexible  career. 

My  other  main  interests  at  the 
time  was  amateur  dramatics.  I  did 
seriously  consider  acting  as  a 
career,  as  does  anyone  who  gets 
involved  in  such  things  before  they 
are  20.  But  as  a  Capricorn  my 
head  rules  my  heart.  I  did  amateur 
dramatics  until  I  joined  PSNC  and 
was  instrumental  in  setting  up  a 
group  in  Derbyshire  when  I 
worked  there.  I  gave  up  when  I 


Yours  truly, 
Stephen  Axon 
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joined  PSNC.  I  could  not 
guarantee  to  attend  rehearsals, 
and  then  we  went  to  see  a 
production  of  Showboat  by  the 
Chingford  Amateur  Dramatic  and 
Operatic  Society.  It's  one  of  my 
favourite  shows  and  I  was  less 
than  impressed.  When  we  came 
out  my  wife  said  she  had  thought 
it  was  good.  I  disagreed,  but  she 
said  our  group's  performances 
were  no  better,  so  on  that  basis  I 
gave  up.  The  theatre  still  rates  as 
a  major  interest  though. 

I  did  my  pre-reg  with 
Burroughs  Wellcome  at  Dartford, 
but  I  felt  it  was  not  really  for  me. 
I'd  always  wanted  to  be  involved 
in  the  quasi-political  side  of 
pharmacy.  After  the  year  I  bought 
a  pharmacy  at  Pinxton  on  the 
Notts-Derbyshire  border.  My 
father  had  his  pharmacy  in  South 
Normanton.  He  was  very  much 
involved  in  the  purchase  and  we 
basically  ran  the  two  pharmacies 
together.  It  was  very  useful. 
Every  advert  for  administrative 
jobs  said  it  was  important  to  have 
a  retail  pharmacy  background.  It's 
still  very  true.  It's  no  good  being 
an  administrator  if  you  don't  know 
what  happens  at  the  sharp  end. 

I  started  my  LLB  law  course 
while  I  was  at  Dartford.  The  night 
school  was  at  Chatham  and  I  was 
living  in  West  Kingsdown  and 
commuted  by  scooter.  I  gave  up 
initially  when  I  went  into  retail,  but 
after  three  years  started  again 
with  the  correspondence  course. 
I  had  taken  the  intermediate 
exams  when  I  got  the  job  as 
assistant  secretary  to  the  Central 
NHS  (Chemist  Contractors) 
Committee,  as  it  was  then.  It  was 
very  closely  related  to  the  NPA  in 
those  days,  which  was  based  in 
Southgate.  I  was  assistant  to  the 
deputy  secretary  Jack  Charlton. 

Anyone  who  employs  PR 
agents  will  tell  you  the  first  thing 
they  do  is  change  your 
organisation's  name.  It  was  the 
first  thing  Roger  Braban  said 
when  we  took  him  on.  PSNC  got 
its  new  name  around  about  1975, 
and  it  was  quite  useful  at  the  time 
because  NPU  Marketing  (later 
Numark)  was  moving  to 
Warminster  and  the  NPA  was 
looking  for  new  premises.  (The 
first  thing  our  new  PR  people  did 
in  1986  was  rename  the  Central 
Checking  Bureau  the  National 
Prescription  Research  Centre. 
One  member  of  the  executive  — 
who  had  better  remain  nameless 
—  wanted  to  call  it  the  Centre  for 
Research  and  Audit 
Prescriptions.) 

The  CCB  moved  to  Crown 
House  when  the  NPA  went  to  St 
Albans  and  has  been  there  ever 
since.  I  moved  with  the  CCB  at 
the  time  as  I  was  superintendent 
as  well  as  assistant  secretary. 
PSNC  head  office  was  at 
Rickmansworth  and  stayed  there 
until  it  moved  to  Aylesbury  in 
1980.  There  has  been  some 
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implied  criticism  that  it  is 
inefficient  to  run  two  offices,  but  it 
does  not  work  out  this  way  at  all. 
If  they  were  moved  together  it 
would  only  mean  running  two 
offices  in  tandem. 

It  was  also  around  this  time 
that  the  Committee  decided  to  cut 
the  umbilical  cord  with  the  NT  A 
and  appoint  a  chief  executive.  Alan 
Smith  was  appointed  in  1976. 1  did 
not  apply  for  the  job.  I  was  still 
inexperienced  at  that  time  and  it 
would  not  have  been  right.  1  was 
only  30.  I  have  been  secretary 
since  lack  Charlton  retired  m 
1978.  ' 

"We  are  more  professional 
in  outlook  now" 

There  have  been  many 
changes  over  the  past  ten  years. 
We  have  more  executive  officers. 
The  Committee  itself  has  become 
much  more  involved  in  that  we 
have  regional  representatives. 
Politically  the  biggest  change  has 
to  be  the  introduction  of  the  new- 
contract.  It's  pleasing  that  LPCs 
are  more  aware  than  they  were  of 
PSNC  and  their  relationship  with 
it.  Although  things  have  become 
more  informal  at  a  personal  level, 
we  are  much  more  professional  in 
outlook.  The  Committee  is  more 
representative  than  it  ever  was. 


The  advantage  is  that  you  do  get 
different  viewpoints  round  the 
table.  PSNC  does  not  generally 
vote  strictly  along  party  line-, 
though,  or  to  a  mandate  but  they 
are  guided  by  their  nominating 
bodies. 

Yes,  I  know  it's  said  that  the 
officials  do  lead  the  Committee. 
It's  an  understandable  comment 
and  it  results  from  the  fact  that 
Press  statements  and  the  like  are 
generally  issued  from  the  office. 
There  are  certain  decisions  on  the 
negotiating  front  which  are  taken 
principally  by  the  office,  but  that's 
because  they  have  to  be. 
particularly  with  regard  to  pricing 
prescriptions  —  it's  a  highly 
technical  exercise.  Similarly  what 
goes  into  the  Drug  Tariff  and  a  lot 
of  other  "nitty  gritty"  gets  left  to 
the  office.  However,  it's  always 
left  for  ratification  by  the 
Committee. 

Quite  clearly  policy  and 
principle  cannot  be  considered  in 
a  vacuum.  Unless  you're  dealing 
with  a  specific  point  you'd  get  '25 
different  answers  from  the 
Committee  that  are  worlds  apart. 
One  of  my  mam  jobs  is  producing 
working  papers  as  a  basis  for 
discussion.  Similarly,  when  we 
have  a  paper  from  the  DHSS  for 
comment,  which  may  run  to  many 
pages,  then  I  or  one  of  the  other 
officers  will  summarise  it.  As  far 


as  is  practicable  though,  we  will 
always  give  the  Committee  the  full 
paper  as  well.  If  that  is  leading, 
then  the  office  leads,  but  if  we 
didn't  do  it  we  wouldn't  be  doing 
our  job. 

The  other  thing  we  do  is 
advise.  Put  at  the  end  of  the  day  it 
is  the  Committee  that  decides  all 
points  of  principle  and  policy.  Are 
the  Committee  well  informed,  did 
you  say?  Would  I  dare  say 
otherwise!  But  seriously,  they 
generally  are.  What  they  do  have 
is  the  grass  roots  feeling  of  the 
particular  group  the}  represent 

"There  are  always 
problems  looming" 

Do  I  get  frustrated  that  I 
cannot  express  my  own  views? 
The  answer  must  be  no,  and  the 
Committee  is  actually  quite 
reasonable!  It  can  take  decisions  I 
vehemently  disagree  with,  but  we 
are  its  officials  and  must  act  m  a 
professional  matter  to  promulgate 
its  policies.  In  the  Press  or  at  large 
public  meetings  you  toe  the  party 
line,  but  in  smaller  contractor 
meetings  1  will  give  personal 
views. 

My  view  over  lfi  years  is  that 
the  Committee  may  take  a 
circuitous  route  but  usually 
arrives  at  the  right  answer.  It's 


one  justification  for  having  such  a 
large  group  —  you  usually  get  the 
utilitarian  view  m  the  end. 

There  are  always  problems 
looming,  but  it's  quite  stimulating 
because  it  keeps  us  on  our  toes,  | 
would  not  like  to  predict  what 
going  to  happen  to  the  contrac  t, 
but  li  ii  >kmg  round  the  world  very 
few  things  are  new.  We  have  got 
to  accept  that  changes  will  be 
proposed.  The  difficulty  is  that  if 
you  get  too  bogged  down  saying 
something  is  going  to  happen, 
then  it  probably  will.  The 
Committee  has  got  to  be  active 
rather  than  reactive.  No 
government  is  going  to  look  at 
how  much  it  could  pay  you  — 
rather  it  will  look  to  improve  the 
service  and  cut  costs.  With  the 
"Patients  Charter"  we  are 
making  the  running  and  looking 
ahead.  As  regards  the  actual 
method  of  payment  we  can  only 
wait  and  see.  The  loss  of  the  cost 
plus  system  would  worry  me  con- 
siderably. With  a  monopoly 
employer  it  is  the  easiest  thing  in 
the  world  for  them  to  say  "no". 
We  either  have  to  have  an  inde- 
pendent arbiter  of  genuine 
negotiating  powers.  We  have 
accepted  everything  that  has  been 
thrown  at  us  on  cost  plus  and  have 
never  jibbed  at 
what  the  Review 
Panel  said. 
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Aluminium  Alloy 
Transit  Containers 


•  Lightweight  and  easy  to  handle 


Catches  accept  padlocks 


Positive  stacking  -  modular  sizes  •  Foam  inserts  made  to 

customer  order 


•  Weatherproof 
and  corrosion 
resistant 

•  Top  strength 
and  durability 
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LIGHT  ALLOY 


A 


A  Light  Alloy  Limited  Dales  Road  Ipswich  Suffolk  IP1  4JR 
'       Tel:  (0473)  40445   Tele«:  98640    Fai:  (0473)  240002 


^The  only 
vitamins  used 
in  the  famous 
school  trial 

AS  SEEN  ON  T.V 


Tandem  I.Q. 

(Ideal  Quota)  ^ 

Vitamins  for  Schoolchildren 

with  over  30  vitamins  and  minerals 

From  your  wholesaler 

or  direct  from 
Larkhall  Laboratories. 
Tel:  01-870  0971. 
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Contract 
warts  — 
impossible! 

I  would  like  to  air  my  thoughts  on 
the  latest  round  of  contract 
negotiations  and  their  implications 
for  all  community  pharmacists.  Mr 
David  Sharpe's  recommendation 
of  the  new  package  should  be 
compared  with  his  previous 
recommendation  of  the  new 
contract,  "warts  and  all".  We 
have  a  Government  apparently  on 
the  brink  of  reneging  on  their 
contractual  obligations;  we  have 
the  grossly  unfair  imposition  of  an 
extra  discount  scale  for  parallel 
imports,  and  to  add  insult  to 
injury,  we  have  to  wait  until  1989 
for  payment  for  work  done  in 
1987-88,  and  PSNC  blithely  tells 
us  that  this  is  the  "art  of  the 
possible"!  It  appears  to  me  that 
this  is  more  like  the  art  of  the 
climbdown! 

We  pharmacists  are  told  to 
look  to  the  future  with  confidence, 
we  are  told  to  be  "more 
professional"  in  our  outlook.  We 
are  told  we  should  invest  in  new 
areas  of  patient  care.  How  can  we 
do  any  of  these  things  in  the  face  of 
our  representatives'  present 
actions  and  this  Government's 
total  lack  of  concern  for  the  well- 
being  of  our  profession?  How  can 
we  make  proper  professional 
decisions  on  issues  like  parallel 
imports  when,  at  the  back  of  our 
minds,  is  the  financial  penalty  we 
will  incur  if  we  do  not  make  use  of 
them?  How  can  we  make  proper 
provision  and  investment  in  new 
services  for  patients  when  the 
Government  will  not  even  honour 
its  debts  already  incurred? 

"Our  future  would  be 
in  selling  bobbles" 

We  can  only  have  confidence  in 
the  future  of  pharmacy  if  we  are 
able  to  build  on  a  firm,  well 
constructed  base;  but  with  this 
Government  apparently  bent  on 
eroding  our  financial  foundations , 
and  our  representatives 
seemingly  impotent,  the  future  of 
community  pharmacy  would 
appear  to  be  in  selling  bobbles  and 
slides  rather  than  in  the  practice  of 
professionalism! 

If  PSNC  is  not  satisfied  with 
the  outcome  of  negotiations,  then 
it  must  say  so,  loudly!  We  can 
organise  concerted  action,  but  we 
need  the  leadership  to  inspire, 
organise  and  maintain  such 
actions.  A  good  start  might  be  for 
every  pharmacist  reading  this 
letter  to  write  to  the  Secretary  of 
State  expressing  concern  for  both 
the  crisis  in  the  hospital  service 
and  for  the  recent  impositions  on 


the  community  service.  I  have 
little  confidence  that  my 
colleagues  will  take  the  time  and 
make  the  effort. 

I  have  heard  pharmacists 
described  as  "enthusiastic 
apathists".  Well  it  is  time  the 
apathy  stopped.  United  we  can 
achieve  much.  Divided,  as  we  are 
now,  we  are  undervalued, 
undermined  and  underpaid.  The 
NPA's  "Ask  your  pharmacist" 
campaign  has  educated  the  public 
to  our  worth.  What  we  need  now 
is  for  the  NPA,  PSNC,  and  the 
Society,  to  convince  our  political 
masters  that  pharmacy  is  a  vital 
national  service,  but  that  that 
service  does  not  come  for  free. 
And,  if  the  Government  does  not 
honour  its  obligations,  then 
services  will  be  given  grudgingly, 
if  at  all.  So  my  plea  to  the  leaders 
of  our  profession  is  simply  this; 
lead!  We  owe  it  to  ourselves  and 
to  all  who  rely  on  our  services. 


i.M.  Donoghue 

Liverpool 


Regulating 
new  contract 

Bolton  Local  Pharmaceutical 
Committee  would  like  to  draw  all 
pharmacists'  attention  (including 
Xrayser)  to  Regulations  on  new 
pharmacy  contracts. 

The  Regulations  which  came 
into  force  on  April  1,  1987  state 
that:  "A  person,  other  than  a 
medical  practitioner,  dental 
practitioner  or  person  wishing  to 
be  included  in  the  pharmaceutical 
list  for  the  provision  of  oxygen 
concentrator  services  — 
a)  who  wishes  to  be  included  in 
the  pharmaceutical  list  for  the 
provision  of  pharmaceutical 
services,  other  than  oxygen 
concentrator  services,  from 
premises  in  the  committee's 
locality;  or... etc,  etc...  shall  apply 
to  the  committee  in  the  form  set 
out..."  (Paragraph 2). 

As  the  Regulations  stand,  "a 
person"  means  that  anyone  can 
apply  to  be  included  in  the 
pharmaceutical  list,  regardless  of 
whether  or  not  they  qualify  to  hold 
a  pharmacy  contract.  Bolton  LPC 
would  like  to  propose  steps  be 
taken  to  ensure  that  the  words  '  'a 
person"  be  deleted  from  the 
Regulations  and  replaced  by  the 
words  "pharmacists  or  bodies 
corporate  "or"  a  pharmacist  or 
other  legally  entitled  person". 

Because  of  the  way  in  which 
the  Regulations  are  written, 
Family  Practitioner  Committees 
are,  in  some  cases,  holding 
meetings  of  the  Pharmacy 
Practice  Subcommittee  to 
consider  applications  to  open  a 
new  pharmacy,  which  might  not 


be  possible  or  practicable, 
because  the  applicant  does  not 
fulfil  the  legal  requirements  to 
have  a  pharmacy  contract. 
Therefore  it  seems  to  Bolton  LPC 
sensible  to  try  to  get  the  wording 
of  the  regulations  changed. 

We  would  like  to  hear  from  any 
LPCs  who  have  experienced 
problems  with  the  interpretation 
of  the  Regulations,  and  hope  that 
we  will  have  their  support. 


David  Maxwell 

Chairman,  Bolton  LPC 


On  taking  out 
a  contract... 

Alan  Nathan's  letter  in  C&D, 
April  2  p643,  denies  my 
contention  that  a  pharmacist  does 
not  need  to  supervise  the  handing 
out  of  a  made  up  prescription 
placed  at  the  patient's  disposal. 
My  observations  are: 

Mr  Nathan  says  that  there  is 
no  contract  between  the 
pharmacist  and  patient.  The 
patient  can  take  his  (or  her) 
prescription  to  any  pharmacist  he 
(or  she)  wishes.  When  it  is 
accepted  by  the  pharmacist  the 
essential  elements  of  a  valid 
contract  are  present.  Therefore 
there  is  a  contract. 

Mr  Nathan  accepts  that  the 
title  passes  to  the  patient  when  a 
made  up  medicine  is  placed  at  that 
patient's  disposal.  He  then  goes 
on  to  say  that  transfer  of  the  title 
may  be  quite  different  from 
physical  transfer.  Agreed,  but  tide 
is  legal  ownership  with  a  right  of 
possession.  The  patient  can  take 
physical  possession  whenever  it  is 
convenient. 

Mr  Nathan  says  that  the 
Medicines  Act  "states  quite 
clearly  that  the  supply  of 
prescriptions  must  be  supervised 
by  a  pharmacist".  It  does  not,  in 
any  shape  or  form. 

In  reference  to  private 
prescriptions  he  states  that  in 
"common  law  any  contract  which 
creates  or  allows  an  illegal  act  is 
void",  and  therefore  a  private 
prescription  handed  out  in  the 
pharmacist's  absence  is  a  void 
contract.  No  so.  It  is  a  basic 
principle  of  law  that  if  a  contract  is 
capable  of  being  performed 
legally,  then  even  if  one  of  the 
parties  acts  unlawfully  in  relation 
to  it,  the  contract  is  still  valid. 
Otherwise  a  contract  could  be 
broken  by  an  unlawful  act  and 
there  would  be  no  right  of  redress 
for  breach. 

As  far  as  supervision  is 
concerned,  the  law  makes  no 
distinction  between  P  and  POM 
medicines.  I  draw  attention  to 
PSGB  v.  Boots  Cash  Chemists 
(Southern)   Ltd   1953.  The 
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CASH  IN  HANDS 


In  the  nail-care  market, 


Nailoid  is  traditionally  the  most 
sought  after  name.  Even  more  so 
now,  after  last  years  major  relaunch. 

All  the  products  in  the  range  were 
reformulated  to  offer  better  results 
than  ever  before. 
They  were  re-presented,  too,  in  brand  new 
packaging  with  particularly  eye-catching  designs. 
And,  in  many  cases,  the  amount  of  product 
per  pack  was  increased. 
To  further  build  the  brand's  already 


phenomenal  success,  we're  mounting  another 
massive  promotional  campaign  in  1988.  Millions  of 
prospective  customers,  for  example,  will  read  about 
the  advantages  of  Nailoid  in  such  media  as: 
National,  Daily  &  Sunday  Newspapers  Annabel 
People's  Friend        My  Weekly^  '19'        Woman's  World 
Cosmopolitan        Family  Circle        Just  Seventeen  Mizz 

It  must  lead  to  yet  more  profit  from  this  consistently                                 _  ^ 
high  selling  brand.  So  make  sure  you                                a  I     ff.J  UqVUJ^ 
have  the  stocks  to  meet  the  demand.       LSS is n~ffi0  IVCUXa^^-  '  


X*       ' Peonlp's  Frip 


RICHARDS 


Richards  and  Appleby  Ltd.,  Gerrard  Place 
East  Gillibrands,  Skelmersdale,  Lancashire. 
WN8  9SF.  Tel:  0695  20111.  Telex:  628366. 
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decision  relates  to  the  supervision 
of  the  sale  of  P  only  medicine.  The 
PSGB  Calendar  1987,  pl20 
summarises  the  Lord  Chief 
Justice's  ruling  as  follows  —  "The 
sale  did  not  take  place  until  the 
money  had  been  paid  and, 
therefore,  provided  the 
pharmacist  was  present  at  that 
time,  supervision  was  adequate". 
As  everyone  who  has  worked  in 
retail  knows,  goods  are  not 
handed  over  (ie  delivered)  until 
payment  is  made.  Therefore,  it  is 
clear  from  this  decision  that 
supervision  of  delivery  is  not 
necessary  to  comply  with  the  law. 


K.J.  Knight 

Crewkerne 


In  the  picture 

It  was  good  to  see  that  Chemist  & 
Druggist  is  "in  the  picture"  about 
Agfa's  film  promotional  activities 
for  the  Summer  (Xrayser  C&D 
May  14). 

Agfa  film  has  always  been 
widely  available  to  the  chemist 
trade  through  wholesale  channels. 
Recently  we  appointed 
Pharmagen  to  distribute  Agfa 
products  specifically  to  chemists, 
and  with  their  help  our  aim  is  to 
improve  the  profile  of  Agfa  film  at 
the  neighbourhood  pharmacy. 

Certainly  if  your  response  to 
our  advertisement  is  a  guide,  we 
have  taken  at  least  one  step  in  that 
direction. 


P.R.  Brazier 

Director,  retail  products  division 
Agfa-Gevaert  Ltd 


DDA  back! 

Every  now  and  again  a  magazine 
or  newspaper  compels  the  putting 
of  pen  to  paper,  as  did  C&D  May 
21.  And  I  did  not  want  the 
admirers  of  the  Dispensing 
Doctors'  Association  to  think  we 
had  gone  away!  My  thoughts 
were  triggered  by  the  continuing 
turmoil  my  pharmacist  friends  find 
themselves  in  regarding 
"supervision".  There  seems  no 
end  to  it,  does  there? 

I  thought  the  whole  point  of 
Nuffield  was  to  find  other  roles  for 
chemists  now  that  dispensing 
needs  less  skill.  The  pharmacist 
was  to  be  released  into  the 
community  as  a  "barefoot 
doctor' '  to  supervise  the  elderly, 
nursing  homes  —  and  doctors! 
But  now  we  have  Mr  John  Davies 
already  wanting  to  delegate  these 
tasks  to  his  dispensary  assistants. 
Whether  that  is  because  he  feels 
unqualified  to  do  it  himself,  or 
because  he  is  terrified  that 


relaxation  of  supervision  would 
remove  any  vestige  of  an  excuse 
for  refusing  doctor  dispensing,  I 
don't  know,  but  it  is  certainly  a 
very  quaint  notion.  However,  his 
given  reason,  safety  for  patients, 
will  quickly  be  penetrated  by  any 
follower  of  pharmaceutical  politics 
to  reveal  his  righteous  fear  for  his 
job  security.  Interestingly,  his 
motion  was  passed  at  the 
Society's  AGM  by  two  to  one. 

At  the  branch  representatives 
meeting  John  Edwards  reminded 
delegates  that  the  Government 
would  be  unlikely  to  pay  for 
Nuffield  tasks  unless  chemists  can 
prove  they  are  doing  the  work. 
How  much  less  likely  are  they  to 
pay  when  they  realise  that 
chemists  don't  really  want  the 
work  —  just  the  money  —  as 
implied  by  Mr  Davies'  successful 
motion?  Vibrations  are  already 
emanating  from  Whitehall  that 
payment  will  have  to  come  from 
savings  elsewhere  in  the  service, 
and  why  rob  Peter  to  pay  Paul 
when  Paul's  new  job  is  already 
being  more  than  adequately 
undertaken  by  Peter  and  friends? 

All  that  would  be  needed 
would  be  to  permit  patients  in 
towns  to  exercise  that  simple 
democratic  freedom  which  they 
enjoy  in  the  country  —  freedom  to 
choose  where  to  have  their 
medicines  dispensed,  at  the 
surgery  or  at  the  pharmacy.  But 
to  allow  this  would  be  to  allow  the 
end  of  community  pharmacy, 
would  it  not? 

In  the  light  of  technological 
progress  I  challenge  any 
pharmacist  to  say  why  this  should 
not  be  so  in  ten  years! 


David  Roberts  (Dr) 

Chairman,  DDA 

Open  letter  to 
Unichem 

I  feel  the  need  to  repeat  my 
request  made  at  Unichem's 
annual  meeting  (last  week, 
pl013) ,  that  the  ballot  of  members 
requested  under  Rule  52  for 
agenda  item  7,  is  conducted  by  an 
independent  body.  Under  Rule  54 
the  manner  in  which  the  ballot  is 
held  is  at  the  board's  discretion. 

However,  I  would  suggest 
that  the  credibility  of  the  result 
would  be  beyond  question, 
particularly  if  an  agency  such  as 
the  Electoral  Reform  Society 
were  to  prepare,  send,  and  count 
the  forms. 

In  addition,  as  the  Unichem 
board  has  now  changed  a  number 
of  the  criteria  for  the  Share 
Promotion  Scheme  since  the  initial 
publication  of  "Heralding  The 
Next  Era' ' .  I  expect  you  will  wish 
to  enclose  revised  details  of  the 


scheme  for  consideration  by  the 
members,  and  thus  the  owners,  of 
Unichem. 

I  trust  the  board  will  agree  to 
include  with  the  mailing  a 
document  setting  my  reasons  for 
opposing  its  proposal.  This  will 
enable  the  members  to  make  a 
valued  judgment  on  the  issue. 


Philip  Hunt 

Bristol 


AAH  peruse 
'Dodd  factor' 

I  was  pleased  to  receive  a  copy  of 
Unichem's  advertising 
supplement,  sent  out  with  your 
issue  last  weekend,  as  it  contained 
statements  that  will  be  of 
particular  interest  to  the  Office  of 
Fair  Trading  in  its  current 
investigation  into  the  society's 
share  scheme.  It  also  repeated,  in 
the  "Dodd  factor"  interview,  two 
wholly  spurious  propositions  that 
were  first  promulgated  at  the  time 
of  the  flotation  announcement. 

First,  Mr  Dodd  says  that 
Unichem's  directors  require 
"two-and-a-half  years  to  learn  the 
ways  of  the  City",  yet  all  other 
companies,  from  Amstrad  to  Tie 
Rack,  completed  the  whole 
process  in  just  a  few  weeks.  The 
truth  is  in  his  earlier  statement 
that  the  long  time  delay  '  'allows  us 
to  grow  by  attracting  new 
business" ,  a  comment  which  goes 
to  the  heart  of  the  OFT 
investigation  and  the  reasons 
why,  in  AAH's  opinion,  the 
scheme  is  likely  to  be  ruled  an  anti- 
competitive practice.  Mr  Dodd 
appears  to  be  saying  that,  without 
the  scheme  and  the  associated 
time  delay,  Unichem  could  not  win 
new  business  on  a  normal 
competitive  basis,  and  so  has 
turned  to  a  wholly  artificial  device 
to  gain  market  share.  I  am  sure 
the  OFT  will  be  impressed! 

Second,  Mr  Dodd  asserts  that 
the  control  of  Unichem  will  remain 
with  pharmacists,  yet  some  15  per 
cent  of  the  shares  are  to  be  placed 
on  the  market  and  some  600  new 
members,  representing  a  further 
15  per  cent,  have  only  joined 
because  of  the  prospect  of  a  short- 
term  gain.  Surely  Mr  Dodd  is 
aware  that  a  public  company 
cannot  control  the  buyers  of  its 
shares  and  that,  without  regular 
buyers  and  sellers,  there  will  be 
no  effective  market?  The  reality  is 
that  shares  will  be  bought  and  sold 
frequently  so  that,  with  a  large 
number  of  small  holders,  the 
ability  of  a  third  party  to  build  a 
strategic  stake  and  thus  influence 
control,  would  be  much  easier 
than  if  the  shares  were  held  by 
institutional  investors. 

Although  I  am  sorry  that  Mr 


Dodd  is  not  prepared  to  spell  out 
the  reality  of  life  as  a  public 
company,  this  may  be  a  subject  of 
academic  interest  only,  if  the 
share  scheme  collapses  as  a  result 
of  a  reference  to  the  Monopolies 
and  Mergers  Commission. 


A.  W.  Revell 

Chairman,  AAH  Pharmaceuticals 

Of  parallel 
importance.. 

I  was  amazed  by  the  letter  of  Mr 
Hamilton  of  Stephar  (C&D,  May 
14,  p956)  regarding  the 
Association  of  Pharmaceutical 
Importers  and  my  comments  in 
your  previous  issue. 

Mr  Hamilton  has  recently  had 
lengthy  discussions  with  the  API 
with  a  view  to  joining  our 
Association,  if  mutually 
acceptable.  In  the  very  recent 
past  he  has  attended  our  AGM 
and  also  a  meeting  of  our  Council 
of  Management.  It  is  remarkable 
that  he  is  still  so  ill  informed. 

The  API  is  a  trade  association 
of  companies  with  a  common 
purpose.  Member  companies  all 
operate  and  purchase 
independently.  They  do  not  rely 
on  a  central  organisation  to  supply 
their  stock,  but  each  company 
purchases  from  its  own  suppliers 
in  the  EEC.  Member  companies 
may,  if  they  wish,  use  the  services 
of  the  API  Suppliers  Ltd  who  are 
authorised  by  the  DHSS,  to 
relabel  products  ordered  directly 
by  members  of  the  Association. 

Associated  companies  vary  in 
size  from  the  modest  to  the 
largest  in  the  UK.  The  API  has 
striven  for  over  four  years  to 
represent  this  important  industry 
and,  as  such,  is  the  only  body 
representing  the  industry  which 
has  a  self  policing  mechanism. 

Mr  Hamilton's  own  company 
has  always  seen  fit  to  tread  an 
independent  path.  This  is  his 
right.  However,  his  company  has 
benefitted  greatly  from  the  API 
assuming  the  mantle  of 
responsibility  for  such  issues  as: 
the  Higher  Discount  Scheme; 
Persons  Appointed  Review,  and 
the  current  EEC  proceedings 
regarding  "Identical  Products 
with  Different  Names".  Indeed, 
my  comments  in  C&D  regarding 
the  possible  supply  shortfall  in  the 
light  of  an  unprecedented  surge  in 
demand  would  seem  to  be  both  an 
honest  and  responsible 
statement.  Mr  Hamilton's 
seeking  to  gain  competitive 
advantages  on  the  back  of  these 
comments  perhaps  then  should 
come  of  little  surprise. 

Brian  Lewis 

Chairman,  API 
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SUPER-ABSORBENT  NAPPIES 


SLIMMER  PRODUCT 


Ultra  Absorbent 
♦  Ultra  Dri 
Ultra  Slim 
Leak  Resistant 
Shaped 

Elasticated  Legs 
Refastenable  Tapes 


FATTER  PROFITS 

More  profitable 
increased  cash  margins 
Increased  sales  volume  and 
product  value  per  sq.metre 
of  shelf  space. 
x  Improved  market 
penetration. 
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SOBER-ABSORBENT  NAPPIES 
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Celatose  pic 

Rassau  Industrial  Estate,  Ebbw  Vale,  Gwent.  NP3  5SD 
Telephone:  (0495)  350575  Telex:  497175 
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Please  send  information  on  Sofline  Ultra 


Name 


Company. 
Address.^ 


CD 


Tel.  No. 


WELLCOME  FOUNDATION 

ONSUMER  DIVISIONS 
TO  SELL  AND  DISTRIBUTE 

MENLEY  &  JAMES 
LABORATORIES  PRODUCTS 
FROM  31st  MAY  1988 

With  effect  from  31st  May 
1988,  the  responsibility  for  sales 
and  distribution  ofallOIC.  products 
previously  sold  by  the  Menley  & 
James  Division  of  Smith  Kline  and 
French  Laboratories  Ltd  will  be 
undertaken  by  the  Wellcome 
Foundation  Consumer  Divisions  in 
the  U.K.  and  Republic  of  Ireland. 

Retail  or  wholesale  orders  for 
Contac400,  Sme-Off,  Procol,  Histryl, 
Ironplan  and  Fesovit  should  be 
placed  with: 

The  Wellcome  Foundation 
Limited  Crewe  Hall  CREWE  Cheshire 
CW1 1UB.  Tel:  (0270)  583151  or  with 
Wellcome  representatives. 

Under  this  new  arrangement 
SmithKline  Consumer  Products 
Ltd  (formerly  Menley  &  James 
Laboratories  Ltd.)  retain  overall 
control  for  consumer  marketing 
and  promotion  of  the  brands  listed 
above. 


Ashe  to  I 
join  Nicholas 
at  Slough 
in  1989 

Ashe  Consumer  Products  and 
Nicholas  Kiwi  will  be  merging 
their  businesses  at  the  beginning 
of  next  year. 

Ashe's  Leatherhead  site  will 
be  closed  sometime  in  1989,  and 
the  new  group  based  at  Nicholas' 
Slough  centre.  A  distribution 
facility  will  be  set  up  to  deal  with 
the  joint  business,  which  Nicholas 
say  will  involve  some  £100m 
worth  of  sales.  No  more  details 
have  been  made  available. 

The  news  follows  a  move  by 
Douwe  Egberts,  a  fellow 
subsidiary  of  Nicholas  Kiwi  under 
the  Sara  Lee  Corporation,  who 
last  year  purchased  the  consumer 
products  division  of  Akzo,  of 
which  Ashe  is  a  subsidiary  (C&D, 
October  24  1987,  p848).  The  new 
group,  yet  to  be  named,  will  be 
headed  by  Nicholas's  managing 
director  John  Slater,  who  told 
C&D  that  all  Ashe's  Leatherhead 
employees  have  been  offered 
positions  with  the  merged 
business.  His  deputy  will  be 
Ashe's  md  Rob  Van  Min;  and 
directors  of  both  groups  have  all 
been  offered  senior  positions, 
says  Mr  Slater. 

He  denied  rumours  that  the 
changeover  would  affect  planned 
launches.  "We  have  both 
continued  to  move  forward,  this 
year  relaunching,  for  example, 
Radox  and  Amplex.  And  we  will 
both  continue  an  aggressive 
programme. 

"The  synergy  of  the  merger 
will  give  us  more  business 
leverage,  joint  resources,  and 
increased  research  spends, ' '  savs 
Mr  Slater. 

Distribution  will  for  now 
continue  as  before,  he  says,  and 
customers  will  be  notified  of 
changes  as  they  happen. 

Anthony  Peel  is  a  director  of  the 
West  Yorkshire  based  A.P.H. 
Group  of  pharmacies  and  has  no 
association  with  the  Peel  group 
mentioned  in  Chemist  &  Druggist 
last  week  (pl013). 


Underwoods  go  for 
'more  pharmacy7 


Increased  emphasis  on  the 
pharmacy  coupled  with  a  major 
pharmacist  recruitment  drive  are 
part  of  the  changes  in  the  pipeline 
at  Underwoods,  whose  new 
management  are  seeking  to 
rectify  results  which  this  week 
show  pre-tax  profits  fall  by  80  per 
c^nt  for  last  year. 

The  drop  from  £3.1m  to 
£628,000  for  the  year  ending 
January,  on  sales  up  from  £47. 2m 
to  £58. 8m,  was  ancitipated  after 
'  'disappointing"  interims  and  then 
major  changes  in  the  management 
team  in  April.  Over  80  people 
were  made  redundant  from  head 
office  (C&D,  April  16,  p761). 

Alan  Gaynor,  after  a 
successful  period  at  W.H.  Smith, 
took  over  from  Brian  Kerner  as 
managing  director,  and  Neil 
Chisman  joined  from  Coopers  & 
Lybrand  as  finance  director.  More 
recently  Graham  Cheetham  has 
joined  as  personnel  director, 
moving  from  a  similar  position  at 
Dixons,  and  Keith  Stewart, 
formerly  operations  director  at 
Medicare,  has  joined  as 
development  director.  They  have 
still  to  appoint  a  marketing 
director. 

Redundancy  payments  for  the 
83  ex-head  office  staff  amounted 
to  £186,000,  which  contributed  to 
the  exceptional  cost  of  £830,000  in 
the  full  year  results.  The  greater 


part  of  this  stemmed  from  write 
downs  in  dead  stock.  Shrinkage 
and  store  openings  also 
contributed  to  the  fall  in  profits, 
says  the  company. 

Alan  Gaynor  explained  to 
C&D  that  the  chain  had  not  kept 
up  with  fashions  in  some  areas. 
They  were  now  rationalising 
ranges  and  discontinuing  some  of 
the  less  profitable  lines  like 
ironmongery.  Hence  his 
instigation  of  a  massive  clear  out 
sale. 

Last  year's  100  per  cent 
turnover  of  retail  staff  was  also  a 
problem,  but  Mr  Gaynor  says  a 
more  competitive  wage  rate  had 
started  to  reduce  this,  and  training 
of  staff  is  to  be  improved . 

"Training  will  be  improved, 
particularly  on  the  pharmacy 
side,"  he  says.  "Pharmacy  has 
until  now  been  the  poor  relation  to 
other  retail  areas.  But  I  see  it  as  a 
great  marketing  opportunity  and 
we'll  work  very  hard  to  improve 
this  sector.  We're  on  the  look  out 
for  high  calibre  pharmacy  and  area 
pharmacy  managers. 

Mr  Gaynor  also  plans  to  give 
pharmacy  more  emphasis  in  the 
provincial  stores.  "Moving  a 
West  End  set  up  out  to  the 
provinces  doesn't  work.  In  future 
moves  will  be  well  researched  and 
more  emphasis  will  be  put  on 
relevant  ranges  like  babycare . ' ' 


His  Excellency  the  Danish  Ambassador,  Peter  Dying  officially  opens  the 
new  UK  headquarters  ofColoplastLtd,  on  the  Peterborough  Business 
Park  this  week,  prior  to  being  presented  to  Her  Majesty  The  Queen 


While  this  hints  of  store 
openings,  Mr  Gaynor  said  they 
will  primarily  concentrate  on  the 
problems  of  the  current  54  stores. 

Management  systems  are  to 
be  upgraded  and  measures  taken 
to  combat  what  Mr  Gaynor 
describes  as  the  totally 
unacceptable  level  of  shrinkage. 
This  is  mainly  blamed  on  open 
displays  of  more  expensive  items. 

Saatchi  and  Saatchi  are 
working  on  improving  the  image  of 
the  chain,  though  after  extensive 
research  they  have  decided  the 
basic  Underwoods  image  and  facia 
will  remain  the  same.  "It's  going 
to  be  more  of  an  evolution  than  a 
revolution,"  says  Mr  Gaynor. 

The  new  appointments  and 
future  plans  seem  to  have  put 
aside  rumours  of  a  possible  bid. 
The  main  shareholders  Mr  Woolf 
and  Mr  Kerner  opted  for  a  change 
of  management  style  rather  than 
selling  out,  says  Mr  Gaynor.  who 
confirmed  that  they  have  given 
their  assurances  not  to  sell  shares 
in  the  near  future. 


Unichem 
ballot  doubt 

Unichem 's  chief  executive  Peter 
Dodd  said  this  week  there  was 
some  question  as  to  the  validity  of 
a  ballot  on  their  share  scheme. 

The  call  for  a  ballot  on  the 
motion  to  endorse  the  share 
scheme  was  put  to  Unichem's 
AGM  last  week  by  Philip  Hunt  of 
Elliots  Pharmacy  in  Bristol  (see 
Busines  News  last  week, 
Letters  this  week).  It  received 
the  support  of  13  attending 
members,  above  the  ten 
necessary  for  it  to  be  carried  .But 
Mr  Dodd  says  that  some  of  those 
represented  limited  companies, 
and  had  not  served  a  notice  of 
representation.  They  could  not, 
then,  officially  vote.  The  matter  is 
being  checked  by  the  co-op's 
solicitors,  and  an  announcement 
was  expected  on  Thursday. 

At  the  meeting  it  was 
proposed  by  the  board  that  the 
share  allocation  for  new  members 
be  reduced,  probably  to  200.  This 
will  have  to  be  put  to  the 
membership  at  a  special  general 
meeting,  said  Mr  Dodd,  which 
they  plan  to  organise  after  the 
AGM  business  is  "cleared  up". 
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BUSINESS  NEWS 


Macarthy  lose 
Lloyds  account 


Boots  are 
sterilised 

A  £6m  sterile  plant  for  the 
production  of  Optrex  was  opened 
at  Boots'  Beeston  site  in 
Nottingham  on  Wednesday. 

Claimed  to  be  one  of  the  most 
advanced  in  the  world,  the  air  in 
the  plant  is  kept  clean  by  a 
filtration  and  pressurisation 
system  which  changes  the  air  25 
times  an  hour  and  lets  through 
fewer  than  three  dust  particles  in 
10,000,  say  Boots.  A  control 
keeps  the  pressure  higher  inside 
than  out,  to  prevent  dirt  being 
sucked  in,  they  claim. 

The  centrepiece  is  a 
continuous  sterile  production  line 
employing  35  staff  which  can  make 
up  to  12  million  bottles  of  Optrex 
eye  lotion  and  drops  per  year, 
marketed  in  this  country  by 
Crookes. 

Work  began  on  the  plant  in  late 
1987  and  it  was  opened  by  Boots 
chairman  Robert  Gunn,  who 
pointed  out  standards  used  are  in 
excess  of  those  required  in  an 
operating  theatre. 


Lloyds  buy 
Beauty  Care 

Lloyds  Chemists  pic  is  to  acquire 
Beauty  Care  Drug  Stores  Ltd  for 
£3. 35m  making  it  the  second 
largest  drugstore  multiple  in  the 
UK  with  112  outlets.  Lloyds  is 
already  the  second  largest 
chemist  chain. 

This  latest  acquisition  takes 
Lloyds  into  the  North  of  England 
for  the  first  time,  the  company 
says.  The  stores  will  be 
relaunched  as  Lloyds  Supersave 
drugstores. 


Menley  & 
James  OTC 
change 

Wellcome  are  to  sell  and  distribute 
OTC  products  previously 
distributed  by  the  Menley  & 
James  Division  of  Smith  Kline  and 
French  from  May  31. 

Under  this  arrangement  Smith 
Kline  Consumer  Products  Ltd 
(formerly  Menley  &  James 
Laboratories)  will  retain  overall 
control  for  consumer  marketing 
and  promotion  of  the  products 
which  include  Contac  400,  Sine- 
Off,  Procol,  Histryl  and  Fesovit. 


It  will  be  all  eyes  on  Macarthy 's 
interim  figures  on  June  23 
following  a  sharp  fall  in  their  share 
price  this  week,  news  that  Lloyds 
Chemist,  the  second  largest 
chemist  chain,  is  switching  its 
business  with  them  to  AAH's 
subsidiary,  Vestric,  and  23 
redundancies  from  the  group's 
Harold  Hill  depot  in  Romford. 

Macarthy's  shares  fell  to  235 
pence  on  Tuesday  but  had  risen 
again  to  240p  as  C&D  went  to 
Press  —  still  well  below  the  level 
of  previous  weeks. 

Analyst  Jenny  Royale,  from 
James  Capel  &  Co  says  the  initial 
fall  owes  much  to  the  Lloyds 
story,  which  initially  appeared  in 
the  Sunday  Times  this  week.  "In 
the  long  run  this  may  be  a  step  in 
the  wrong  direction,"  says  Ms 
Royale.  "But  the  change  also 
comes  on  the  back  of  the  Unichem 
AGM  where  the  majority  of 
members  backed  the 
management." 

A  spokesman  for  Macarthy 
says  they  were  encouraged  by 
members'  apparent  wish  for 
future  flotation,  which  Macarthy 
believe  is  a  step  in  the  right 
direction  for  their  proposals.  "We 
still  believe  we  can  offer  members 
a    better    deal    than  the 


Doncaster's  Belles 

Doncaster  and  Whitwroth 
Pharmaceuticals  made  it  past  the 
post  when  a  team  of  nine  office  and 
warehouse  staff  joined  in  the 
Doncaster  Fun  Run.  The  three 
\  and  a  half  mile  course  started  at  the 
Doncaster  hospice  (who  receive  half 
of  the  money  raised)  and  ended  at 
the  famous  racecourse.  About  £200 
was  raised,  and  the  other  half  goes 
to  the  Rotary  Appeal  for  the 
PolioPlus  campaign  which  aims  to 
vaccinate  every  child  in  the  world 
against  polio.  And  two  male  staff 
completed  the  Doncaster  half 
marathon  on  the  same  day 


management, ' '  he  said,  though  he 
confirmed  they  had  not  re-entered 
negotiations  with  Unichem,  who 
still  look  for  a  bid  price  above 
£65m. 

Commenting  on  loss  of  the 
Lloyds  account,  the  spokesman 
said  they  considered  this  a  low 
margin  business  and  it  was  not  the 
first  move  of  wholesalers  for  the 
Group. 

The  redundancies  from 
Macarthy's  Harold  Hill  depot 
involved  11  lorry  drivers  who 
worked  exclusively  on  hospital 
supply,  and  12  full  time 
warehousemen,  said  Macarthy's. 
One  of  the  employees  has 
accepted  part-time  work  and 
Macarthy  say  they  are  hoping  to 
offer  similar  jobs  to  others  who 
take  voluntary  redundancy.  This 
comes  a  year  after  some  of  these 
employees  were  transferred  from 
the  closed  King's  Cross  depot, 
and  reflects  the  company's  wish 
to  organise  the  staff  load  to  peak 
working  times,  they  say. 

The  company  could  not  yet 
give  details  of  how  business  was 
faring.  While  the  interims  in  June 
will  only  record  business  to 
February,  the  company  is  likely  to 
make  statements  on  progress, 
said  Jenny  Royale. 


'  t 


Quadrant's 
picture  of 
health 

Quadrant,  formerly  Sangers 
Photographic,  have  announced  a 
60  per  cent  increase  in  pre-tax 
profits  to  £2. 14m,  on  sales  of 
£35. 3m  (£27. 6m). 

Company  chairman  Jeremy 
Peace  outlined  its  growth  via 
seven  new  operations.  These 
included  Monument,  who  supply 
photographic  developing  and 
processing  sendees,  and  Jared 
Edwards  and  Foxall  and 
Chapman,  two  photographic 
wholesalers.  The  year  also  saw 
them  set  up  a  Communications 
Division,  with  special  interest  in 
cellular  telephones. 

Sangers  wholesale,  which  is 
claimed  to  be  the  largest 
distributor  of  photographic 
products  to  independent  retailers, 
has  expanded  with  emphasis  on 
wider  product  ranges.  This  year 
they  launched  Sony  and  Panasonic 
video  products  and  telephone 
equipment  to  Image  members. 

Earnings  per  share  went  up  to 
1 1 . 8p ,  with  dividends  up  to  3p . 

The  group  say  because  of  this 
growth  Bob  Pike  is  appointed 
managing  director  of  Sangers 
Wholesale  Ltd,  taking  over  from 
Edi  FitzGerald  who  will  now 
jointly  lead,  with  Mark  Rabin, 
Quadrant.  Network,  which 
involves  the  video  business,  head 
up  the  group's  professional 
photographic  activities. 


The  Skin  Fitness  Company  has 

appointed  Sheridan  Distribution 
Serices  as  sales  agents  for  their 
products  in  the  Republic  of 
Ireland.  Sheridan,  who  service 
over  500  accounts,  will  be 
introducing  Skin  Fitness  shaving 
cream  and  after  shaving 
moisturiser  into  major  chemists 
and  department  stores,  backing 
the  product  launch  with  in-store 
sampling  and  promotional  activity. 


HIGH  QUALITY  GRADUATED 
COMPRESSION 

HOSIERY  EOR  F.P.10  PRESCRIPTIONS. 

Sewn  in  labels  showing  washing  instructions,  class  and 
size  make  repeat  prescriptions  easy. 


COMPRESSION  CLASSES  1,  2  and  3  IN  ALL 
SIZES  READILY  AV  AILABLE. 


through  UNICHEM,  CREDENHILL  and  other 
wholesalers. 

Medi  U.K.  Ltd.,  Fields  Yard.  Plough  Lane. 
HEREFORD  HR4  OEL.  Tel:  0432  51682 
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APPOINTMENTS 


GENERIC  PHARMACEUTICAL 
REPRESENTATIVE 

c.£15K  PACKAGE 

Our  clients  are  a  fast  growing  generic 
wholesaler/manufacturer . 
They  are  currently  on  a  programme  of  expansion 
and  now  require  a  Representative  to  visit  Retail 
Chemists  in  the  Hants/Oxon/Wilts  area  and 
Essex/Norfolk/Suffolk  area,  Notts,  Leics,  Cambs. 

The  remuneration  for  the  right  calibre  person  is 
excellent  plus  all  usual  benefits. 

You  will  be  aged  23-55  and  have  several  years  sales 
experience  selling  to  retail  chemists,  possibly  OTC 
products  or  more  likely  generic  pharmaceuticals. 
More  important  j§  your  negotiation  skills  coupled 
with  enthusiasm  and  drive.  Your  academic 
qualifications  are  not  important. 

For  an  application  form  call  Ian  at  Bishopsgate 
Recruitment  on  01-530  6399.  Quote  Ref:  155. 

Phone: 

TUESDAY  31st  MAY  10am-8pm 
WEDNESDAY  1st  JUNE  10am-8pm 


AGENTS  REQUIRED 


GENESIS  HYGIENE  LTD. 

Require  Agents  and  Representatives  to  sell  an  important 
range  of  beautifully  packaged,  hygienic  and  disposable 
products  throughout  the  UK  Existing  contracts  will  be 
passed  over 

The  products  are  innovative  and  competitively  priced. 
Backed  by  substantial  promotional  activity  over  the  next  12 
months 

If  you  are  dynamic,  this  is  an  excellent  opportunity  to  earn 
substantial  money. 
Contact:  Mark  Rosenblatt,  Sales  Director 
Phone:  051-708  6909 
or  write  to  17  Oakes  Street,  Liverpool  L3  5PA. 


Aliens 

\1  CHEMISTS 


ALLENS  CHEMISTS 
Netherthorpe  House 
101  Netherthorpe  Road 
.  Sheffield 

m*&>  S3  7EZ 


ft 

Aliens 

\»  CHEMISTS 


ARE  YOU  DUE 
TO  REGISTER 
THIS  SUMMER? 

Whether  from  hospital  or  retail,  we  give  full  initial  and 
follow-up  training,  and  every  assistance  to  help  you 
settle  in. 

Our  ambitious  expansion  programme  will  create  vacan- 
cies in  the  following  areas: 

SHEFFIELD,  ROTHERHAM,  SOUTH  YORKSHIRE, 
SCUNTHORPE,  GRIMSBY,  NORTH  HUMBERSIDE, 
DERBYSHIRE,  NOTTINGHAMSHIRE,  LEICESTER- 
SHIRE, LIVERPOOL,  WEST  MIDLANDS. 

Please  contact  Mr  Michael  Swan,  MPS,  Retail  Director  at 
the  above  address  or  telephone,  reverse  charge,  on  0742 
756303  daytime  or  0246  812645  evenings. 

PLAN  FOR  TOMORROW  TODAY 

Aliens 

CHEMISTS  .... 


AGENTS  REQUIRED 


AGENTS  AND  DISTRIBUTORS 
WANTED  NATIONWIDE 

To  market  and  promote  pocket  size  disposable  toilet 
seat  covers  and  hygiene  sprays. 

TELEPHONE:  VALON  LTD 
0827-285505 
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BUSINESS  OPPORTUNITIES 


Pharmaceutical  Inovation 

Designed  by  2  practising  pharmacists,  this 
unique  OTC  formulation  (Class  P)  has  vast 
trade,  retail  and  export  potential  within  an 
expanding  market. 
We  are  looking  for  an  established 
pharmaceutical  company  with  financial  and 
manufacturing  expertise  to  carry  the 
formulation  through  to  completion. 

PLEASE  REPLY  TO  BOX  C&D  3311 


PRESCRIPTION  LABELLING 


BUSINESS  FOR  SALE 


FOR  SALE 

Small  pharmaceutical  company  owning 
only  product  licences  and  trade  marks, 
for  long  established  products  having  some 
existing  sales. 
Details  available  from 
'REF  AHS\  LEWIS  SILKIN, 
SOLICITORS,  1  BUTLER  PLACE, 
LONDON  SW1H  OPT. 


SIT  WANTED 


LABELS 


SENIOR 
EXECUTIVE 

European  based  shortly  returning  to  UK 
seeks  investment/partnership  opportunity 

in  small/medium  size  pharmaceutical  or 
healthcare  company  wishing  to  develop  its 
business  base  and  take  advantage  of 

common  market  opportunities  by  1992. 


Reply  to  Chipher  44-64'600 
Publicitas,  P.O.  Box,  CH-8021  Zurich, 
Switzerland. 


COMPLETE  LABEL 
PRINTING  SYSTEM 
£495  +  VAT 

includes  delivery  and  1  year 
parts  and  labour  on-site 
service. 
Mrs  Caldwell,  kirby- 
Oldham  Ltd,  Busk  Road, 
Oldham  OL9  6Q2. 
Tel:  061-620  1421 


PLEASE  USE 

YOUR 
POSTCODE 


TRADE  MARKS 


The  Trade  Mark  set  out  below  was  Assigned  on  24 
January  1  986  by  Jemma  (Pockettes)  Ltd  of  42  Thomas 

Street,  Portsmouth,  Hants,  to  Chesebrough  Pond's 
Limited,  of  Victoria  Road,  Willesden,  London,  NW 1 0. 
WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  OF  THE 
GOODS  FOR  WHICH  THE  TRADE  MARK  IS  ASSIGNED. 


Registration  No. 
1 124795 


Class 
21 


"Toilet  articles,  cosmetic  articles 
and  brushes:  all  included  in  Class 
21 ;  sponges  (not  for  surgical 
use),  soap  containers,  washing 
cloths,  combs,  hot  water  bottles, 
perfume  sprayers". 


St 


5 


John  nichardion 
Computer!  Lid 


In  Pharmacy  Labelling 
►  In  Auto-Order  Stock  Control 
■  In  Customer  Serv  ice 
In  Systems  Development 


10%  Discount  to  all  NPA  members 

FRKKPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


QUALITY  UBE1S 


DELIVERED  IN  14  DAYS 
-  OR  NO  CHARGE  — 


Phone:  051-708  8800 

Park  Printing, 
41-43  Parliament  Street, 
Liverpool  L85RN.  . 

OFFER  APPLIES  TO  U.K.  MAINLAND  ONL  Y 


SHOPFITTINGS 


lEXDRUM 

L— STOREFITTERS-J 


0626-834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHARLES  BUSINESS  PARK.  OLD  NEWTON  ROAD  HEATHFIELD  DEVON  TQI2  6UT 


Lux  Li 


.UX  LINE 

SH0PFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 

SO  CONTACT  US  NOW. 

LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525-381356 


STOCK  FOR  SALE 


HUGE  STOCKS  OF 
ALL  BRANDED 

FRAGRANCES 

*  ■*  ■* 

<  OMI'I CI  I  I  IN  I  PRICKS 
*■  ★  * 
FAST  OKI, IN  I  K\ 
(Free  delivery  for  large 
orders) 

*  *  * 

Friendly  reliable  service 

*  ★  * 

C 'ontacl  tin'  Kxpvrts 

SuftO.^<ZC  WHOLESALE 

01-226  1W4  or  01-226  0091 

lor  catalogue 
Suppliers  of  Perfumes. 
Cosmetics.  Toiletries  and 
Giftware  for  seven  years. 


50  FILMS  PER  DAY 
MINILAB  FOR  SALE 

Space  required  9ftx6ft.  Ideal 
for  drugstore/chemists,  this 
KIS  Magnum  Speed  Minilab 
will  process  up  to  50  films  per 
day.  GP  70%  on  return.  2 

Years  old,  6  months 
warranty,  1  weeks  training 
£7500  including  delivery  and 
installation. 

Owner  buying  bigger 

Minilab 
Tel:  (0224)  770826 

and  ask  for  Murray. 
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STOCK  FOR  SALE 


THE  FILM  MAN 

DAVEROTHWELL 


5 5  pence 
80  pence 
2 5  pence 
80  pence 
70  pence 
from  75  pence 
from  n  .OO 
from  80  pence 
C  1  OO 


1  1  0/24  exposure 
1  1  0/24 
1  26/1  2 
1  26/24 
135/12 
1  35/24 
1  35/36 
Disc 

HR  1  00/400.  1  20 
FUJI  Chrome  1  OO  1  35/24    inc  E2.50 
FU  J  I  Chrome  400  1  35/36  processing 

£2.  50 

FUJICN  135/24  £  1  .  50 

FUJI  CN  1  35/36  £  1  .80 

Paper  and  chemicals  for  Minilabs 
supplied. 

D.  V.  ROTHWELL  LTD, 

1 38  Westmorland  Avenue,  Blackpool  FY1  5QW. 
Telephone:  0253  697094 
Car  phone:  0836  504885 


MANY  SPECIAL  OFFERS  THIS  MONTH  INCLUDING: 


ADALAT  AR 
(RITAR) 
20mg  TABS  L 

6679/0002/* 

j 


CANCELLED  OVERSEAS  ORDER 

Sulphasalazine  Tablets  USP  500mgm 
(Pharmacia) 

Pack  size:  Plastic  container  of  500 
Price:  £11.95  x  500  tablets 

Telephone:  (09274)  28762 
Telex:  946797  PRONTO 
Facsimile:  (01)861  2041 


w. 


DELIVERY  THROUGHOUT  UK 

UK  SPECIAL  OFFER 

TAMOXIFEN  10mg  TABS  (WYETH) 
£16.00  PER  PACK  OF  250  TABS 


DASCO  (WHOLESALE)  LIMITED 

UNIT  17,  WEMBLEY  PARK  BUSINESS  CENTRE,  NORTH  END  ROAD,  WEMBLEY  PARK.  MIDDLESEX 
TELEPHONE:  01-903  3431  (3  LINES)  FAX:  01-903  1753  TELEX:  917195  DASCO  G 
SPECIAL  OFFERS  -  COLLECTION  ONLY  FROM  28  MAY-JUNE  88 


PAMPERS 

HEINZ 

PEAUDOUCE 

MINI  CC  3x72 

£  1  5 

79 

CANS  x24 

£3.89 

SUPER  E 1 

£  1  6 

99 

SUPER  CP  4x52 

£21 

09 

JARS  x 1 2 

£2.32 

MAXI  E  1 

£  14 

69 

MAXI  CP  4x44 

£21 

09 

C/SIZE  E  1 

f  1  2 

I'  i 

MAXI  t   CP  4x40 

£21 

09 

PEAUDOUCE 

MINI  SUPER  E2 

£  1  6 

.  ,  i 

MAXI  VP  2x88 

£20 

49 

MAXI/C/SIZE  E2 

£  1  6 

I  .  i 

MAXI  I  VP  2x80 

£20 

4'1 

BABYKINI  CONV 

C  1  6  99 

SUPER  VP2x104 

£20 

4'l 

BABYKINI  E2 

£  1  6  29 

NEW  ULTRA  BABYSLIPS  CONV 

SUPER/  C 

SIZE  £30 .99 

NEW  ULTRA  BABYSLIPS  CONV 

VIAXI  20% 

FREE  £25  89 

NEW  ULTRA  BABYSLIPS  E2  £29 

89 

NEW  ULTRA  BABYSLIPS  JUMBO  £29.  1  9 

CHICKS  NAPPY 

CHILDC ARE  NAPPY 

INFANT  1  2x  1  O 

£9 

89 

TODDLER  1  2x  1  O 

£9.99 

INFANT  1  2x  1  O 

£9 

I  ,■  i 

TODDLER  10x10 

£9 

w  < 

TODDLER  4x30 

£9  89 

INFANT  4x30 

1  H 

59 

TODDLER  20x8 

£13 

','  i 

NEWBORN  8x30 

£14.99 

DASCO  S  OWN  PROMOTION 
BUY  6  CASES  OF  PEAUDOUCE  NAPPIES       GET  1  CASE  COW  &  GATE  SI  YOG  FREE 
BUY  20  CASES  OF  PEAUDOUCE  NAPPIES  AND  GET  1  CASE  CHICKS  NAPPY  FREE 
BUY  15  CASES  OF  COW  &  GATE  MIX  OF  MEALS  &  YOGS       GET  1  CASE  S1  YOG  FREE 


COW  t 

GATE 

STAGE 

1        1 1 OGx 1 2 

£2 

<■< 

STAGE 

2  150Gx12 

t  .' 

'VI 

JUICES 

1 25MLx  1 2 

£2 

39 

'  CONC 

1  30MLx1  2 

£4 

85 

LIGA  — 

2QOGx 1 2 

£6 

<<< 

C&G  MILKS 

PRE  M 

4  50Gx 1 2 

£20 

4  • , 

PLUS  - 

4  50Gx 1 2 

£20 

4  1  . 

PREM 

900Gx6 

£19 

;)., 

PLUS  - 

900Gx6 

£  1  9 

95 

S  SOYA 

45QGx12 

£24 

79 

MILUPA 

INFANT  FOOD  1x12 
JUNIOR  FOOD  1x12 
MIF's  600G  1  x6 
APTAMIL  450Gx  1  2 
APTAMIL  900Gx6 
MILUMIL  450Gx  1  2 
MILUMIL  900Gx6 
RUSKS  C/S 
DRINKS  C  S 
PRC  C/S 
HN  25 


£9  79 

£7.31 
£  1  7  49 
£  1  9  89 
£  1  8  99 
£  1  9  89 
£  1  8  99 

£6  89 
£  1  1  69 

£7  59 
£2  89  EACH 


SMA 

GOLD  450Gx24 
WHITE  450x24 
GOLD  900Gx 1 2 
WHITE  900x  1  2 
PROG  450Gx24 
PROG  900Gx 1 2 
WYSOY  430x24 
WYSOY  860x  1  2 
RTF  LIQUID  GOLD 
WHITE  12x250 


1  2x  1  50ML 


£41  99 
£4 1 .99 
£40  49 
f  40  49 
£41  99 
£40.49 
£53  29 
£50  59 

£3.49 


WOODWARDS  GRIPE  WATER 
MILTON  2  STERLING  FLUID  1  2x600ML  £  1  4  59  INFACARE  BATH  1  2x500ML  £  1  6  1  9 

OIL  OF  ULAY  1  2x7  5ML  £  1  2.39  CREST  TOOTHPASTE  1  2x  1  OOML  £6  79 

HEAD  &  SHOULDERS  SHAMPOO  6x300ML  £8.39  VIDAL  SASSOON  SHAMPOO  1  2x200ML  £9  29 

BIC  RAZOR  20x5  £8  59 

CAMAY  1  8x4x  1  25G  £  1 0  89  RECITAL  HAIRCOLOURSx3  £4  19 

ZEST  1  8x4x  1  25G  £9  09  NICE  f  EASY  HAIRCOLOURSx3  £4  19 

PLUS  A  WIDE  RANGE  OF  TOILETRIES   -    HOUSEHOLD  PRODUCTS  AVAILABLE 

ALL  OFFERS  SUBJECT  TO  STOCK  AVAILABILITY   VAT  WHERE  APPLICABLE  AND  MANUFACTURERS  PRICE  CHANGES.  E.&O.E. 
TRADING  HOURS   MON  FRI  TOAM  6PM   SAT'SUN  lO  30AM  2PM   TERMS  CASH  ONLY. 
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UT  PEOPLE 


Two  men  and  one  woman  in  a  boat  off  Western 
Scotland,  courtesy  of  APS.  Support  for  a  sailing 
weekend  came  after  pharmacist  Sandy  Manson , 
Dundee  Sailing  Club,  badgered  the  company  into 
sponsoring  something  'other  than  golf.  MrJ.L. 
Liston  (right)  is  with  Mrs  S.  Manson  and  Mr  G. 
Crawford 


Funk  comes  to  pharmacy 


Newcastle 's  Freeman  Hospital  recently  held  a 
pharmacy  open  night  for  80  students  from 
Sunderland  Polytechnic ,  in  a  bid  to  improve 
recruitment.  Rodney  Longshaw ,  principal 
pharmacist  (seated),  demonstrates  the  pharmacy 
computer  to  students  Shreeti  Sodha,  Helen  Smith 
and  Jonathan  Underhill 


Alan  Crabbe 
is  new  CPP 
chairman 

Alan  Crabbe  has  been  elected 
chairman  of  the  College  of 
Pharmacy  Practice. 

Before  becoming  a  community 
pharmacist  in  Rhydyfelin,  Mid- 
Glamorgan  in  1971,  he  managed 
several  branches  of  Boots  and 
later  was  superintendent 
pharmacist  of  a  small  private 
company. 

A  founder  member  of  the 
College,  Mr  Crabbe  is  examiner 
for  Part  I  and  Part  II  of  the 
community  pharmacy  option 
examinations,  and  a  member  of 
the  College's  board  of  studies. 

Dr  Margaret  Steane ,  regional 
pharmaceutical  officer, 
Cambridge  and  Huntingdon 
Health  Authority,  is  the  College's 
vice-chairman.  She  has  been  a 
governor  since  1986. 

John  Balmford  is  the  new 
treasurer.  He  has  been  chairman 
of  the  board  of  management  since 
the  College's  inception  and 
chairman  of  the  board  of 
governors  since  its  separation 
from  the  Royal  Pharmaceutical 
Society  in  1986. 

Marion  Hodges,  district 
pharmaceutical  officer, 
Camberwell  Health  Authority,  has 
been  re-elected  secretary. 

The  period  of  office  for  these 
four  posts  is  two  years. 

Glaxochem 
winner 

The  Chemical  Industries 
Association  have  chosen  a 
Glaxochem  laboratory  assistant  as 
their  Young  Person  of  the  Year. 

Helen  Metcalfe,  aged  20, 
joined  the  company's  Ulverston 
plant  in  1984.  She  was  awarded 
£500  and  a  trophy  at  CIA's 
headquarters  by  Dr  Michael  Clark 
MP,  secretary  of  the  All  Party 
Parliamentary  Group  for  the 
Chemical  Industry. 


Grooviness  is  not  a  quality  usually 
associated  with  chemist  shops, 
but  one  pharmacist  in  Lambeth  is 
breaking  the  mould. 

Isaac  Hayes  belting  out  his 
moodiest  numbers,  OAPs 
boogieing  while  they  wait  for  their 
prescriptions  and  trendy  young 
things  picking  up  a  bargain-priced 
outfit  along  with  their  toothpaste 
are  all  in  a  day's  work  for 
London's  funkiest  pharmacist 
Franklin  Akinsete  whose 
unconventional  shop  design  has 
just  got  him  a  mention  in  the 
London  Evening  Standard.  When 
he  took  over  his  pharmacy  a  year 
or  so  ago,  the  shop  was  "a  bit  of  a 
shed"  and  Franklin  felt  customers 
had  suffered  from  lack  of  a  regular 
pharmacist.  So  he  set  about 
creating  a  more  lively 
atmosphere.  First  step  was  to 
decorate  the  shop  with  what  the 
Evening  Standard  called  "choice 
bits  of  kitsch"  and  introduce  the 
music,  then  later  the  basement 
was  brought  into  use  to  stock  the 
second  hand  clothes  that  Franklin 
used  to  sell  in  the  Portobello  Road 
market. 

Customers  apparently  love 
the  place  as  it  is. '  'There's  a  really 
nice  atmosphere"  says  Franklin. 
"Funnily  enough,  it's  the  older, 
more  traditional  customers  who 
really  enjoy  it,  but  we  get  a  lot  of 
young  people  as  well.  People  have 
really  taken  to  it." 


The  Evening  Standard  feature 
was  suggested  to  the  paper  by  a 
customer.  "I  can  just  imagine  my 
tutors  from  college  reading  it  and 
saying,  yeah,  that's  what  I 
expected  him  to  do"  says 
Franklin.  In  fact  it  landed  him  in 
trouble  with  friends,  by  quoting 
him  as  saying '  'I  seem  to  have  the 

Vetchem 
abroad 

In  a  move  to  boost  their  influence 
on  animal  health  distribution  in 
pharmacies,  the  Vetchem 
Association  has  appointed  Neil  W. 
Davis  as  their  marketing  services 
development  executive.  Mr  Davis 
was  formerly  chief  buyer 
designate  at  T.G.  Jeary 
Agricentre  Ltd,  Calne. 

Two  members  of  Vetchem 
recently  joined  other  European 
pharmaceutical  bodies  at  the 
Societe  Nationale  des 
Pharmaciens  Veterinaire 
d' Ordinance,  a  new  organisation 
set  up  to  co-ordinate  efforts  in 
animal  medicine  distribution.  Its 
appointed  vice-president  Douglas 
Davidson  of  Blairgowri  e  and 
Vetchem  secretary  Brian  Spencer 
attended  last  weekend's  meeting. 


monopoly  as  a  groovy  chemist". 
Explains  Franklin,  "I  got  a  lot  of 
phone  calls  from  my  friends  saying 
'  What '  s  wrong  with  me  then? ' ,  so 
I  would  like  to  say  that  I  know  a 
syndicate  of  groovers  ? "  A  whole 
syndicate  of  groovy  pharmacists? 
Whatever  next  —  rock  concerts  in 
Lambeth  High  Street? 


Glaxo  Holdings  have  appointed  John 
Hignett  as  their  new  finance 
director.  A  former  director 
general  of  the  Takeover  Panel  and 
currently  a  managing  director  of 
Lazard  Brothers  Merchant  Bank, 
he  will  succeed  Charles  Newcomb 
who  retires  at  the  end  of  July.  Mr 
Newcomb  was  due  to  retire  once 
the  company  had  found  a 
replacement. 

Macarthy  Medical:  Dr  Ivan  Martin  is 
appointed  production  director  and 
Terry  Brereton  manager  of  the 
company's  Carlisle  branch. 

Lawson  Mardon  Group:  Terry 
Bloomfield  is  appointed  chairman 
of  the  folding  carton  division 
succeeding  Robert  Illingworth 
who  retires. 

Laboratoires  RoC(UK)  Ltd:  Alison  Page 
is  appointed  managing  director. 
She  was  previously  divisional 
manager  —  cosmetics  at 
Almay/Louis  Marcel,  part  of  the 
Nicholas-Kiwi  Group. 


APPOINTMENTS 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup.  Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way.  Tonbndge,  Kent  TN9  1RW. 
Registered  at  the  Post  Office  as  a  Newspaper  30/26/4s  Contents  ©  Benn  Publications  Ltd  1988,  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical  photocopying, 
recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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Manufacturing  &  Distributing  Servi 


PARACETAMOL  TABLETS^ 

IN  BULK.  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSUL T 

THE  WALLIS  LABORATORY  LTD 

11  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


The  most  comprehensive  contact  lens  solution 
service  available  today.  WE  OFFER  —  FREE 
delivery  on  ALL  orders.  Over  95%  of  ALL 
orders  delivered  within  24  hours.  All  solutions 
available  in  singles.  Updated  price  list  every 
2  months.  Exciting  bonus  offers. 
HOTLINE  (0332)  360464 
MID  OPTIC  LTD 
FREEPOST,  DERBY  DE2  8BR. 


Retail  Systems  &  Design  Ltd. 

Complete  design  and 
shopfitting  serv  ice  for  the 
modern  pharmacist. 


7  Crookham  Road.  Fleet.  Hants.  GU13  8DP       Tel:  (0252)  626218 


Suppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Sparelatex  Teats  for 
well  over  50  years  —  obtainable  from  the  majority  of  Chemist  Wholesalers 

Orders  (wholesale  only)  and  enquiries  to: 
John  Dowell  I  Sou  Ltd,  c/o  R.  Higgt,  264  St  Barnabas  Roed, 
Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


Shopfitting  styles 
for  modern  selling 


APEILS  -  UMDASCH  -  FAMA 

—  A  unique  approach  to 
shopfitting. 

★  Individual  styling 

★  Attractive  designs 

•  System  based 

*  Unsurpassed  quality 

*  Competitive  prices 

★  Limitless  choice  of 
finishes  to  suit  all  tastes 

Dispensary  fittings  for  the 
professional 

★  Incredible  space  saving 

*  Easy  access  and  vision 

*  Extensive  capacity 

*  Stock  control  Feature 

★  No  jamming,  No  fall  out 


APEILS 


Apeils  Systems  Limited, 
Unit  P,  Kingsway  Trading 
Estate,  Kingsway,  Luton,  Beds 
LU1 1LP 

Telephone:  Luton  (0582)  4571 1 1 


Umdasch 


FAMA 


Products  that  work 

for  you  and  your  customers 


INSECT  REPELLENT 

WIPES  NATURAL 


These  products  are 
available  from  your  local 
wholesaler  and  promoted 
irect  to  your  customers 


A  BRITISH  OWNED 
TORBET  LABORATORIES 


FORMULA 
Individually 
sealed  moist  wipes  containing 
synergised  natural  Pyrethrum  Protects 
against  midges,  mites,  mosquitoes  etc  , 
for  up  to  6  hours  Attractively  packed  in 
10  s  tor  impulse  purchase  and 
recommendation. 


TORBETOIiLorloN 


A  non-keratolylic  bacterial  lotion  tor  spots, 
pimples  and  Acne  Promotes  rapid  healing 
by  destroying  pimple-producing  bacteria, 
so  reducing  intlammation  and  clearing 
blocked  pores  Now  available  in  new  50  ml 
pack  for  over  the  counter  sale 


MAIDSTONE    KENT    ME15  9QO    Tel  0860  319350 


'Trade  Mark 


The  Right  Choice  at  the  Right  Price 


Shopfitting 
The  " 
Complete  ^..j^tr 
System 


Whatever  your  shopfitting  requirements 
ZAP  have  the  answers... 


*  Quality  Equipment 

*  Quality  Design 

*  Quality  Service 

Full  range  of  Dispensary  finings 


"FREE'  'QUOTATIONS 
NATIONAL  NETWORK  OF  LOCAL  CONSULTANTS 
NATIONAL  INSTALLATION  SERVICE 
EXCELLENT  FINANCE  FACILITIES  AVAILABLE 


for  the 
Progressive 
Pharmacist 
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Think  of  us 
as  your  own  brand 
of  generics 


With  quality  assured 


Comprehensive  expanding 
product  range 

Product  continuity 

Competitive  prices 

Efficient  quick  delivery 

Personalised  customer  services 


Frequent  representative  contact 

Plus  telesales  follow  up 

Freephone  service 

Total  company  commitment  to 
serving  the  pharmacist 

With  a  reputation  built  up 
successfully  since  1839 


Cox  Pharmaceuticals 
Arthur  H  Cox  &  Co  Limited 
Whiddon  Valley,  Barnstaple,  Devon,  EX32  8NS 


